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Chip and Dan Heath Made to Stick: The Secret Behind Ideas That Last

chip and dan heath made to stick is more than just a phrase—it's a gateway into understanding why

certain ideas endure in our minds while others quickly fade away. In their groundbreaking book *Made

to Stick*, the Heath brothers delve into the anatomy of ideas that are memorable, compelling, and

influential. Whether you're a marketer, educator, entrepreneur, or just someone interested in

communication, their insights provide a clear blueprint for crafting messages that truly resonate.

Why Did Chip and Dan Heath Write Made to Stick?

Before diving into the core concepts, it’s worth exploring the motivation behind *Made to Stick*. Chip

and Dan Heath noticed that some stories, slogans, and ideas effortlessly stick in our minds, while

others, despite being equally important, vanish without a trace. They wanted to unravel this mystery

and offer practical tools for anyone looking to make their ideas more impactful.

The result is a blend of storytelling, psychology, and real-world examples that make *Made to Stick*

not only informative but enjoyable to read.

The SUCCESs Model: The Heart of Made to Stick

At the core of *Made to Stick* lies the SUCCESs model—an acronym that stands for Simple,

Unexpected, Concrete, Credible, Emotional, and Stories. Chip and Dan Heath break down each

element as a fundamental ingredient for “sticky” ideas.

#### Simple: Strip Your Idea to Its Core



The Heath brothers argue that simplicity isn’t about dumbing down; it’s about prioritizing. To make an

idea stick, you need to find its essence and express it clearly. This might be a single sentence or a

compact phrase that captures the heart of the message.

For example, Southwest Airlines’ core idea is “Low fares, nothing else.” This simplicity makes the

message easy to remember and communicate.

#### Unexpected: Grab Attention by Breaking Patterns

Surprise is a powerful tool. Chip and Dan Heath explain that to capture attention, your idea has to

break the audience's expectations. This could mean presenting a counterintuitive fact or an

unexpected twist.

Think about the famous “Where’s the beef?” campaign. It challenged the norm and made people pay

attention because it was unexpected and intriguing.

#### Concrete: Make Your Idea Tangible

Vagueness kills stickiness. The Heaths emphasize using concrete details that your audience can

visualize or relate to. Abstract concepts become memorable when grounded in sensory information.

Instead of saying “Our product is fast,” say “Our product loads in under two seconds.” Concrete

language makes the idea vivid and believable.

#### Credible: Build Trust and Authority

For an idea to stick, it must be believable. Chip and Dan Heath suggest leveraging external authorities,

statistics, or vivid details that convince your audience the idea is trustworthy.

A story about a single person’s experience or a testable fact can boost credibility dramatically.



#### Emotional: Connect with Feelings

People remember ideas that make them feel something. The Heath brothers remind us that appealing

to emotions motivates action and commitment.

Whether it’s hope, fear, pride, or humor, tapping into emotional triggers helps ideas stick.

#### Stories: Inspire Action Through Narrative

Finally, stories are the glue that holds everything together. According to Chip and Dan Heath, stories

engage listeners, provide context, and offer models for behavior.

Using narratives to illustrate your idea helps people understand and remember it better.

How Made to Stick Applies Beyond Marketing

While *Made to Stick* is often celebrated in marketing and advertising circles, its principles extend far

beyond. Teachers can create lessons that students remember, leaders can inspire teams more

effectively, and anyone can improve their personal communication.

#### In Education: Making Lessons Memorable

Teachers can incorporate the Heaths’ strategies by simplifying complex topics, surprising students with

fun facts, and telling stories that relate to real-life experiences. Concrete examples and emotional

engagement increase retention and enthusiasm for learning.

#### In Business: Crafting Messages That Resonate

Whether pitching a startup or leading a company-wide initiative, business professionals benefit from

clear, credible, and emotionally compelling communication. Chip and Dan Heath’s framework helps



ensure ideas don’t just get heard but drive action.

Real-World Examples of Made to Stick in Action

One of the reasons *Made to Stick* stands out is its use of vivid case studies. Here are a few

examples inspired by the book’s insights:

- **The Kidney Donor Campaign:** By telling a story about a man who donated a kidney to a stranger,

the campaign made the abstract idea of organ donation tangible and emotional, increasing sign-ups.

- **Urban Legends:** These stories naturally follow the SUCCESs framework—simple, unexpected,

credible in their own way, emotional, and narrative-driven—explaining why they spread so easily.

- **The Velcro Theory of Memory:** The Heaths use the metaphor to explain how ideas stick to the

mind like Velcro, attaching through concrete details and emotional hooks.

Tips for Applying Chip and Dan Heath’s Made to Stick Principles

If you want to create ideas that linger in people’s minds, here are some actionable tips inspired by

*Made to Stick*:

1. **Find the Core:** Boil your message down to one key point. Ask yourself, “What is the single most

important thing I want my audience to remember?”

2. **Use Surprise Wisely:** Introduce an element of the unexpected early on to hook attention.

3. **Be Specific:** Replace generalities with concrete information and vivid imagery.

4. **Establish Credibility:** Use data, expert opinions, or personal testimonials to back up your claims.



5. **Appeal to Emotion:** Identify what your audience cares about and connect your message to those

feelings.

6. **Tell Stories:** Embed your idea within a narrative that illustrates it in action.

Why Chip and Dan Heath Made to Stick Is Still Relevant Today

In an age overwhelmed by information, the ability to make ideas stick is more valuable than ever.

Every day, people are bombarded with messages from countless sources. Chip and Dan Heath’s work

offers a timeless toolkit to cut through the noise and ensure that your ideas don’t just get heard but

remembered and acted upon.

Whether you’re crafting a viral campaign, teaching a complex subject, or simply trying to persuade a

friend, the principles laid out in *Made to Stick* provide a reliable roadmap to success.

Exploring the Heath brothers’ insights invites us all to become better storytellers and

communicators—skills that resonate deeply in both personal and professional spheres. So next time

you want to share an idea that truly sticks, remember the SUCCESs formula and the profound impact

it can have on your message’s journey through the minds of others.

Frequently Asked Questions

What is the main concept behind 'Made to Stick' by Chip and Dan

Heath?

The main concept of 'Made to Stick' is that ideas need to be simple, unexpected, concrete, credible,

emotional, and story-based to be memorable and effective. The authors call this the SUCCESs model.



Who are Chip and Dan Heath, the authors of 'Made to Stick'?

Chip Heath is a professor at Stanford Graduate School of Business, and Dan Heath is a former

consultant and a senior fellow at Duke University's CASE center. Together, they write about business,

communication, and behavioral science.

What does the SUCCESs acronym stand for in 'Made to Stick'?

SUCCESs stands for Simple, Unexpected, Concrete, Credible, Emotional, and Stories, which are the

six principles that make ideas stick in people's minds.

How does 'Made to Stick' suggest making ideas simple without losing

their core message?

The book suggests finding the core of the idea, stripping it down to its essential meaning, and

expressing it in a compact and clear way, often using analogies or metaphors to make it easily

understandable.

Why are stories important according to 'Made to Stick'?

Stories are important because they simulate experiences, inspire action, and make information more

relatable and memorable by engaging emotions and imagination.

Can you give an example of an 'unexpected' element from 'Made to

Stick'?

An unexpected element involves breaking a pattern or creating curiosity, such as starting a message

with a surprising fact or question to grab attention and keep people engaged.

How does 'Made to Stick' recommend making ideas credible?

The book recommends using authorities, statistics, testable credentials, or vivid details to make ideas

believable and trustworthy to the audience.



What role does emotion play in the 'Made to Stick' framework?

Emotion motivates people to care about an idea and take action. The book advises connecting ideas

to things that matter to the audience's identity or values to make them emotionally resonant.

Additional Resources

Chip and Dan Heath Made to Stick: Unlocking the Secrets of Memorable Ideas

chip and dan heath made to stick is a phrase that resonates strongly within the realms of marketing,

communication, education, and storytelling. Their seminal book, *Made to Stick: Why Some Ideas

Survive and Others Die*, has become a pivotal resource for understanding why certain ideas embed

themselves deeply in our minds while others fade away swiftly. As communication professionals,

educators, and business strategists seek to craft messages that endure, the Heath brothers’ work

offers a rigorous, research-backed framework that demystifies the anatomy of “sticky” ideas.

Understanding the Core Premise of Made to Stick

At its foundation, *Made to Stick* explores what makes an idea memorable and effective. Chip and

Dan Heath argue that “stickiness” is not a matter of luck or charisma but a set of identifiable

principles. Drawing from psychology, social science, and real-world examples, the book dissects why

some concepts resonate with audiences across cultures and contexts, and others fail to take hold.

The authors introduce the SUCCESs model—an acronym representing six key traits that make ideas

stick: Simple, Unexpected, Concrete, Credible, Emotional, and Stories. This framework serves as a

diagnostic tool for communicators aiming to refine their messaging. By applying these principles,

individuals and organizations can increase the likelihood that their ideas will be remembered, shared,

and acted upon.



Dissecting the SUCCESs Framework

Simple: The Power of Core Essence

Chip and Dan Heath emphasize that simplicity is not about dumbing down but about distilling ideas to

their core essence. A sticky idea strips away unnecessary complexity, focusing on what really matters.

This principle is reminiscent of the “inverted pyramid” in journalism, where the most crucial information

comes first.

For example, Southwest Airlines’ core message—“Low fares. Nothing else.”—exemplifies simplicity that

sticks. By honing in on a singular promise, the company’s value proposition becomes easily digestible

and memorable.

Unexpected: Capturing Attention Through Surprise

In a saturated information landscape, capturing attention is paramount. The Heath brothers highlight

that surprise disrupts patterns and jolts the audience out of complacency. Unexpected elements create

curiosity gaps, prompting people to engage further to resolve the tension.

An illustrative case is the “Where’s the Beef?” campaign by Wendy’s, which deviated from

conventional fast-food advertising by humorously questioning competitors’ product quality. This

unexpected approach made the slogan a cultural catchphrase.

Concrete: Making Ideas Tangible and Sensory

Abstractions are often forgotten, but concrete details anchor ideas in reality. Chip and Dan Heath

advocate for using vivid imagery, sensory details, and specific examples to make messages relatable



and understandable.

For instance, the phrase “Don’t mess with Texas,” originally an anti-littering slogan, succeeded

because it was concrete and evocative—connecting emotionally and visually with Texans’ pride.

Credible: Building Trust and Authority

Credibility ensures that audiences accept and internalize ideas. The Heaths discuss various sources of

credibility, ranging from external endorsements to statistics and vivid details that lend authenticity.

One notable example is the use of “human scale statistics,” where abstract numbers are translated

into relatable terms. Saying “This law will save 10 lives a year” is more credible and impactful than

generic statistics.

Emotional: Connecting Through Feelings

Emotions are the glue that bind ideas to memory and motivate action. The Heath brothers argue that

people do not just remember facts; they remember feelings associated with those facts.

Charity campaigns often leverage this by telling individual stories of beneficiaries rather than

presenting overwhelming data. The emotional connection compels audiences to care and contribute.

Stories: The Narrative Vehicle for Ideas

Stories transform abstract concepts into experiential journeys. According to Chip and Dan Heath,

narratives are powerful because they simulate real-life situations, allowing people to mentally rehearse

and empathize.



Stories encapsulate the other SUCCESs elements, making them indispensable in communication

strategies. Whether it’s a customer success story or a parable, storytelling enhances retention and

persuasion.

Comparative Insights: Made to Stick Versus Other

Communication Frameworks

While *Made to Stick* presents a comprehensive model, it is often compared with frameworks like the

AIDA (Attention, Interest, Desire, Action) model or the storytelling techniques in *The Storytelling

Animal* by Jonathan Gottschall. Unlike AIDA, which primarily guides advertising funnels, the Heaths’

SUCCESs model is broader, applicable to education, policy-making, and grassroots campaigns.

Moreover, *Made to Stick* distinguishes itself by blending empirical research with pragmatic advice,

making it accessible without sacrificing intellectual rigor. The emphasis on unexpectedness and

concreteness adds layers often overlooked by traditional communication theories.

Practical Applications and Limitations

The principles espoused by Chip and Dan Heath have been widely adopted in marketing, leadership

communication, public health campaigns, and even classroom instruction. For example, educators

utilize the SUCCESs model to design lessons that capture students’ attention and improve retention.

However, the application of these principles is not without challenges. Simplifying complex ideas risks

oversimplification, potentially distorting critical nuances. The ‘unexpected’ element may clash with

brand consistency if overused or misapplied. Additionally, the emotional appeal must be authentic;

forced emotionality can backfire, eroding credibility.



Pros of Made to Stick Framework

Clear, actionable principles grounded in research

Versatile across diverse communication contexts

Balances theory with engaging real-world examples

Encourages creativity and empathy in messaging

Cons of Made to Stick Framework

Potential oversimplification of complex ideas

Risk of formulaic application leading to predictability

Some principles may conflict depending on context

Chip and Dan Heath Made to Stick: Enduring Influence and

Relevance

Years after its initial publication, *Made to Stick* remains a staple reference for anyone interested in

effective communication. Its principles have permeated corporate training, political messaging, and

social advocacy, demonstrating their adaptability and longevity.



The Heath brothers’ work encourages communicators to think critically about how ideas are

constructed and delivered. By focusing on clarity, emotional resonance, and storytelling, they offer a

blueprint for cutting through noise and achieving meaningful impact.

In a digital era characterized by fleeting attention spans and information overload, the insights from

*Made to Stick* are more relevant than ever. As businesses and individuals strive to create messages

that resonate, chip and dan heath made to stick provides a valuable compass for navigating the

complex landscape of modern communication.

Chip And Dan Heath Made To Stick

  chip and dan heath made to stick: Made to Stick Chip Heath, Dan Heath, 2007-01-02 NEW
YORK TIMES BESTSELLER • The instant classic about why some ideas thrive, why others die, and
how to make your ideas stick. “Anyone interested in influencing others—to buy, to vote, to learn, to
diet, to give to charity or to start a revolution—can learn from this book.”—The Washington Post
Mark Twain once observed, “A lie can get halfway around the world before the truth can even get its
boots on.” His observation rings true: Urban legends, conspiracy theories, and bogus news stories
circulate effortlessly. Meanwhile, people with important ideas—entrepreneurs, teachers, politicians,
and journalists—struggle to make them “stick.” In Made to Stick, Chip and Dan Heath reveal the
anatomy of ideas that stick and explain ways to make ideas stickier, such as applying the human
scale principle, using the Velcro Theory of Memory, and creating curiosity gaps. Along the way, we
discover that sticky messages of all kinds—from the infamous “kidney theft ring” hoax to a coach’s
lessons on sportsmanship to a vision for a new product at Sony—draw their power from the same six
traits. Made to Stick will transform the way you communicate. It’s a fast-paced tour of success
stories (and failures): the Nobel Prize-winning scientist who drank a glass of bacteria to prove a
point about stomach ulcers; the charities who make use of the Mother Teresa Effect; the
elementary-school teacher whose simulation actually prevented racial prejudice. Provocative,
eye-opening, and often surprisingly funny, Made to Stick shows us the vital principles of winning
ideas—and tells us how we can apply these rules to making our own messages stick.
  chip and dan heath made to stick: Made to Stick Dan Heath, Chip Heath, 2008-09-04 A NEW
YORK TIMES AND INTERNATIONAL BESTSELLER 'This book is a gift to anyone who needs to get a
message across and make it stick.' New Statesman 'Smart, lively . . . such fun to read.' Guardian
_________________________________________________ Mark Twain once observed, 'A lie can get halfway
around the world before the truth can even get its boots on.' His observation rings true: urban
legends, conspiracy theories, and bogus news stories circulate effortlessly. Meanwhile, people with
important ideas - entrepreneurs, teachers, politicians, and journalists - struggle to make them 'stick'.
In Made to Stick, Chip and Dan Heath reveal the anatomy of ideas that stick and explain how to
make ideas stickier, such as applying the Velcro Theory of Memory, using the human scale principle
and creating curiosity gaps. Along the way, they reveal that sticky messages of all kinds - from the
infamous 'kidney theft ring' hoax, to a coach's lessons on sportsmanship, to a vision for a new
product at Sony - draw their power from the same six traits. Made to Stick reveals the vital
principles behind winning ideas - and tells us how we can apply these rules to making our own
messages stick. It will transform the way you communicate.

https://stage.support.buyingbuddy.com/archive-th-160/chip-and-dan-heath-made-to-stick.pdf


_______________________________________________________ 'An entertaining, practical guide to
communication.' Financial Times 'This is great for anyone planning a speech or trying to get their
message across at work.' Psychologies 'The Heaths push beyond what sounds like it should work and
explain why it actually does.' Time Magazine 'Anyone interested in influencing others . . . can learn
from this book.' Washington Post
  chip and dan heath made to stick: Summary of Made to Stick: Why Some Ideas Survive and
Others Die by Chip Heath and Dan Heath BestPrint, 2021-08-25 Made to Stick explains why some
ideas become popular, while others wither and die. The book lays out the most important
characteristics of stickiness; that is, what makes ideas stick in the mind, and how to make them
work for you.
  chip and dan heath made to stick: Summary of Chip Heath and Dan Heath's Made to
Stick Milkyway Media, 2024-03-26 Get the Summary of Chip Heath and Dan Heath's Made to Stick
in 20 minutes. Please note: This is a summary & not the original book. Made to Stick by Chip Heath
and Dan Heath explores why some ideas thrive while others die. The book introduces the concept of
Commander's Intent (CI) used by the U.S. Army to empower soldiers to adapt to changing
circumstances while still achieving the overarching objective. This principle of simplicity is central
to the book's message, which is to identify the essence of an idea and convey it effectively using the
SUCCESs checklist. The authors argue that simplicity involves distilling an idea to its core and
prioritizing information, as seen in the inverted pyramid structure used by journalists...
  chip and dan heath made to stick: Summary of Made to Stick Readtrepreneur Publishing,
2019-05-24 Made to Stick by Chip Heath and Dan Heath - Book Summary - Readtrepreneur
(Disclaimer: This is NOT the original book, but an unofficial summary.) Not every bright idea turns
out to be a hit, on top of the creativity, you need to make your thoughts catch the attention of you
audience. Dive in the anatomy of successful ideas and move forward! Made to Stick tells the cruel
truth about the nature of bright ideas; not all of them have success. In order for an idea to stick, it
must be creative and practical but also attractive for your audience. If they don't catch the attention
of the public, who is going to support you? Communicating your ideas in the most attractive way is a
skill that you must master and through this in-depth guide about stick messages you will become a
pro when it comes to having all eyes on your idea. (Note: This summary is wholly written and
published by Readtrepreneur It is not affiliated with the original author in any way) The most basic
way to get someone's attention is this: Break a pattern. - Chip Heath Understanding the differences
between ideas that thrives and the ones that die is key for your proposal to succeed. In Made to
Stick you'll get an in-depth look into the anatomy of successful ideas and how to incorporate their
principles into yours. With Charles Kahlenberg's method you'll be able to make your ideas shine
brighter than others so it has the attention and support you desire. P.S. Made to Stick is an
extremely helpful book that will give your idea the last characteristic it must have to be successful;
the public attention. The Time for Thinking is Over! Time for Action! Scroll Up Now and Click on the
Buy now with 1-Click Button to Download your Copy Right Away! Why Choose Us, Readtrepreneur?
● Highest Quality Summaries ● Delivers Amazing Knowledge ● Awesome Refresher ● Clear And
Concise Disclaimer Once Again: This book is meant for a great companionship of the original book or
to simply get the gist of the original book.
  chip and dan heath made to stick: SUMMARY: Made To Stick: Why Some Ideas Survive
And Others Die By Chip Heath And Dan Heath Shortcut Edition, 1900
  chip and dan heath made to stick: SUMMARY - Made to Stick by Chip Heath and Dan Heath
Shortcut Edition, 2021-05-31 * Our summary is short, simple and pragmatic. It allows you to have
the essential ideas of a big book in less than 30 minutes. *As you read this summary, you will
discover the six essential foundations that allow ideas to be heard and considered. You will be able
to apply them and make your voice heard. *You will also learn : the importance of keeping it simple
to generate interest; why concrete examples are important to persuade your audience; the
unexpected and surprise make a message attractive; why credibility is important... but not
mandatory; why emotion is important and catches the audience; how to captivate the audience by



integrating a story that will make a lasting impression. *Why are urban legends so successful?
Conversely, why is it that real information is difficult to get across? Because it all depends on the
catchphrase. An urban legend works because it contains details and tells a story. Conversely, an
argument made up of statistics is hard to catch the eye. But then, how do you get more attention and
adherence? Discover the 6 simple principles described by authors Chip and Dan Heath. *Buy now
the summary of this book for the modest price of a cup of coffee!
  chip and dan heath made to stick: Guide to Chip Heath’s & et al Made to Stick by Instaread
Instaread, 2017-04-22 PLEASE NOTE: This is a companion to Chip Heath’s & et al Made to Stick and
NOT the original book. Preview: In Made to Stick: Why Some Ideas Survive and Others Die (2007),
educators and brothers Chip Heath and Dan Heath offer a guide for sharing ideas that stick with
listeners. As a framework for their advice, they offer the acronym SUCCES, short for simple,
unexpected, concrete, credible, emotional, and stories…. Inside this companion to the book: ·
Overview of the Book · Insights from the Book · Important People · Author's Style and Perspective ·
Intended Audience About the Author: With Instaread, you can get the notes and insights from a book
in 15 minutes or less. Visit our website at instaread.co.
  chip and dan heath made to stick: Summary: Made to Stick Businessnews Publishing,
2016-09-16 The must-read summary of Chip and Dan Heath's book: Made to Stick: Why Some Ideas
Survive and Others Die This complete summary of the ideas from Chip and Dan Heath's book Made
to Stick explains what 'sticky' ideas are: ideas that are highly memorable and exceptionally
long-lasting in their impact. In this useful summary, you will find an analysis of some of the most
successful sticky ideas of the past, along with a checklist of the six main principles at their core. This
book provides you with all the information you need to make your product memorable and to make
your own ideas stick. Added-value of this summary: - Save time - Understand the key concepts -
Increase your business knowledge To learn more, read the summary of Made to Stick and discover
how to make your ideas impossible to forget!
  chip and dan heath made to stick: Made to Stick Summary Createspace Independent Pub,
Readtrepreneur Publishing, 2018-03-07 Made to Stick by Chip Heath and Dan Heath | Book
Summary | Readtrepreneur (Disclaimer: This is NOT the original book. If you're looking for the
original book, search this link: http://amzn.to/2BoKnxn) Not every bright idea turns out to be a hit,
on top of the creativity, you need to make your thoughts catch the attention of you audience. Dive in
the anatomy of successful ideas and move forward! Made to Stick tells the cruel truth about the
nature of bright ideas; not all of them have success. In order for an idea to stick, it must be creative
and practical but also attractive for your audience. If they don't catch the attention of the public,
who is going to support you? Communicating your ideas in the most attractive way is a skill that you
must master and through this in-depth guide about stick messages you will become a pro when it
comes to having all eyes on your idea. (Note: This summary is wholly written and published by
readtrepreneur.com It is not affiliated with the original author in any way) The most basic way to get
someone's attention is this: Break a pattern. - Chip Heath Understanding the differences between
ideas that thrives and the ones that die is key for your proposal to succeed. In Made to Stick you'll
get an in-depth look into the anatomy of successful ideas and how to incorporate their principles into
yours. With Charles Kahlenberg's method you'll be able to make your ideas shine brighter than
others so it has the attention and support you desire. P.S. Made to Stick is an extremely helpful book
that will give your idea the last characteristic it must have to be successful; the public attention. The
Time for Thinking is Over! Time for Action! Scroll Up Now and Click on the Buy now with 1-Click
Button to Get Your Copy Delivered to Your Doorstep Right Away! Why Choose Us, Readtrepreneur?
Highest Quality Summaries Delivers Amazing Knowledge Awesome Refresher Clear And Concise
Disclaimer Once Again: This book is meant for a great companionship of the original book or to
simply get the gist of the original book. If you're looking for the original book, search for this link:
http://amzn.to/2BoKnxn
  chip and dan heath made to stick: Summary: Made to Stick BusinessNews Publishing,,
2013-02-15 The must-read summary of Chip and Dan Heath's book: Made to Stick: Why Some Ideas



Survive and Others Die This complete summary of the ideas from Chip and Dan Heath's book Made
to Stick explains what 'sticky' ideas are: ideas that are highly memorable and exceptionally
long-lasting in their impact. In this useful summary, you will find an analysis of some of the most
successful sticky ideas of the past, along with a checklist of the six main principles at their core. This
book provides you with all the information you need to make your product memorable and to make
your own ideas stick. Added-value of this summary: • Save time • Understand the key concepts •
Increase your business knowledge To learn more, read the summary of Made to Stick and discover
how to make your ideas impossible to forget!
  chip and dan heath made to stick: Made to Stick (a BookCaps Study Guide) BookCaps
Study Guides Staff, 2012-10-02 Chip and Dan Heath's, Made to Stick: Why Some Ideas Survive and
Others Die packs a lot of concepts into a short space; if it's been awhile sense you read the book or if
you just need a quick refresher, let us help. This study guide explains all the key concepts and
people in the book, as well as gives a summary of what's learned in each chapter. BookCap Study
Guides do not contain text from the actual book, and are not meant to be purchased as alternatives
to reading the book. We all need refreshers every now and then. Whether you are a student trying to
cram for that big final, or someone just trying to understand a book more, BookCaps can help. We
are a small, but growing company, and are adding titles every month.
  chip and dan heath made to stick: Exciting Classrooms Frank Thoms, 2015-12-08 Frank
Thoms writes with passion to invite principals and teachers to make changes that will allow all
students to succeed. In this book he urges them to reconsider traditional practices in light of today’s
media-driven culture and digitally wired students. Exciting Classrooms is sensitive to the challenges
schools face and is relentless in offering strategies to meet these challenges. Schools must do better.
Rather than focus on improving test scores, this book advocates that teachers teach to a child’s
whole symphony, not only to one note. If students only learn to succeed on bubble tests, they will not
have opportunities to discover their true potential. Thoms sees the teaching process as a joint
venture between teacher and student where the teacher brings learning to the student and, at the
same time, brings the student to the learning. This process demands at least as much listening as
talking, a new habit that teachers and principals need to learn.
  chip and dan heath made to stick: That'll Preach! Charley Reeb, 2017-05-02 Experienced
preacher, teacher and author, Charley Reeb, gives readers a 5-step plan for writing and delivering a
sermon that can transform lives for Christ. He covers preparation, sermon structure, storytelling,
and how to ‘preach with presence’. He examines lectionary and topical preaching models, and shows
the reader how to determine which model to use; he further instructs the reader to use the 5-step
plan for each model. Finally, That’ll Preach! offers sermon outlines and full sermons, as examples to
illustrate the book’s teaching. The entire book stems from the author’s view that sermons must be
engaging in order to be effective. This laser focus results in a book that is powerful and immediately
useful, concise and purposeful. It is a book for every preacher.
  chip and dan heath made to stick: Military Review , 2014
  chip and dan heath made to stick: Professional Journal of the United States Army , 2014
  chip and dan heath made to stick: Striking at the Roots: A Practical Guide to Animal
Activism Mark Hawthorne, 2018-11-30 A major revision of animal rights bible Striking at the Roots,
referencing changes from the last 10 years including the rise of social media, which is now a key
part of any campaign. The book brings together the most effective tactics for speaking out for animal
rights. Activists from around the globe explain why their models of activism have been successful -
and how you can become involved. Concise and full of practical examples and resources, this manual
for success demonstrates how many of the world's most engaged activists effectively speak to the
public, lobby policymakers, and deal with law enforcement - all while keeping their eyes on the prize
of achieving victories for animals. This book will empower you to make the most of your skills. From
simple leafleting to taking direct action, each chapter clearly explains where to begin, what to
expect, and how to ensure your message is heard.
  chip and dan heath made to stick: Antivaccination and Vaccine Hesitancy Thomas



Aechtner, 2023-08-17 This important book provides a comprehensive guide to understanding vaccine
hesitancy, as well as the nuances of antivaccination claims. It is designed to give clinicians and other
professionals targeted information to help them address vaccine hesitancy and antivaccination
claims, as well as ways of responding to immunisation concerns. Alongside the scientific facts
around vaccinations, it considers the historical foundations of modern vaccine scepticism, while
offering key insights into the psychology behind vaccine hesitancy and the factors which influence
an individual’s decision-making. Separating fact from fiction, the book explores the most well-known
antivaccine myths, many of which proliferate online, uncovering ways that counter-vaccine
narratives can influence audiences. Importantly, it also outlines the most effective strategies to
address both doubts and misinformation, detailing five general principles to improve
communications, with tips and guidance to debunk false claims or provide assurance in the face of
immunisation doubts. This is essential reading for anyone wishing to really understand the
phenomenon of vaccine hesitancy, whether professional, student or general reader, and the methods
that can be used to challenge misinformation.
  chip and dan heath made to stick: New Power Jeremy Heimans, Henry Timms, 2018-04-03
From two influential and visionary thinkers comes a big idea that is changing the way movements
catch fire and ideas spread in our highly connected world. For the vast majority of human history,
power has been held by the few. Old power is closed, inaccessible, and leader-driven. Once gained, it
is jealously guarded, and the powerful spend it carefully, like currency. But the technological
revolution of the past two decades has made possible a new form of power, one that operates
differently, like a current. New power is made by many; it is open, participatory, often leaderless,
and peer-driven. Like water or electricity, it is most forceful when it surges. The goal with new
power is not to hoard it, but to channel it. New power is behind the rise of participatory communities
like Facebook and YouTube, sharing services like Uber and Airbnb, and rapid-fire social movements
like Brexit and #BlackLivesMatter. It explains the unlikely success of Barack Obama's 2008
campaign and the unlikelier victory of Donald Trump in 2016. And it gives ISIS its power to
propagate its brand and distribute its violence. Even old power institutions like the Papacy, NASA,
and LEGO have tapped into the strength of the crowd to stage improbable reinventions. In New
Power, the business leaders/social visionaries Jeremy Heimans and Henry Timms provide the tools
for using new power to successfully spread an idea or lead a movement in the twenty-first century.
Drawing on examples from business, politics, and social justice, they explain the new world we live
in--a world where connectivity has made change shocking and swift and a world in which everyone
expects to participate.
  chip and dan heath made to stick: Teaching the iGeneration William M. Ferriter, Adam
Garry, 2010-07-09 Find the natural overlap between the work you already believe in and the digital
tools that define tomorrow’s learning. Each chapter introduces an enduring skill: information
fluency, persuasion, communication, collaboration, and problem solving. Then, the authors present a
digital solution that can be used to enhance traditional skill-based instructional practices. A
collection of handouts and supporting materials tailored to each skill and tool type ends each
chapter.
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