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Social and Consumer Psychology Masters: Unlocking the Science Behind Human Behavior
and Buying Decisions

social and consumer psychology masters programs are becoming increasingly popular
among students eager to understand the intricate relationship between human behavior,
social influence, and consumer decision-making. These specialized graduate degrees offer
a fascinating blend of psychology, marketing, and behavioral science, equipping graduates
with the tools to analyze why people think, feel, and act the way they do in social settings
and as consumers. If you’ve ever wondered what drives brand loyalty, how social norms
shape purchasing habits, or how psychological theories apply to advertising, a master’s in
social and consumer psychology opens the door to these insights and much more.

What Is Social and Consumer Psychology?

Social psychology focuses on how individuals’ thoughts, feelings, and behaviors are
influenced by the actual, imagined, or implied presence of others. It explores concepts like
conformity, persuasion, group dynamics, and social identity. Consumer psychology, a
closely related field, zeroes in on understanding the mental processes behind consumers’
choices and preferences, dissecting the motivations and emotions that steer buying
behavior.

When combined in a master’s program, social and consumer psychology provide a holistic
perspective on human behavior both in social contexts and the marketplace. This dual
focus allows students to explore how social influence impacts consumer decisions and how
businesses can ethically harness psychological principles to shape marketing strategies.

Why Pursue a Social and Consumer Psychology
Masters?

Graduate programs in this field appeal to those interested in careers bridging psychology
and business. Whether you envision yourself as a market researcher, brand strategist,
behavioral analyst, or academic, a master’s degree in social and consumer psychology
offers several compelling benefits:

1. Deep Understanding of Human Behavior

At its core, this master’s degree dives into why people behave the way they do. For
example, you’ll study how cognitive biases affect purchasing decisions or how social proof
can increase a product’s popularity. This knowledge is invaluable across industries—from
advertising agencies crafting campaigns to organizations aiming to improve customer



experience.

2. Versatile Skill Set

Programs emphasize research methods, data analysis, and experimental design, enabling
students to conduct rigorous studies on consumer attitudes and social phenomena. These
skills are highly transferable, opening doors in market research firms, consulting
companies, public policy, and beyond.

3. Growing Demand for Behavioral Insights

In today’s data-driven world, companies increasingly rely on behavioral insights to tailor
products and services. Graduates with expertise in social and consumer psychology are
uniquely positioned to guide these efforts, making them highly sought-after in competitive
job markets.

Core Curriculum and Topics Covered

A social and consumer psychology master’s program typically blends theoretical courses
with practical applications. Here’s an overview of common subjects you might encounter:

Social Influence and Persuasion: Understanding how attitudes change, the role of
authority and conformity, and techniques used in marketing and advertising.

Consumer Decision-Making Models: Studying the psychological processes
consumers go through before, during, and after purchasing products or services.

Quantitative and Qualitative Research Methods: Learning to design
experiments, conduct surveys, and analyze behavioral data.

Behavioral Economics: Exploring how economic decisions deviate from traditional
rational models due to psychological factors.

Brand Psychology: Examining how brands create emotional connections and
influence consumer loyalty.

Social Cognition and Group Behavior: Investigating how group membership,
stereotypes, and social identity affect perceptions and actions.



Career Paths After Completing a Social and
Consumer Psychology Masters

Graduates with this specialized degree enjoy diverse career options that harness their
understanding of human behavior to solve real-world problems. Some popular career
trajectories include:

Market Research Analyst

These professionals gather and interpret data about consumers’ preferences and
behaviors to help companies develop targeted marketing strategies. Utilizing skills from
their master’s training, they design surveys, analyze trends, and provide actionable
insights to boost sales and customer satisfaction.

Consumer Behavior Specialist

In this role, individuals focus on decoding the underlying psychological factors driving
consumer choices. They collaborate with product developers and marketers to create
offerings that resonate deeply with target audiences.

Brand Manager

Brand managers leverage social and consumer psychology concepts to shape a brand’s
identity and foster lasting emotional connections with customers. Their work often
involves overseeing marketing campaigns, conducting competitive analyses, and
monitoring brand health metrics.

Behavioral Consultant

Behavioral consultants work with organizations to apply psychological principles in areas
like employee motivation, customer engagement, and organizational change. Their
expertise helps businesses improve efficiency and build stronger relationships with
stakeholders.

Academic Researcher or Lecturer

For those interested in advancing knowledge, pursuing a PhD after a master’s degree
offers opportunities in academia. Social and consumer psychology researchers contribute
to scientific literature and teach the next generation of psychologists and marketers.



Tips for Choosing the Right Program

Selecting the best social and consumer psychology masters program involves careful
consideration. Here are some tips to guide your decision:

Check Accreditation: Ensure the program is accredited and recognized in the field
of psychology and business.

Review Curriculum: Look for a balance between theory, research methods, and
practical applications tailored to your career goals.

Faculty Expertise: Investigate the faculty’s research interests and industry
connections to find mentors aligned with your passions.

Internship Opportunities: Hands-on experience through internships or applied
projects can be invaluable for skill development and networking.

Alumni Outcomes: Research where graduates end up working to gauge the
program’s effectiveness in launching careers.

Flexible Learning Options: Consider whether you want full-time, part-time, or
online study to fit your lifestyle.

The Intersection of Social Influence and
Consumer Decisions

One fascinating aspect you explore in a social and consumer psychology masters is how
social factors directly impact buying behavior. For example, peer pressure and social
norms can heavily influence what products people purchase. Social media platforms
amplify this effect, where likes, shares, and influencer endorsements shape trends rapidly.

Moreover, understanding the psychology behind word-of-mouth marketing reveals why
recommendations from friends or family often outweigh traditional advertisements.
Concepts like the “bandwagon effect” and “scarcity principle” are studied in-depth to
explain consumer reactions and brand success stories.

Advancing Your Career with Behavioral Science

As industries continue to embrace behavioral science, professionals equipped with a social
and consumer psychology masters gain a distinct advantage. From improving user
experience in digital products to crafting persuasive health campaigns, the applications
are vast.



To maximize your impact, consider supplementing your degree with skills in data
analytics, digital marketing, or UX design. These complementary abilities further enhance
your value as a behavioral expert capable of bridging psychology and business innovation.

Embarking on a social and consumer psychology masters journey is not just about earning
a degree—it’s about unlocking the secrets of human nature to drive meaningful change in
society and commerce alike. Whether you want to influence consumer habits, understand
social dynamics, or contribute to research, this field offers a rich and rewarding path.

Frequently Asked Questions

What is a master's degree in social and consumer
psychology?
A master's degree in social and consumer psychology focuses on understanding how social
influences and psychological processes affect consumer behavior, decision-making, and
marketing strategies.

What career opportunities are available after
completing a master's in social and consumer
psychology?
Graduates can pursue careers in market research, consumer insights, advertising, brand
management, public relations, behavioral consulting, and academic research.

What are the core subjects typically covered in a social
and consumer psychology master's program?
Core subjects often include social psychology, consumer behavior, research methods,
statistics, marketing psychology, behavioral economics, and qualitative and quantitative
data analysis.

How does social psychology relate to consumer
psychology in this master's program?
Social psychology examines how individuals' thoughts, feelings, and behaviors are
influenced by others, which is essential for understanding consumer behavior within social
contexts, such as group influence and cultural trends.

Are there any prerequisites for enrolling in a social and
consumer psychology master's program?
Typically, applicants should have a bachelor's degree in psychology, marketing, business,
or a related field, along with foundational knowledge in statistics and research methods.



What practical skills can students expect to gain from a
master's in social and consumer psychology?
Students gain skills in data analysis, experimental design, consumer behavior assessment,
market segmentation, persuasive communication, and applying psychological theories to
real-world marketing problems.

Can a master's in social and consumer psychology lead
to a PhD or further academic study?
Yes, many graduates use this master's degree as a stepping stone to pursue doctoral
studies in psychology, marketing, behavioral science, or related fields.

How is technology impacting the field of social and
consumer psychology at the master's level?
Technology such as big data analytics, AI, and digital marketing tools are increasingly
integrated into the curriculum, enabling students to analyze consumer behavior on digital
platforms and develop innovative marketing strategies.

Additional Resources
Social and Consumer Psychology Masters: Navigating the Intersection of Human Behavior
and Market Dynamics

social and consumer psychology masters programs have gained significant traction in
recent years, reflecting the growing importance of understanding human behavior in
social contexts and its direct impact on consumer decision-making. As businesses and
organizations strive to craft more effective marketing strategies and enhance customer
engagement, the demand for professionals equipped with nuanced insights into social
influence, cognitive processes, and consumer habits continues to rise. This article delves
into the landscape of social and consumer psychology master's programs, examining their
academic frameworks, career prospects, and the evolving relevance of this
interdisciplinary field.

Understanding Social and Consumer Psychology
Masters Programs

Social and consumer psychology masters courses typically explore the psychological
principles underlying individuals' interactions within society and their purchasing
behaviors. These programs blend theories from social psychology—such as group
dynamics, social cognition, and attitude formation—with consumer behavior studies, which
analyze how personal preferences, cultural factors, and marketing stimuli influence
buying decisions.



Unlike general psychology degrees, social and consumer psychology masters emphasize
applied research methodologies designed to decode complex social environments and
consumer patterns. Students often engage with experimental design, statistical analysis,
and behavioral modeling to interpret data ranging from social media trends to in-store
purchasing behavior. This empirical focus equips graduates with the skills necessary to
translate theoretical knowledge into practical business applications.

Curriculum Highlights and Core Competencies

A typical social and consumer psychology master's curriculum includes a combination of
foundational courses and specialized electives. Core subjects often cover:

Social Cognition: Understanding how individuals perceive, interpret, and recall
social information.

Consumer Behavior Analysis: Studying psychological factors influencing buying
choices.

Research Methods and Statistics: Training in quantitative and qualitative
research designs.

Marketing Psychology: Applying psychological principles to advertising and brand
management.

Behavioral Economics: Exploring the intersection of psychology and economic
decision-making.

Electives might include digital marketing analytics, persuasion techniques, cross-cultural
consumer research, or neuropsychology. Capstone projects and internships are also
common, offering hands-on experience with real-world data and marketing campaigns.

Career Pathways and Industry Demand

Graduates with a social and consumer psychology masters degree find opportunities
across diverse sectors. The business world, particularly marketing and advertising
agencies, values this expertise for designing campaigns that resonate on a psychological
level. Consumer insights roles, brand management, user experience research, and product
development are typical career destinations.

Moreover, the rise of digital platforms has amplified the need for professionals who can
analyze vast amounts of consumer data to identify trends and predict behavior. Companies
increasingly rely on behavioral segmentation and targeted marketing, making the skill set
developed in these master's programs highly relevant.



Comparing Social and Consumer Psychology Masters
with Related Degrees

It is useful to contrast social and consumer psychology masters with related fields like
general psychology, marketing, and behavioral economics:

General Psychology: Broader focus on mental processes and behavior, less
specialized in consumer contexts.

Marketing Degrees: Concentrate on business strategy and market analytics, often
without deep psychological theory.

Behavioral Economics: More focused on economic decision-making, blending
psychology with economic models.

Social and consumer psychology stands out by uniquely integrating social influence
theories with consumer-specific applications, often providing a more scientific and
research-driven approach than traditional marketing programs.

Challenges and Considerations for Prospective
Students

While social and consumer psychology masters offer compelling opportunities, candidates
should be aware of certain challenges:

Balancing Theory and Practice

Some programs may lean heavily on theoretical frameworks or experimental psychology,
which might not appeal to those seeking purely business-oriented skills. Prospective
students should review course offerings and faculty expertise to ensure alignment with
career goals.

Competitive Admission and Research Demands

Given the interdisciplinary nature, admissions can be competitive, often requiring a solid
background in psychology or related fields. Additionally, students should be prepared for
rigorous research components, including statistical analysis and empirical studies.



Geographic and Institutional Variability

The availability and focus of social and consumer psychology masters programs vary by
country and institution. Some universities emphasize consumer neuroscience, while others
prioritize digital consumer analytics or social influence. This diversity necessitates careful
program selection based on specific interests.

Emerging Trends and Future Outlook

As data analytics, artificial intelligence, and behavioral tracking technologies evolve,
social and consumer psychology masters graduates are positioned to play pivotal roles in
shaping the future of marketing and consumer engagement. The integration of
neuroimaging techniques and biometric data into consumer research is opening new
frontiers, requiring psychological expertise to interpret complex datasets.

Furthermore, increasing awareness of ethical considerations in consumer data usage is
prompting a demand for professionals who understand the psychological impact of
marketing tactics and can advocate for responsible practices.

In this context, social and consumer psychology masters programs continually adapt by
incorporating training in digital tools, ethical frameworks, and interdisciplinary
collaboration, making them a dynamic choice for those seeking to influence the nexus of
human behavior and commerce.

The expanding scope of social and consumer psychology underscores the importance of
advanced education in this field. For individuals interested in the psychological
underpinnings of consumer behavior and social interaction, pursuing a master's degree
offers a rigorous pathway to acquire specialized knowledge and practical skills that align
with contemporary market needs.

Social And Consumer Psychology Masters

  social and consumer psychology masters: Handbook of Consumer Psychology Curtis P.
Haugtvedt, Paul M. Herr, Frank R. Kardes, 2018-12-07 This Handbook contains a unique collection
of chapters written by the world's leading researchers in the dynamic field of consumer psychology.
Although these researchers are housed in different academic departments (ie. marketing,
psychology, advertising, communications) all have the common goal of attaining a better scientific
understanding of cognitive, affective, and behavioral responses to products and services, the
marketing of these products and services, and societal and ethical concerns associated with
marketing processes. Consumer psychology is a discipline at the interface of marketing, advertising
and psychology. The research in this area focuses on fundamental psychological processes as well as
on issues associated with the use of theoretical principles in applied contexts. The Handbook
presents state-of-the-art research as well as providing a place for authors to put forward suggestions
for future research and practice. The Handbook is most appropriate for graduate level courses in
marketing, psychology, communications, consumer behavior and advertising.

https://stage.support.buyingbuddy.com/archive-th-160/social-and-consumer-psychology-masters.pdf


  social and consumer psychology masters: Maladaptive Consumer Behavior Ingrid M. Martin,
David W. Stewart, 2024-07-29 This edited volume provides a marketing perspective on maladaptive
consumer behavior, especially behavior with dysfunctional consequences that does not have its
origins in physical addiction. It brings together contributions of leading scholars who have expertise
in various forms of maladaptive consumption. The chapters address specific manifestations of
maladaptive consumption, such as those related to food, alcoholic beverages, online gaming, and
media consumption, among others, with an emphasis on behaviors that are not traditionally
regarded as arising from physical addiction. Further, the book includes chapters that focus more
broadly of definitional and conceptual issues, methodological approaches, implications for
intervention and regulation, and the value judgments inherent in the identification and classification
of behaviors as “maladaptive. It examines numerous alternative theories of maladaptive consumption
and places such behavior in a larger market context. Taken together, the contributions in this
volume (1) describe the general phenomenon of maladaptive consumption, (2) describe specific
manifestations of maladaptive consumption, (3) identify issues of research methodology and
definition related to the study of maladaptive consumption, and (4) address relevant interventions,
regulations, and public policy issues. It will appeal to scholars interested in maladaptive
consumption behaviors and their treatments as well as consumer behavior more generally across
multiple fields, including marketing, clinical psychology, social work, and public health.
  social and consumer psychology masters: The Psychology of Entertainment Media L. J.
Shrum, 2003-10-03 The Psychology of Entertainment Media provides a cutting-edge look at how
entertainment media affects its viewers, both in intended and unintended ways, and the
psychological processes that underlie these effects. The collection represents an international,
multidisciplinary investigation of an age-old process--persuasion--in a relatively new guise, which
includes product placements, brand films, television programs, and sponsorships. The collection
covers three broad areas: the potential effects of embedding promotions within entertainment media
content; the persuasive power of the entertainment media content itself; and individual differences
in the interplay between media usage and media effects. Contributions focus on a variety of topics,
including product placement, subliminal perception, narrative impact, cultivation effects on
consumers, and individual differences in media use. Virtually all the chapters speak to the issue of
how entertainment media are processed, with the conclusion that media consumers do tend to
process entertainment and promotional information differently. Providing a broad perspective on
how entertainment media may have an effect that goes largely unnoticed or unattended by
consumers, this volume makes a substantial contribution toward creating a more knowledgeable
field, as well as a more knowledgeable consumer. With its origins in the 21st Annual Advertising and
Consumer Psychology Conference, the volume represents scholarship from prominent and emerging
scholars in psychology, marketing, and communications. It is appropriate for advanced students and
scholars in marketing, advertising, psychology, and mass communication; for research-focused
practitioners working in marketing, advertising, and public policy; and for individuals interested in
entertainment studies, consumer behavior, attitudes, persuasion, media studies, and consumer
psychology.
  social and consumer psychology masters: The Routledge Handbook of Identity and
Consumption Ayalla Ruvio, Russell Belk, 2025-04-15 Tell me what you eat, I'll tell you who you are,
said Anthelme Brillat-Savarin. Today, You are what you consume is more apt. Barbara Krueger’s
ironic twist of Descartes – I shop therefore I am – has lost its irony. Such phrases have become
commonplace descriptions of our identity in the contemporary world. In our materialistic world, it
seems as if there is no debate that our consumption behavior is fused with our self-identity – shaping
it, changing it, and often challenging it. The Routledge Handbook of Identity and Consumption
introduces the reader to state-of-the-art research, written by the world’s leading scholars regarding
the interplay between identity and consumption. The book addresses the diverse issues regarding
the ways identity affects our consumption behaviour and vice-versa and in doing so presents a broad
perspective on the dynamics of self-identity and consumption. With chapters discussing the theory,



research, and practical implications of these dynamics, including the way they change across our life
span and their expression within different social, cultural, and religious contexts, this book will be a
valuable reference source for students and academics from a variety of disciplines.
  social and consumer psychology masters: Consumer Value Morris Holbrook, 2002-03-11 As
shoppers, what factors influence our decision to purchase an object or service? Why do we chose
one product over another? How do we attribute value as part of the shopping experience? The theme
of 'serving' the customer and customer satisfaction is central to every formulation of the marketing
concept, yet few books attenpt to define and analyse exactly what it is that consumers want. In this
provocative collection of essays, Morris Holbrook brings together a team of the top US and
European scholars to discuss an issue of great importance to the study of marketing and consumer
behaviour. This ground-breaking, interdisciplinary book provides an innovative framework for the
study of consumer value which is used to critically examine the nature and type of value that
consumers derive from the consumption experience - effiency, excellence, status, esteem, play,
aesthetics, ethics, spirituality. Guaranteed to provoke debate and controversy, this is a courageous,
individualistic and idiosyncratic book which should appeal to students of marketing, consumer
behaviour, cultural studies and consumption studies.
  social and consumer psychology masters: Qualitative Research Methods in Consumer
Psychology Paul Hackett, 2015-08-20 While consumer research is founded on traditional
quantitative approaches, the insight produced through qualitative research methods within
consumer settings has not gone unnoticed. The culturally situated consumer, who is in intimate
dialogue with their physical, virtual and social surroundings, has become integral to understanding
the psychology behind consumer choices. This volume presents readers with theoretical and applied
approaches to using qualitative research methods in ethnographic studies looking at consumer
behavior. It brings together an international group of leading scholars in the field of consumer
research, with educational and professional backgrounds in marketing, advertising, business,
education, therapy and health. Researchers, teaching faculty, and students in the field of consumer
and social psychology will benefit from the applied examples of qualitative and ethnographic
consumer research this volume presents.
  social and consumer psychology masters: Public Opinion and Criminal Justice Jane
Wood, Theresa A. Gannon, 2013-05-13 Public opinion is vital to the functioning of the criminal
justice system but it is not at all clear how best to establish what this is, and what views people have
on different aspects of criminal justice and the criminal justice system. Politicians and the media
often assume that the public wants harsher, tougher and longer sentences, and policies may be
shaped accordingly. Detailed research and more specific polling often tells a different story. This
book is concerned to shed further light on the nature of public views on criminal justice, paying
particular attention to public opinion towards specific types of offenders, such as sex offenders and
mentally disordered offenders. In doing so it challenges many enduring assumptions regarding
people's views on justice, and confronts the myths that infect our understanding of what people
think about the criminal justice system.
  social and consumer psychology masters: Proceedings of the Society for Consumer
Psychology Society for Consumer Psychology, 1989
  social and consumer psychology masters: IAAP Handbook of Applied Psychology Paul R.
Martin, Fanny Cheung, Michael C. Knowles, Michael Kyrios, Lyn Littlefield, J. Bruce Overmier, José
M. Prieto, 2011-03-01 The IAAP Handbook of Applied Psychology, an up-to-date and authoritative
reference, provides a critical overview of applied psychology from an international perspective.
Brings together articles by leading authorities from around the world Provides the reader with a
complete overview of the field and highlights key research findings Divided into three parts:
professional psychology, substantive areas of applied psychology, and special topics in applied
psychology Explores the challenges, opportunities, and potential future developments in applied
psychology Features comprehensive coverage of the field, including topics as diverse as clinical
health psychology, environmental psychology, and consumer psychology



  social and consumer psychology masters: Online Consumer Psychology Curtis P.
Haugtvedt, Karen A. Machleit, Richard Yalch, 2005-03-23 Addresses many of the issues created by
the Internet and goes beyond the topic of advertising and the web to include topics such as
customization, site design, word of mouth processes, and the study of consumer decision making
while online.
  social and consumer psychology masters: Beyond Pleasure and Pain E. Tory Higgins,
2012 Rather, they work together.
  social and consumer psychology masters: Proceedings of the 1986 Academy of Marketing
Science (AMS) Annual Conference Naresh K. Malhotra, Jon M. Hawes, 2014-11-18 Founded in 1971,
the Academy of Marketing Science is an international organization dedicated to promoting timely
explorations of phenomena related to the science of marketing in theory, research, and practice.
Among its services to members and the community at large, the Academy offers conferences,
congresses and symposia that attract delegates from around the world. Presentations from these
events are published in this Proceedings series, which offers a comprehensive archive of volumes
reflecting the evolution of the field. Volumes deliver cutting-edge research and insights,
complimenting the Academy’s flagship journals, the Journal of the Academy of Marketing Science
(JAMS) and AMS Review. Volumes are edited by leading scholars and practitioners across a wide
range of subject areas in marketing science. This volume includes the full proceedings from the 1986
Academy of Marketing Science (AMS) Annual Conference held in Anaheim, California.
  social and consumer psychology masters: Consumer Packaging Strategy Huda Khan,
Richard Lee, Polymeros Chrysochou, 2022-08-18 The consumer packaged goods (CPG) industry is
dominated by major Western brands. The dominance of such major brands extends to burgeoning
Asian markets. These conglomerates often rely on packaging as a strategic tool to entice Asian
consumers. This book illustrates how packaging as a marketing tool is more than simply changing
the label or translating the brand into vernacular language. It examines how different packaging
elements (e.g. information, imagery, packaging type) can help to communicate product values to
Asian consumers. Drawing upon rich knowledge of the Asian CPG markets with extensive findings
from fieldworks in the key Asian markets, this book explains how Western brands are localising their
packaging design in Asian markets. It provides invaluable insight into how major Western CPG
brands have relied heavily on their packaging strategies to compete not only against domestic
brands but also against other foreign brands. The book includes in-depth interviews with brand
managers of several major Western CPG brands and retailers, and sheds light on emerging trends of
CPG packaging in Asia.
  social and consumer psychology masters: Consumer Psychology for Marketing G. R. Foxall,
Ronald Earl Goldsmith, 1994 The second edition of this successful textbook continues to offer a
sophisticated treatment of consumer psychology which is directly related to the concerns of
marketing management, especially in terms of market segmentation, product positioning and new
product development. It has an international approach that is reflected in language, examples, and
scope and it also has a comprehensive and up-to-date coverage of literature and recent research.
The new edition takes into account past reviewers and users comments by reducing the amount of
material on adaptive/innovative cognitive style and replaces this with a wider range of material on
the theme of personality and new product phrase. This edition also includes end-of-chapter questions
and suggested further reading.
  social and consumer psychology masters: Consumer Experiences and Emotion Management
Avinash Kapoor, 2015-07-06 Emotions can organize cognitive processes or disorganize them, be
active or passive, lead to adaptation, or maladaptation. Consumers may be conscious of their
emotions or may be motivated by unconscious emotions. The emotions in combined form with
different intensities have an adaptive significance in consumers’ life. Further, the challenges that
marketers and researchers face in today’s global markets are to understand the expression of the
emotions or consumer emotional experience. The purpose of this book is to emphasize the value of
emotions and explore mental behavioral and emotional dimensions that affect consumers of all age



groups, societies, and cultures. This book is an excellent reference for students, executives,
marketers, researchers, and trainers. It includes the different elements of emotion, evidence of how
emotions govern and organize consumer life, and emotion and individual functioning, including
psychological disorders and well being.
  social and consumer psychology masters: Handbook of Consumer Finance Research Jing
Jian Xiao, 2016-05-30 This second edition of the authoritative resource summarizes the state of
consumer finance research across disciplines for expert findings on—and strategies for
enhancing—consumers’ economic health. New and revised chapters offer current research insights
into familiar concepts (retirement saving, bankruptcy, marriage and finance) as well as the latest
findings in emerging areas, including healthcare costs, online shopping, financial therapy, and the
neuroscience behind buyer behavior. The expanded coverage also reviews economic challenges of
diverse populations such as ethnic groups, youth, older adults, and entrepreneurs, reflecting the
ubiquity of monetary issues and concerns. Underlying all chapters is the increasing importance of
financial literacy training and other large-scale interventions in an era of economic transition.
Among the topics covered: Consumer financial capability and well-being. Advancing financial
literacy education using a framework for evaluation. Financial coaching: defining an emerging field.
Consumer finance of low-income families. Financial parenting: promoting financial self-reliance of
young consumers. Financial sustainability and personal finance education. Accessibly written for
researchers and practitioners, this Second Edition of the Handbook of Consumer Finance Research
will interest professionals involved in improving consumers’ fiscal competence. It also makes a
worthwhile text for graduate and advanced undergraduate courses in economics, family and
consumer studies, and related fields.
  social and consumer psychology masters: New Trends in Marketing and Consumer Science
Tarnanidis, Theodore K., Sklavounos, Nikolaos, 2024-05-17 Marketing and consumer science are
undergoing a seismic shift, propelled by an array of dynamic trends and advancements.
Technological advancements, along with shifting socioeconomic and geopolitical factors, have
transformed consumer behaviors and preferences in unprecedented ways. As a result, anticipating
emerging trends and adapting strategies accordingly has become essential for success in this
dynamic landscape. New Trends in Marketing and Consumer Science is the groundbreaking solution
poised to revolutionize how academia approaches the study of marketing and consumer science.
This book offers a roadmap for scholars to navigate the evolving landscape with confidence and
foresight while delving into the trends shaping the future of these disciplines. From AI and machine
learning to sustainability and ethical marketing, each chapter provides invaluable insights and
practical strategies for addressing the challenges of today and anticipating those of tomorrow.
  social and consumer psychology masters: Consumer Behaviour and Digital Transformation
Ayantunji Gbadamosi, 2024-03-11 This comprehensive textbook explores how technological
developments and emerging technologies impact on, and engage with, consumer behaviour and
decision making globally. The book will enable readers to develop a coherent understanding of the
basic underpinnings of consumer behaviour as they relate to individual and group-oriented
consumption decisions, offering insight into how consumer behaviour, contemporary real-life
situations, and digital technology are inextricably linked. Key learning objectives, exercises and
activities, boxed examples and analytical frameworks facilitate and enrich students’ learning. Each
chapter includes ‘pause, plan, and practice (PPP)’ activities, as well as real-life case studies
exploring digital consumption, digital consumer experiences, and digital trends across industries,
from global companies such as Nike and McDonald’s to the digital transformation of SMEs.
Combining a thorough examination of traditional theory with a fresh approach to the impact of
digital transformation on consumer behaviour, this textbook should be core reading for advanced
undergraduate and postgraduate students studying Consumer Behaviour, Consumer Psychology,
Customer Experience Management, and Digital Marketing. This book will be accompanied by online
resources for the use of instructors, including PowerPoint slides and a test bank.
  social and consumer psychology masters: Consumer Psychology in Behavioural



Perspective G. R. Foxall, 1990 The purpose of the thesis is to assess the contribution of the
experimental analysis of behaviour (EAB), which is closely associated with the work of B.F. Skinner,
to the development of consumer psychology, an applied subdiscipline which is currently dominated
by cognitive models of choice. Chapter 1 argues that the predominance of the cognitive model
impedes the scientific progress of the psychology of consumer behaviour by inhibiting the
development of alternative models. A proliferation of competing explanations is advocated for the
clash of explanations which Feyerabend argues is a prerequisite of such progress. The EAB is
advanced as a vehicle for the erosion of the dominating paradigm: it not only draws attention to the
neglected environmental determinants of behaviour but also provides a philosophical standpoint
from which to conduct a critique of the prevailing cognitivism. The EAB is described in detail in
Chapter 2: its philosophical foundation is examined in terms of the radical epiphenomenalism upon
which its mode of explanation rests, and an account of operant conditioning demonstrates the
empirical basis of the paradigm. Skinner's ontological redefinition of behavioural science is outlined
through a comparison of classical and operant conditioning. The critical significance of the EAB for
consumer psychology is explained in Chapter 3. Attention is drawn to the EAB's emphasis on the
critical evaluation of theoretical terms (unobservables); alternative sources of explanation, derived
from a behaviourist perspective on choice, are presented; and the more direct route to knowledge
provided by a theoretically-based experimental method is discussed. The EAB is itself subjected to
criticism in Chapter 4 which examines its limited capacity to explain human behaviour in complex
social situations. The verbal control of behaviour, the dualistic function of reinforcement
(informational and hedonic), and the disparity between the closed setting of the operant chamber
and the relatively open settings ln which purchase and consumption occur, are noted as
undermining radical behaviourism's claim to embody a comprehensive explanation of behaviour.
Chapter 5 is concerned with the development and evaluation of a model of consumer behaviour
derived from the EAB, as reconstructed after the critical examination pursued in Chapter 4. The
Behavioural Perspective Model seeks to explain patterns of purchase and consumption by the
relative openness of the settings in which they take place, and the patterns of reinforcement which
apparently control them. The model's contribution to consumer psychology is discussed ln terms of
the relevance of its variables to the outcomes of published behaviour modification experiments
concerned with environmental conservation. Chapter 6 summarises the argument and its
implications.
  social and consumer psychology masters: Handbook of Research on the Impact of Fandom in
Society and Consumerism Wang, Cheng Lu, 2019-10-25 Fans of specific sports teams, television
series, and video games, to name a few, often create subcultures in which to discuss and celebrate
their loyalty and enthusiasm for a particular object or person. Due to their strong emotional
attachments, members of these fandoms are often quick to voluntarily invest their time, money, and
energy into a related product or brand, thereby creating a group of faithful and passionate
consumers that play a significant role in multiple domains of contemporary culture. The Handbook of
Research on the Impact of Fandom in Society and Consumerism is an essential reference source that
examines the cultural and economic effects of the fandom phenomenon through a multidisciplinary
lens and shapes an understanding of the impact of fandom on brand building. Featuring coverage on
a wide range of topics such as religiosity, cosplay, and event marketing, this publication is ideally
designed for marketers, managers, advertisers, brand managers, consumer behavior analysts,
product developers, psychologists, entertainment managers, event coordinators, political scientists,
anthropologists, academicians, researchers, and students seeking current studies on the global
impact of this particularly devoted community.
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