phd in luxury brand management

PhD in Luxury Brand Management: Navigating the Pinnacle of Brand Excellence

phd in luxury brand management is an advanced academic pursuit that delves deep into the intricacies of
managing and sustaining luxury brands in an ever-evolving global marketplace. As luxury goods continue
to symbolize status, craftsmanship, and exclusivity, the demand for experts who understand both the art
and science behind these brands has skyrocketed. Pursuing a PhD in this niche field offers a unique blend
of academic rigor and industry relevance, equipping scholars with the tools to innovate, research, and lead

in luxury brand strategy.

Understanding the Essence of a PhD in Luxury Brand

Management

Luxury brand management is more than just marketing high-end products. It encompasses understanding
consumer psychology, heritage preservation, innovation, and the delicate balance between exclusivity and
accessibility. A PhD in this field is designed to foster original research and thought leadership that can
influence how luxury brands adapt to contemporary challenges, such as digital transformation and

sustainability concerns.

Choosing to embark on a doctoral journey in luxury brand management means committing to extensive
research, critical analysis, and contributing new knowledge to the sector. It’s a path suited for those
passionate about the luxury industry, eager to explore its many facets from supply chain ethics to branding

strategies that resonate with affluent consumers worldwide.

Why Pursue a PhD in Luxury Brand Management?

The luxury market is a dynamic ecosystem that requires continuous innovation and strategic foresight.

Here’s why a PhD can be a game-changer:

1. Expertise in a Specialized Field

A doctoral program hones your expertise in luxury branding, covering topics like brand equity, consumer
behavior, and international luxury markets. This specialization sets you apart from general marketing

professionals.



2. Contribution to Industry Innovation

PhD candidates often investigate cutting-edge topics such as the impact of digitalization on luxury retail,
sustainable luxury practices, or the role of storytelling in brand identity, which can shape industry trends

and practices.

3. Academic and Corporate Career Opportunities

Graduates can pursue careers in academia, becoming professors or researchers, or take on high-level roles in

luxury brand consultancy, strategic development, or executive management.

Core Components of a PhD Program in Luxury Brand

Management

A rigorous PhD program blends theoretical frameworks with practical case studies, equipping candidates

with research methodologies tailored to the luxury sector.

Research Methodologies and Theoretical Foundations

Understanding qualitative and quantitative research methods is pivotal. Candidates might engage in

ethnographic studies, consumer surveys, or financial analysis to explore brand value and market dynamics.

Specialized Coursework

Topics often include:

Luxury Consumer Behavior and Psychology

Brand Identity and Heritage Management

Global Luxury Market Trends

Sustainability and Ethics in Luxury



¢ Digital Innovation and E-commerce in Luxury

Dissertation and Original Research

The dissertation is the cornerstone of the PhD journey, where candidates contribute original insights.
Research might focus on evolving consumer expectations, the role of social media influencers in luxury

branding, or the integration of technology such as Al in personalized luxury experiences.

Emerging Trends Impacting Luxury Brand Management

Research

The luxury industry is in flux, influenced by shifting consumer demographics, technological

advancements, and societal values. These trends offer fertile ground for PhD research.

Sustainability and Ethical Luxury

Modern consumers increasingly demand transparency and responsibility. PhD scholars explore how luxury

brands can maintain exclusivity while adopting sustainable sourcing, production, and marketing practices.

Digital Transformation and Omnichannel Experiences

The rise of e-commerce and digital storytelling reshapes how luxury brands engage customers. Research
includes investigating virtual showrooms, augmented reality, and personalized online experiences that

preserve brand prestige.

Emergence of New Luxury Markets

Asia, the Middle East, and emerging economies are becoming critical luxury consumers. Understanding
cultural nuances, consumption patterns, and localization strategies is essential for global luxury brand

management.



Tips for Prospective PhD Candidates in Luxury Brand

Management

Pursuing a PhD is challenging but rewarding. Here are some pointers to navigate this journey successfully:
¢ Choose the Right Program: Look for universities with strong ties to the luxury industry and faculty
expertise in luxury marketing and management.

¢ Network within the Industry: Engage with luxury brand professionals through internships,

conferences, or seminars to gain practical insights and potential research collaborations.

¢ Stay Updated on Industry Trends: Follow luxury market reports, global economic shifts, and digital

innovations to identify relevant research questions.

¢ Develop Multidisciplinary Skills: Combine knowledge from marketing, economics, cultural studies,

and technology to enrich your research perspective.

¢ Focus on Originality: Your dissertation should offer fresh insights that address real challenges faced
by luxury brands.

Career Paths After Completing a PhD in Luxury Brand

Management

A doctorate opens doors to a variety of high-impact roles across academia and industry:

Academic Roles

Many graduates become university professors, shaping future generations of luxury brand managers and

conducting ongoing research that influences the field.

Luxury Brand Strategist or Consultant

With deep expertise, PhD holders advise luxury companies on brand positioning, market entry strategies,



and innovation.

Research Analyst or Market Intelligence Expert

Analyzing consumer data, market trends, and competitive landscapes to guide corporate decisions is another

avenue.

Leadership Positions in Luxury Corporations

Some PhD graduates climb the corporate ladder to executive roles such as Chief Marketing Officer (CMO)

or Head of Brand Development.

The Global Perspective: Studying Luxury Brand Management
Across Borders

Luxury brands operate on a global scale, and pursuing a PhD often involves understanding regional
distinctions. For instance, luxury consumption in Europe may emphasize heritage and craftsmanship, while
Asian markets might prioritize brand status and innovation. International doctoral programs encourage

cross-cultural research and collaboration to address these complexities.

Moreover, many universities offer partnerships with luxury houses, providing candidates with access to

exclusive data, mentorship, and internships that enrich their academic experience.

Embarking on a phd in luxury brand management is more than an academic pursuit; it’s a commitment to
mastering the delicate art of maintaining allure, exclusivity, and relevance in one of the world’s most
prestigious industries. For those passionate about blending scholarly inquiry with practical business acumen,

this field offers a pathway to becoming a thought leader and innovator in luxury branding.

Frequently Asked Questions

What is a PhD in Luxury Brand Management?

A PhD in Luxury Brand Management is a doctoral degree focused on advanced research and study of



strategies, consumer behavior, marketing, and management practices within the luxury goods and services

sector.

What are the career prospects after completing a PhD in Luxury Brand

Management?

Graduates can pursue careers in academia, luxury brand consultancy, strategic management roles within

luxury companies, market research, and leadership positions in marketing and brand development.

Which subjects are typically covered in a PhD program in Luxury Brand

Management?

Subjects often include luxury marketing strategies, consumer psychology, brand equity, digital
transformation in luxury, supply chain management, sustainability in luxury brands, and global luxury

market trends.

How long does it usually take to complete a PhD in Luxury Brand

Management?

Typically, it takes 3 to 5 years to complete a PhD in Luxury Brand Management, depending on the

program structure, research topic, and individual progress.

Are there any top universities offering PhD programs specifically in
Luxury Brand Management?

While few universities offer PhDs exclusively titled 'Luxury Brand Management,' many business schools
and fashion institutes provide doctoral research opportunities in luxury brand management as part of their

marketing or management PhD programs.

What skills are developed during a PhD in Luxury Brand Management?

Students develop advanced research skills, critical thinking, strategic marketing expertise, data analysis,

consumer behavior insight, project management, and communication skills tailored to the luxury sector.

Is prior experience required to enroll in a PhD program in Luxury Brand

Management?

Many programs prefer applicants to have a master’s degree in business, marketing, fashion management, or
related fields, and some may require relevant industry experience, though requirements vary by

institution.



How does a PhD in Luxury Brand Management differ from an MBA in

Luxury Management?

A PhD focuses on original research and theoretical contributions to luxury brand knowledge, while an

MBA emphasizes practical business management skills and leadership in luxury industries.

‘What research topics are popular in PhD studies related to Luxury Brand

Management?

Popular topics include digital innovation in luxury marketing, sustainability and ethical practices in luxury,
consumer behavior in emerging markets, brand heritage and storytelling, and the impact of social media

influencers on luxury brands.

Can a PhD in Luxury Brand Management lead to entrepreneurship
opportunities?

Yes, the deep industry knowledge and research skills gained can help graduates launch luxury brand

startups, consultancy firms, or innovative projects within the luxury sector.

Additional Resources

PhD in Luxury Brand Management: Navigating the Pinnacle of Academic and Industry Expertise

PhD in luxury brand management represents one of the most specialized and intellectually rigorous paths
for professionals and scholars aiming to deepen their understanding of the luxury sector’s complex
dynamics. As luxury brands continue to evolve in a rapidly transforming global market, the demand for
advanced research and strategic expertise has surged. This doctoral qualification not only equips candidates
with comprehensive theoretical knowledge but also fosters innovative approaches to brand stewardship,

consumer behavior, and market positioning within the high-end goods and services industry.

The Growing Significance of a PhD in Luxury Brand

Management

The luxury industry, valued at over $330 billion globally as of recent market analyses, thrives on
exclusivity, heritage, and consumer experience. Achieving a doctorate in luxury brand management
enables scholars to contribute to this multi-faceted ecosystem by examining fundamental questions around
brand equity, sustainability, digital transformation, and cultural influence. Unlike general marketing or

business doctorates, this specialization hones in on the nuances that define luxury—from craftsmanship and



rarity to emotional branding and aspirational lifestyles.

Academic institutions worldwide have recognized this need, offering tailored PhD programs or research
opportunities focusing on luxury management. For instance, business schools in Europe, particularly those
in France, Italy, and Switzerland, serve as hubs for luxury research given their proximity to iconic luxury
houses such as LVMH, Gucci, and Richemont. These programs differ from traditional doctorates by
integrating interdisciplinary methodologies, combining insights from sociology, economics, psychology, and

design.

Core Research Areas and Methodologies

PhD candidates in luxury brand management typically engage with diverse research themes including:
¢ Luxury Consumer Behavior: Investigating how perceptions of value, status, and identity influence
purchasing decisions.

¢ Brand Heritage and Storytelling: Analyzing the role of historical narratives in sustaining brand

prestige.

 Sustainability and Ethical Practices: Exploring how luxury brands adapt to increasing environmental

and social governance pressures without diluting exclusivity.

e Digital Transformation and E-commerce: Understanding the challenges and opportunities presented

by online luxury retail and social media marketing.

¢ Globalization and Localization: Studying how brands tailor strategies to different cultural markets

while maintaining a coherent global identity.

Methodologically, doctoral candidates employ qualitative techniques such as ethnographic studies and in-
depth interviews alongside quantitative approaches like statistical modeling and consumer surveys. This

mixed-methods strategy ensures that research outputs are both theoretically robust and practically relevant.

Academic and Professional Benefits of Pursuing a PhD

Embarking on a PhD in luxury brand management represents a significant intellectual and professional

investment. The benefits manifest in several dimensions:



1. Expertise and Thought Leadership

Doctoral research cultivates subject-matter expertise that is highly sought after in academic circles,
consulting firms, and luxury corporations. Graduates often become thought leaders, contributing to
scholarly journals, industry conferences, and strategic advisory panels. Their deep understanding of brand

dynamics underpins innovative marketing frameworks and product development initiatives.

2. Career Advancement Opportunities

While a master’s degree or MBA might suffice for many roles within luxury marketing or retail
management, a PhD opens doors to senior positions such as brand strategist, innovation director, or chief
marketing officer in luxury conglomerates. Moreover, it paves the way for academic careers, enabling

individuals to teach and mentor the next generation of luxury professionals.

3. Contribution to Industry Evolution

The luxury sector faces unprecedented challenges—from shifting consumer values to regulatory scrutiny
and digital disruption. PhD holders are uniquely positioned to lead research-driven change, advising brands
on how to remain relevant while preserving their core identity. Their work often informs corporate social
responsibility initiatives and the integration of cutting-edge technologies like blockchain for provenance

verification.

Challenges and Considerations in Pursuing a PhD in Luxury

Brand Management

Despite its advantages, pursuing a doctorate in this niche field involves navigating several challenges:

e Limited Program Availability: Unlike broader business doctorates, specialized PhD programs in
luxury brand management are relatively scarce, often requiring candidates to seek interdisciplinary

or custom-designed research pathways.
¢ Balancing Theory and Practice: Maintaining a link between academic rigor and industry relevance
demands continuous engagement with luxury brands and market trends, which can be resource-

intensive.

¢ Time and Financial Commitment: Doctoral studies typically span three to five years and may



necessitate self-funding or securing competitive scholarships, especially if pursuing research

internationally.

e Industry-Specific Complexity: The luxury market’s opacity and emphasis on confidentiality

sometimes limit access to proprietary data, complicating empirical research efforts.

Prospective candidates must weigh these factors carefully, aligning their career goals and research interests

with the program’s structure and faculty expertise.

Comparing Luxury Brand Management PhDs with Other Marketing
Doctorates

A critical distinction between a PhD in luxury brand management and a general marketing doctorate lies
in the scope and depth of subject matter. While general marketing doctorates may focus on broad concepts
such as consumer psychology, advertising effectiveness, or market segmentation, luxury brand
management doctoral programs delve into the symbolic and experiential elements unique to luxury

consumption.

This specialization encourages scholars to explore questions of social stratification, cultural capital, and
aesthetic value—areas less emphasized in general marketing studies. Consequently, research outputs from
luxury-focused PhDs often intersect with disciplines like cultural studies and art history, enriching the

scholarly landscape.

Future Trends Influencing Luxury Brand Management

Research

Emerging trends are shaping the trajectory of doctoral research within luxury brand management:

Digital Innovation and Artificial Intelligence

The rise of Al-powered personalization, virtual reality showrooms, and blockchain authentication is
transforming luxury retail. PhD researchers are increasingly investigating how these technologies can
enhance customer engagement without compromising the exclusivity and craftsmanship central to luxury

brands.



Sustainability as a Strategic Imperative

As consumers demand greater transparency and environmental responsibility, luxury brands face the
paradox of maintaining rarity while embracing sustainability. Doctoral studies are pivotal in developing

models that reconcile eco-friendly practices with luxury’s traditional values.

Post-Pandemic Consumer Behavior

The COVID-19 pandemic accelerated shifts toward digital luxury shopping and redefined consumer
priorities. Ongoing research is crucial to understanding these behavioral changes and advising brands on

adaptive strategies.

In sum, a PhD in luxury brand management serves as a critical nexus between academia and industry,
fostering deep expertise that drives innovation and strategic leadership in an ever-evolving luxury
landscape. This doctoral path demands intellectual rigor and adaptability, preparing graduates to influence

the future of luxury brands on a global scale.

Phd In Luxury Brand Management

phd in luxury brand management: Contemporary Issues in Luxury Brand Management
Sylvie Studente, Eleonora Cattaneo, 2023-03-31 This book provides a comprehensive overview of the
key themes surrounding luxury brand management and the core issues faced by luxury firms today.
The luxury industry has undergone a series of dynamic changes in the past twenty years. Economic
trends, digital transformation, and changing consumer habits are creating a new competitive
landscape where traditional strategies will not necessarily provide continued growth and
profitability. Approaching luxury from a realistic brand management perspective, this book works
step-by-step through a typical luxury course structure, covering sustainability, heritage, emerging
brands, digital marketing and analytics, curation, intellectual property, and start-ups. Each chapter
is illustrated by a relevant international case study and further examples, as well as reflective
questions to help gain insight from contemporary practice. With additional PowerPoint slides and a
test bank of questions available online, this comprehensive textbook should be core reading for
postgraduate students studying luxury brand management or luxury strategy.

phd in luxury brand management: The Emerald Handbook of Luxury Management for
Hospitality and Tourism Anupama S. Kotur, Saurabh Kumar Dixit, 2022-01-25 The Emerald
Handbook of Luxury Management for Hospitality and Tourism brings together global philosophies,
principles and practices in luxury tourism management, exploring the changing paradigms of the
upcoming post-pandemic global luxury travel market.

phd in luxury brand management: Luxury Marketing, Sustainability and Technology Park
Thaichon, Sara Quach, 2023-06-09 Luxury Marketing, Sustainability and Technology explores how
new technologies, sustainability, and relationship marketing impact and change the future of luxury


https://stage.support.buyingbuddy.com/archive-th-160/phd-in-luxury-brand-management.pdf

brand management. Whilst the luxury industry is experiencing exponential growth, further research
is vital to improve knowledge and understand how luxury management operates in the new age of
marketing. Through a range of empirical and theoretical contributions, this book offers clear
insights into relationship marketing and luxury management. It examines the growth of luxury,
marketing strategies for luxury brands, advertising and communication of luxury brands, Al and
disruptive technology in luxury marketing, and sustainability and pro-environmental luxury. All the
chapters close with practical summaries and recommendations for businesses practice. This book is
a useful reference for scholars and postgraduate researchers across luxury management and
marketing, including those interested in international marketing, social media marketing, and
fashion management, as well as innovation management and sustainability.

phd in luxury brand management: New Luxury Management Emmanuelle Rigaud-Lacresse,
Fabrizio Maria Pini, 2017-01-12 Presenting a vision of the luxury sector and its management, this
edited book describes “the new luxury” through a comprehensive view of the value chain, from
concept to market. The authors argue that the main characteristics of “luxury” are linked to specific
resources and competencies found throughout the value chain and that value is a result of the
interaction between the brand and stakeholders, and more precisely with their clients. Taking an
interdisciplinary approach, New Luxury Management encompasses both strategic and functional
aspects of luxury management, providing innovative solutions to the successful creation and
management of value across the organization, from leadership, human resources, financial
management, marketing and economic perspectives.

phd in luxury brand management: Research Handbook on Luxury Branding Felicitas
Morhart, Keith Wilcox, Sandor Czellar, 2020-04-24 Unique and timely, this Research Handbook on
Luxury Branding explores and takes stock of the current body of knowledge on luxury branding, as
well as offering direction for future research and management in the field. Featuring contributions
from an international team of top-level researchers, this Handbook offers analysis and discussion of
the profound socioeconomic, psychological, technological and political changes that are affecting the
luxury industry, and that will continue to shape its future.

phd in luxury brand management: Managing Luxury Brands Eleonora Cattaneo, 2023-03-03
Learn what makes a luxury brand, how to successfully market them in a changing global context and
what opportunities sustainable luxury and the latest technological developments present. Managing
Luxury Brands offers comprehensive coverage of key and cutting-edge topics in luxury brand
management. Examining the socio-cultural contexts of luxury and the ways in which prestige brands
create meaning, it presents a framework for understanding, analysing and developing a modern
luxury brand. Unlike many other texts, it also explores the environmental and social impact of
luxury, sustainable luxury and the opportunities of new technological innovations including the
metaverse, artificial intelligence and non-fungible tokens (NFTs). With case studies and examples
from a range of brands including Ferrari, Balenciaga and Shang Xia, Managing Luxury Brands
brings together insights from leading academics in the field from across the globe who draw on
extensive consulting and industry experience. Supported by a range of features which include
learning objectives, discussion questions and chapter summaries, accompanying online resources
consist of lecture slides for each chapter. This textbook is an invaluable resource for any student
studying luxury brand management.

phd in luxury brand management: Brand Management in Emerging Markets: Theories and
Practices Wang, Cheng Lu, He, Jiaxun, 2014-06-30 This book provides valuable and insightful
research as well as empirical studies that allow audiences to develop, implement, and maintain
branding strategies--Provided by publisher.

phd in luxury brand management: The Management of Luxury Benjamin Berghaus, Gunter
Miiller-Stewens, Sven Reinecke, 2018-06-03 Examine luxury branding on a global scale, with more
than fifty cutting edge contributions from the foremost thought leaders in luxury management and
marketing. The Management of Luxury, second edition, presents a unique snapshot of best practice
insights into the increasing challenges faced in luxury business, with contributions shared by more



than fifty global leaders on luxury management. The highly renowned editors draw these together
into one essential handbook, ranging from luxury brand strategy, luxury consumer behaviour and
market positioning, through to management succession, heritage, counterfeiting and competing
effectively as a luxury SME. Fully updated in its second edition, The Management of Luxury explores
the newly evolving direction of Asian market trends and how to integrate digitalization into sales and
product strategies. Both are crucial for competitive advantage in the luxury market, featured
alongside iconic case studies such as Burberry, Louis Vuitton and Leica. The book's value is not only
in streamlining management processes and return on investment; but equally for those who marvel
at an industry unlike any other, striving to trust both in the conventional and innovate new paths
towards the extraordinary. Highly influential, applicable and enlightening, it is a vital addition to
every luxury business manager's collection.

phd in luxury brand management: The Routledge Companion to Contemporary Brand
Management Francesca Dall'Olmo Riley, Jaywant Singh, Charles Blankson, 2016-07-15 The amount
and range of brand related literature published in the last fifty years can be overwhelming for brand
scholars. This Companion provides a uniquely comprehensive overview of contemporary issues in
brand management research, and the challenges faced by brands and their managers. Original
contributions from an international range of established and emerging scholars from Europe, US,
Asia and Africa, provide a diverse range of insights on different areas of branding, reflecting the
state of the art and insights into future challenges. Designed to provide not only a comprehensive
overview, but also to stimulate new insights, this will be an essential resource for researchers,
educators and advanced students in branding and brand management, consumer behaviour,
marketing and advertising.

phd in luxury brand management: Harnessing Omni-Channel Marketing Strategies for
Fashion and Luxury Brands Wilson Ozuem, Elena Patten, Yllka Azemi, 2019-11-15 This book
provides a contemporary theoretical insight into the fashion and luxury industry, addressing
potential gray areas within the literature. The authors analyze the luxury and fashion industry using
multiple perspectives, allowing for a critical comprehensive overview of the phenomenon across
diverse streams. The book provides insight into fashion and luxury retailing in the context of both
online and brick and mortar retailers based on a variety of market scenarios. It deciphers the
rationale of customer behavioral and decision making in online and offline luxury and fashion
purchasing contexts. It provides an overview of the challenges that the industry faces with the
advent of the evolving omni-channel environment. The multiple theoretical and practical nuances of
the fashion and luxury industry are presented. In this sense, the book is a fundamental reference
point for the students and academics. This book will be of interest to practitioners in the fashion and
luxury retailing sectors. Also, many policy makers will find the conceptual and exploratory insight of
this book relevant to their organizational and retailing policies. The new knowledge that is produced
in this book is a ground breaker in the fashion and luxury literature. It offers insight from both
theoretical and practical perspectives from both retailer and customer perspectives.

phd in luxury brand management: Building Consumer-Brand Relationship in Luxury
Brand Management Rodrigues, Paula, Borges, Ana Pinto, 2020-10-23 Luxury is no longer a
privilege of the high-net-worth individuals. It is now accessible to all. This has become possible
because the essence of luxury has changed: from something based upon materialism and
conspicuous and hedonic consumption to one that embraces enrichment and experiences for the
consumers. This evolution creates challenges for luxury brands and for the managers of luxury
brands. Building Consumer-Brand Relationship in Luxury Brand Management is a collection of
innovative research that focuses on the conception and marketing of luxury as an experience and
explores more integrative and comprehensive approaches to modeling and understanding the
consumer-brand relationship with luxury brands and their sustainability in a global and multicultural
world. Highlighting a broad range of topics including digital marketing, consumer demand, and
social responsibility, this book is ideally designed for marketers, brand managers, consumer
analysts, advertisers, entrepreneurs, executives, researchers, academicians, and students.



phd in luxury brand management: Developing Successful Global Strategies for Marketing
Luxury Brands Mosca, Fabrizio, Casalegno, Cecilia, Gallo, Rosalia, 2021-03-26 In recent times, the

advent of new technologies, the concerns about sustainability, and the new tastes of the youngest
generations of luxury consumers have affected the traditional dynamics of the luxury goods markets.
These emerging issues have caused significant changes in the marketing of luxury goods.
Sustainable development is not a new practice in the luxury market but is of increasing importance.
The real challenge is for luxury companies to overcome the residual corporate social responsibility
perspective to embrace a real integration of environmental, ethical, and social concerns into the
corporate strategy. Integrated output and sustainable processes, the introduction of non-financial
reporting as operational practice, and a new orientation to circular economy practices are emerging
issues that still today request for a deeper exploration both on the academic and managerial point of
view. Digitalization is another relevant issue that is reshaping the business model of luxury
companies. Big data, blockchain, omnichannel experience, and digital customer experience
represent the main digital challenges that luxury brand companies are facing nowadays. Luxury
brands must keep up with these digital demands and sustainability concerns to maintain their
position in the global market. Developing Successful Global Strategies for Marketing Luxury Brands
upgrades the most relevant theoretical frameworks and empirical research about the marketing of
luxury goods. This book is focused on contemporary issues affecting luxury industries such as digital
transformation (blockchain, big data, analytics, innovation processes), sustainable development,
changes in luxury consumers’ behavior, integration between physical and online channels, and the
development of social media marketing strategies. Chapters will cover areas of marketing,
management, buyer behavior, and international business, creating a multidisciplinary approach for
this book. This book is ideal for scholars, local government agencies and public bodies, managers,
luxury business owners, along with practitioners, stakeholders, researchers, academicians, and
students who are interested in emerging issues affecting the luxury market, such as sustainability
and digital transformation.

phd in luxury brand management: The Business of Luxury Fabio Duma, Christine Hallier
Willi, Cary Steinmann, 2015-02-16 Luxury has been fascinating humanity for millennia and it seems
that it will continue to do so in the future. As we can see in developed countries with populations
living in relative affluence, luxury takes different forms, becoming less materialistic when people
already own a house, two cars and a boat, but now crave wellness treatments and more recreational
time. However, luxury will always have a material aspect as embodied by beautiful products made
from exclusive materials by skilled artisans with an eye for detail. One way or another, luxury is big
business and an important economic factor all over the world, especially in Switzerland, a country
with few natural resources to speak of but a wealth of knowledge when it comes to services (e.g.
hotel management) and the manufacture of exclusive products such as watches, textiles, and of
course chocolate - to name just a few. Indeed, a significant proportion of Swiss GDP comes from the
production of luxury goods which are exported all over the world. In this publication we examine the
phenomenon of luxury, ist roots, and ist economic impact both globally and in Switzerland. You will
learn more about global luxury markets, well-known and niche market players, as well as major
trends shaping the definition of luxury and the management and marketing of luxury brands in the
future.

phd in luxury brand management: Global Marketing Strategies for the Promotion of
Luxury Goods Mosca, Fabrizio, Gallo, Rosalia, 2016-03-31 Vast markets for high-symbolic-value
goods serve as an expansive worldwide arena where luxury brands and products compete for
consumer attention. As global luxury markets have grown and continue to grow, uncovering
successful methods for maintaining brand image and consumer desire is critical to the success of
high-end brands. Global Marketing Strategies for the Promotion of Luxury Goods explores the latest
promotional trends, business models, and challenges within the luxury goods market. Focusing on
strategies for achieving competitive advantage, new market development, as well as the role of the
media in luxury brand building, this timely reference publication is designed for use by business



professionals, researchers, and graduate-level students.

phd in luxury brand management: Marketing Accountability for Marketing and
Non-Marketing Outcomes V. Kumar, David W. Stewart, 2021-09-27 Review of Marketing Research
pushes the boundaries of marketing—broadening the marketing concept to make the world a better
place.

phd in luxury brand management: Sustainable Digital Marketing for Fashion and
Luxury Brands Wilson Ozuem, Silvia Ranfagni, Cindy Millman, 2025-05-31 This book critically
examines the evolving fashion and luxury brand sector in the post-COVID-19 era, emphasizing the
crucial need for sustainable digital marketing strategies and innovation. The book explores the dual
commitment luxury brands face, balancing social and ethical responsibilities while preserving
product quality, skill, and exclusivity. It explores how brands navigate internal capability
development and engage in community projects to contribute positively to social causes. From the
restructuring of luxury around digital communication to the transformative impact of technologies,
the book dissects the challenges and opportunities. It addresses the essential resources, knowledge
management, and organizational changes required for successful digital adoption, highlighting the
confluence of sustainable orientation with technological and organizational shifts in the fashion and
luxury sector. As luxury undergoes a paradigm shift, this book offers a comprehensive analysis of its
sustainable evolution amidst the digital transformation. Chapter 24 is available open access under a
Creative Commons Attribution 4.0 International License via link.springer.com.

phd in luxury brand management: British Qualifications 2016 Philip Kogan, 2015-12-03
Now in its 46th edition, British Qualifications is the definitive one-volume guide to every
qualification on offer in the United Kingdom. With an equal focus on vocational studies, this essential
guide has full details of all institutions and organizations involved in the provision of further and
higher education and is an essential reference source for careers advisors, students and employers.
It also includes a comprehensive and up-to-date description of the structure of further and higher
education in the UK. The book includes information on awards provided by over 350 professional
institutions and accrediting bodies, details of academic universities and colleges and a full
description of the current framework of academic and vocational education. It is compiled and
checked annually to ensure accuracy of information.

phd in luxury brand management: The Future of Luxury Brands Annamma Joy, 2022-02-07
The concepts of artification and sustainability are now both at the heart of luxury brand marketing
strategies; artification as an ongoing process of transformation in the world of art and sustainability
as an indispensable response to the issues of our times. The Future of Luxury Brands examines three
interrelated luxury-marketing segments—the art world, fashion and fine wines including hospitality
services—through the dual lenses of sustainability and artification. From safeguarding human and
natural resources to upholding labor rights and protecting the environment, sustainability has taken
center stage in consumer consciousness, embodying both moral authority and sound business
practices. At the same time, artification—the process by which non-art is reconceived as art—applies
the cachet of art to business, affording commercial products the sacred status accorded to works of
art. When commercial products enter the realm of aesthetic creation, artification and consumer
engagement inevitably increases. This pioneering book examining artification and sustainability as
strategic pillars of marketing strategies in the luxury industry will be essential reading for
practitioners working in luxury product companies, as also students of luxury brand marketing.

phd in luxury brand management: Digital Marketing Strategies for Fashion and Luxury
Brands Ozuem, Wilson, Azemi, Yllka, 2017-10-31 Online shopping has become increasingly popular
due to its availability and ease. As a result, it is important for companies that sell high-end products
to maintain the same marketing success as companies selling more affordable brands in order keep
up with the market. Digital Marketing Strategies for Fashion and Luxury Brands is an essential
reference source for the latest scholarly research on the need for a variety of technologies and new
techniques in which companies and brand managers can promote higher-end products. Featuring
coverage on a broad range of topics and perspectives such as brand communication, mobile



commerce, and multichannel retailing, this publication is ideally designed for managers,
academicians, and researchers seeking current material on effectively promoting more expensive
merchandise using technology.

phd in luxury brand management: Digital Transformation for Fashion and Luxury Brands
Wilson Ozuem, Silvia Ranfagni, Michelle Willis, 2024-04-16 This book re-evaluates the diffusion and
positioning of fashion and luxury brands following the impact and disruption of digital
transformations, particularly on existing omni-channel models and touchpoints and consumer
behaviours. By exploring the importance of digital transformation and discussing the benefits and
challenges it has created for the fashion industry, this book provides insights into the role of various
digital technologies, systems and strategies in generating and maintaining brand value and equity,
customer engagement and experiences and connecting the marketplace and marketspace. Chapters
2 and 16 are available open access under a Creative Commons Attribution 4.0 International License
via Springer Link.
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