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Marketing the Core Roger Kerin: Unlocking the Secrets of Effective Marketing Strategies

marketing the core roger kerin is a phrase that resonates deeply with marketers, business strategists, and
students of marketing alike. Roger Kerin, a renowned marketing scholar, has contributed extensively to
understanding the fundamental principles that underpin successful marketing initiatives. His work focuses
on the "core" aspects of marketing — the essential elements that drive a brand’s connection with its
audience and ultimately lead to sustained business success. In this article, we’ll explore the concepts behind
marketing the core Roger Kerin advocates, delve into practical applications, and uncover how his insights

can transform your marketing approach.

Understanding Marketing the Core Roger Kerin Approach

At its heart, marketing the core Roger Kerin emphasizes the importance of focusing on the foundational
components of marketing rather than getting lost in peripheral tactics. Kerin argues that many businesses
fall into the trap of chasing flashy campaigns or trendy tools without addressing the core needs of their

customers and the unique value proposition of their brand.

The Essence of Core Marketing Principles

According to Kerin, the "core" refers to the intersection of customer needs, company capabilities, and
competitive advantage. By aligning these three elements, businesses can develop marketing strategies that

are not only effective but also sustainable.
Some of the key pillars of marketing the core Roger Kerin approach include:

- *¥*Customer-Centricity:** Understanding the deep motivations, pain points, and desires of your target
audience.

- **Value Proposition Clarity:** Clearly articulating what makes your offering uniquely beneficial.

- ¥Integrated Marketing Mix:** Coordinating product, price, place, and promotion in a way that supports
the core value.

- ¥Consistent Brand Messaging:** Ensuring that every customer touchpoint echoes the central brand

promise.

This focus on fundamentals helps organizations avoid scattered efforts and instead build a cohesive

marketing foundation.



Applying Roger Kerin’s Core Marketing Concepts in Today’s

Landscape

In today’s fast-evolving marketing environment, it’s easy to get overwhelmed by new technologies, social
media platforms, and data analytics tools. However, marketing the core Roger Kerin reminds us to keep

our eyes on the essentials even as we innovate.

Customer Insights as the Starting Point

One of the most valuable lessons from Kerin’s work is the emphasis on deep customer understanding.
Modern marketers have access to vast amounts of data, but without interpreting it through the lens of core

customer needs, that data can be meaningless.
To apply this, start by:

- Conducting qualitative research such as interviews and focus groups to uncover emotional drivers.
- Mapping customer journeys to identify pain points and moments of delight.

- Using segmentation to tailor messages that resonate with distinct audience groups.

This approach aligns perfectly with the principles of marketing the core Roger Kerin champions, ensuring

that marketing efforts are not generic but sharply focused.

The Role of the Marketing Mix in Core Strategy

Kerin’s model stresses the importance of a well-balanced marketing mix that supports the core value
proposition. Each element of the 4Ps (Product, Price, Place, Promotion) must reinforce the central message

and meet customer expectations.
For example:

- ¥Product:** Develop offerings that solve real problems or fulfill desires.
- ¥Price:** Set pricing strategies that reflect the perceived value and competitive landscape.
- **Place:** Choose distribution channels that maximize convenience and access.

- ¥Promotion:** Craft communications that consistently express the brand’s core promise.

When these elements work together harmoniously, the marketing strategy becomes more than just a

campaign—it becomes a lasting connection with customers.



Strategies to Strengthen Marketing the Core Roger Kerin

If you want to embed the principles of marketing the core Roger Kerin into your business, consider

adopting these practical strategies:

1. Align Your Team Around the Core Message

Internal alignment is crucial. Every team member, from sales to customer service, should understand and
embody the core marketing message. This ensures consistency in how the brand is presented and

experienced.

2. Use Storytelling to Bring the Core to Life

Stories have a unique power to communicate complex ideas in relatable ways. Use storytelling techniques
to highlight how your product or service addresses core customer needs and differentiates from

competitors.

3. Monitor and Adapt Based on Feedback

Marketing the core is not static. Regularly gather customer feedback and market data to refine your core

message and marketing mix. This iterative approach keeps your marketing relevant and effective.

4. Invest in Brand Building Beyond Immediate Sales

Building a strong brand based on core values fosters long-term loyalty. Don’t focus solely on short-term
promotions; instead, cultivate trust and emotional connections by consistently delivering on your core

promise.

The Impact of Marketing the Core Roger Kerin on Business
Growth

Businesses that successfully implement marketing the core Roger Kerin principles often see stronger brand

recognition, increased customer loyalty, and improved market share. By concentrating on what truly



matters to customers and ensuring all marketing elements support that, companies build a robust platform

for growth.

Moreover, this approach reduces wasted resources on ineffective campaigns and helps clarify decision-
making processes. Teams can prioritize initiatives that directly enhance the core value, leading to more

efficient marketing spend and better ROL

Examples of Core Marketing Success

Consider brands like Apple or Nike, which have mastered the art of marketing the core by consistently
delivering clear value propositions and maintaining alignment across their marketing mix. Their success
illustrates how a core-focused strategy can create emotional engagement, differentiate from competitors,

and sustain long-term profitability.

Marketing the core Roger Kerin is not just an academic concept but a practical framework that businesses

can leverage to navigate the complexities of modern marketing with confidence.

When you dive into marketing the core Roger Kerin approach, it becomes clear that success lies in
simplicity and focus. By prioritizing customer needs, sharpening your value proposition, and harmonizing
your marketing efforts, you unlock powerful potential to connect with audiences in meaningful ways.
Whether you’re a seasoned marketer or a business owner looking to refine your strategy, embracing these

core principles offers a roadmap to more impactful and enduring marketing outcomes.

Frequently Asked Questions

Who is Roger Kerin in the context of marketing?

Roger Kerin is a marketing expert and academic known for his contributions to marketing strategy and

research, particularly in the area of marketing fundamentals and core marketing concepts.

What is the main focus of Roger Kerin's work 'Marketing the Core'?

The main focus of 'Marketing the Core' by Roger Kerin is to emphasize the essential principles and
strategies in marketing that drive business success, highlighting the importance of understanding core

customer needs and value creation.



How does Roger Kerin define 'the core' in marketing?

In Roger Kerin's perspective, 'the core' in marketing refers to the fundamental elements of marketing
strategy, including customer needs, value propositions, and effective communication that form the

foundation of successful marketing efforts.

What are some key marketing strategies discussed by Roger Kerin in
'Marketing the Core"?

Key strategies discussed include market segmentation, targeting, positioning, customer relationship

management, and integrating the marketing mix to deliver superior value to customers.

Why is understanding the core customer important according to Roger
Kerin?

Understanding the core customer is crucial because it allows marketers to tailor their products, services, and
communications to meet the specific needs and preferences of their target audience, thereby enhancing

customer satisfaction and loyalty.

How does Roger Kerin suggest marketers adapt to changing market

conditions?

Roger Kerin suggests that marketers should remain flexible, continuously gather market intelligence, and
innovate their marketing strategies to respond effectively to evolving customer demands and competitive

landscapes.

‘What role does value creation play in Roger Kerin's marketing
philosophy?

Value creation is central to Roger Kerin's marketing philosophy, as he believes that delivering superior

value to customers is the key to achieving competitive advantage and long-term business success.

Can 'Marketing the Core' by Roger Kerin be applied to digital

marketing?

Yes, the core principles outlined by Roger Kerin can be applied to digital marketing by focusing on
understanding customer needs, creating relevant content, and utilizing digital channels to effectively

communicate and deliver value.



Where can one find resources or textbooks authored by Roger Kerin on

marketing?

Resources and textbooks by Roger Kerin can be found through academic publishers, university libraries,
and online platforms such as Amazon, Google Books, and educational websites specializing in marketing

literature.

Additional Resources

Marketing The Core Roger Kerin: An Analytical Overview

marketing the core roger kerin represents a pivotal exploration into the foundational principles of
marketing as articulated by Roger Kerin, a renowned authority in the field of marketing strategy. His
work, often encapsulated in the seminal textbook "Marketing: The Core," offers an insightful framework
that balances theoretical depth with practical application, making it a critical resource for both students and
professionals seeking to master the fundamentals of marketing. This article delves into the key concepts and
approaches presented by Kerin, analyzing their relevance in today's dynamic marketing landscape while
highlighting how "marketing the core roger kerin" continues to influence contemporary marketing

thought.

Understanding the Essence of Marketing According to Roger

Kerin

At the heart of "marketing the core roger kerin" lies the emphasis on marketing as a comprehensive
process that involves creating value for customers and building strong customer relationships to capture
value in return. Kerin’s approach demystifies complex marketing strategies by focusing on core concepts
such as customer orientation, market segmentation, target marketing, and positioning. The clarity with
which these topics are presented contributes to the textbook’s widespread adoption in academic curricula

globally.

One of the distinguishing features of Kerin’s framework is its balance between theory and actionable
insights. Unlike marketing literature that often leans heavily on abstract models, Kerin grounds marketing
principles in real-world scenarios, using case studies and examples that resonate with current market
challenges. This pragmatic orientation ensures that readers not only understand marketing concepts but also

learn how to apply them effectively across diverse industries.



Key Components of Marketing the Core Roger Kerin

To appreciate the impact of "marketing the core roger kerin," it is essential to break down the core

components that the textbook emphasizes:

¢ Customer Value and Satisfaction: Kerin underscores that marketing starts and ends with
understanding customer needs. Creating superior value and ensuring customer satisfaction are central

themes that guide strategic decisions.

¢ Marketing Strategy and Planning: The book elaborates on how companies can develop effective

marketing strategies by analyzing market opportunities and integrating marketing mix elements.

 Segmentation, Targeting, and Positioning (STP): These foundational marketing concepts are
thoroughly examined, illustrating how marketers identify profitable segments and create

differentiated value propositions.

o Marketing Mix (4Ps): Product, Price, Place, and Promotion are explored in detail, with insights into

how each component contributes to achieving marketing objectives.

¢ Marketing Ethics and Social Responsibility: Reflecting modern marketing challenges, Kerin
incorporates discussions on ethical considerations and sustainability, which are increasingly relevant

in contemporary business environments.

Relevance of "Marketing the Core Roger Kerin" in Modern

Marketing Practice

In an era dominated by digital transformation and evolving consumer behavior, "marketing the core roger
kerin" remains a vital educational tool. Its core principles adapt well to changes in the marketing ecosystem,
making it applicable for marketers navigating digital channels, data analytics, and customer engagement

platforms.

For instance, the emphasis on customer value aligns seamlessly with the current focus on customer
experience (CX) and personalization strategies. Marketers today leverage big data and Al to tailor offerings
that meet individual consumer preferences, a natural extension of Kerin’s foundational ideas about value

creation.

Moreover, the STP framework is more critical than ever in a market characterized by niche targeting and



hyper-segmentation. The textbook’s structured approach to segmentation helps marketers systematically

analyze diverse customer groups and develop targeted campaigns that maximize return on investment.

Comparative Insights: Kerin’s Approach vs. Contemporary Marketing

Theories

While "marketing the core roger kerin" is rooted in classical marketing theory, it stands out for its clarity
and adaptability. When compared to other marketing texts that may focus heavily on digital marketing
tactics or advanced analytics, Kerin’s work emphasizes strategic thinking and fundamental marketing

principles. This balance offers a unique advantage:

e Accessibility: Kerin’s straightforward language and structured format make marketing concepts

accessible to beginners without sacrificing depth.

e Strategic Focus: Unlike some contemporary resources that prioritize tactical execution, "marketing

the core" fosters a strategic mindset essential for long-term brand success.

¢ Integration with Modern Tools: Though originally published before the digital marketing surge, the
core principles can be integrated with new tools and platforms, enabling marketers to innovate while

grounded in proven frameworks.

This comparative strength suggests why "marketing the core roger kerin" continues to be recommended
reading for marketing students and practitioners who seek foundational knowledge coupled with practical

relevance.

Practical Applications and Limitations

The practical utility of "marketing the core roger kerin" is evident in its widespread use in academic and
corporate training programs. Organizations often employ the textbook as a foundational resource to onboard

marketing teams, ensuring a consistent understanding of core marketing strategies.
However, it is important to recognize certain limitations. Given the rapid pace of change in marketing

technologies and platforms, some sections may require supplementation with contemporary digital

marketing resources. For example:

1. Digital Marketing Evolution: While Kerin covers traditional marketing mix elements extensively,



digital channels like social media, influencer marketing, and programmatic advertising require

additional, specialized study.

2. Data Analytics and AI: Modern marketing benefits immensely from data-driven decision-making, an

area not deeply covered in the original editions but essential for today’s marketers.

Despite these gaps, the core principles of customer focus, strategic planning, and ethical marketing remain

indispensable, making Kerin’s work a timeless foundation on which to build advanced competencies.

How to Leverage "Marketing the Core Roger Kerin" for Career

Advancement

For marketing professionals aiming to enhance their expertise, integrating the lessons from "marketing the

core roger kerin" with hands-on experience and ongoing learning is crucial. Here are some strategies:

e Master Core Concepts: Develop a solid grasp of fundamental marketing principles such as

segmentation, targeting, positioning, and the marketing mix.

¢ Apply Case Studies: Use real-world examples from the textbook to analyze marketing challenges and

devise strategic solutions.

¢ Bridge Theory and Practice: Complement the core knowledge with digital marketing certifications

and analytics training to stay current.

¢ Emphasize Ethical Marketing: Incorporate social responsibility and ethical considerations into

marketing plans, reflecting Kerin’s emphasis on sustainable business practices.

By doing so, professionals can harness the enduring value of Kerin’s framework while adapting to the

demands of a rapidly evolving marketing ecosystem.

Marketing the core roger kerin is more than a textbook; it is a foundational pillar that continues to shape
marketing education and practice. Its enduring relevance lies in its ability to distill complex marketing
dynamics into actionable insights, equipping marketers with the tools to create meaningful customer value

and drive business success in any era.



Marketing The Core Roger Kerin

marketing the core roger kerin: Marketing: the Core William Rudelius, Arsenio Bonifacio,
Roger A. Kerin, Carol Bureau, Steven W. Hartley, 2018-01-31 Kerin Marketing: The Core, provides
students and instructors with a fresh and exciting introduction to marketing. The Fifth Canadian
Edition builds on the strengths of the previous editions, adding new elements that make the material
even more interactive, engaging, and relevant. Marketing: The Core is designed so that students
learn and enjoy learning about marketing. It is current. It is real. It reflects marketing in Canada.

marketing the core roger kerin: Marketing Roger A. Kerin, Steven W. Hartley, William
Rudelius, 2007 MARKETING: THE CORE, 2/e by Kerin, Berkowitz, Hartley, and Rudelius continues
the tradition of cutting-edge content and student-friendliness set by Marketing 8/e, but in a shorter,
more accessible package. The Core distills Marketing’s 22 chapters down to 18, leaving instructors
just the content they need to cover the essentials of marketing in a single semester. Instructors
using The Core also benefit from a full-sized supplements package that surpasses anything offered
by the competition, while students will appreciate the easy-to-read paperback format that’s equally
kind to both the eyes and the pocketbook. The Core is more than just a baby Kerin; it combines great
writing, currency, and supplements into the ideal package for budget-conscious students and
time-conscious professors.

marketing the core roger kerin: Outlines and Highlights for Marketing Cram101
Textbook Reviews, 2009-10 Never HIGHLIGHT a Book Again! Virtually all testable terms, concepts,
persons, places, and events are included. Cram101 Textbook Outlines gives all of the outlines,
highlights, notes for your textbook with optional online practice tests. Only Cram101 Outlines are
Textbook Specific. Cram101 is NOT the Textbook. Accompanys: 9780073215747, 9780072999891

marketing the core roger kerin: EBOOK: Marketing: The Core KERIN, 2017-01-26 EBOOK:
Marketing: The Core

marketing the core roger kerin: Looseleaf for Marketing: The Core Steven W. Hartley, Roger
A. Kerin, 2019-01-29 Marketing: The Core is a more brief, 18-chapter version of the Kerin/Hartley
Marketing 14e product, the most rigorous and robust program on the market. The Core 8e also
continues to demonstrate the authors’ commitment to engagement, leadership, and innovation:
Engagement in class-tested, active learning activities to help instructors illustrate textbook concepts
as well as examples throughout featuring real people, cases and companies throughout.
Media-enhanced PPT slides, alternate cases, and a 5,000+ item test bank are included in the
comprehensive instructor resource suite. Leadership in leading, current content and conversational
writing style, with new emphasis on marketing metrics and data-driven decision-making, with
hyperlinked assignments throughout to easily correlate activities. Innovation in outcomes-oriented
Connect®, a highly reliable, easy-to-use homework and learning management solution that embeds
learning science and award-winning adaptive tools to improve student results.

marketing the core roger kerin: Marketing: The Core Roger Kerin, William Rudelius, Erin
Steffes, Steven Hartley, 2012-10-22 Marketing: The Core 5e by Kerin, Hartley and Rudelius
continues a tradition of leading the market with contemporary, cutting-edge content presented in a
conversational student-oriented style, supported by the most comprehensive, innovative, and useful
supplement package available. This text and package is designed to meet the needs of a wide
spectrum of faculty - from the professor who just wants a good textbook and a few key supplements,
to the professor who wants a top-notch fully integrated multimedia program. Marketing: The Core
utilises a unique, innovative, and effective pedagogical approach developed by the authors through
the integration of their combined classroom, college, and university experiences. The elements of
this approach have been the foundation for each edition of Marketing: The Core and serve as the
core of the text and its supplements as they evolve and adapt to changes in student learning styles,
the growth of the marketing discipline, and the development of new instructional technologies. The
distinctive features of the approach are illustrated below: High Engagement Style - Easy-to-read,


https://stage.support.buyingbuddy.com/archive-th-157/marketing-the-core-roger-kerin.pdf

interactive, writing style that engages students through active learning techniques. Personalised
Marketing - A vivid and accurate description of businesses, marketing professionals, and
entrepreneurs - through cases, exercises, and testimonials - that allows students to personalise
marketing and identify possible career interests. Marketing Decision Making - The use of extended
examples, cases, and videos involving people making marketing decisions. Integrated Technology -
The use of powerful technical resources and learning solutions. Traditional and Contemporary
Coverage - Comprehensive and integrated coverage of traditional and contemporary concepts.
Rigorous Framework - A pedagogy based on the use of Learning Objectives, Learning Reviews,
Learning Objectives Reviews, and supportive student supplements.

marketing the core roger kerin: Loose Leaf Marketing: The Core with Connect Access
Card Roger Kerin, Steven Hartley, 2014-11-17

marketing the core roger kerin: Marketing for Entrepreneurs Frederick G. Crane, 2021-08-29
Marketing for Entrepreneurs provides students with practical insights, strategies, and tips on how to
apply marketing concepts to increase the chances of new venture success. Author Frederick G.
Crane focuses on how readers can use marketing to find the right opportunity, develop valuable new
products and services, and create memorable brands. He walks students through teach phase of the
marketing process. Packed with help tips and profiles of successful entrepreneurs, this practical text
includes the tools readers need to launch and sustain successful ventures. The new Third Edition
includes a new chapter on social media marketing, new examples and profiles, and new coverage of
timely topics such as user experience research, data analytics, MVPs, surge pricing, and just-in-time
inventory.

marketing the core roger kerin: MARKETING ROGER. KERIN, 2019

marketing the core roger kerin: Loose Leaf Marketing the Core 7e Roger A. Kerin,
2017-02-08

marketing the core roger kerin: Loose Leaf Marketing: The Core with Practice Marketing
Access Card Roger Kerin, Steven Hartley, 2014-11-17

marketing the core roger kerin: SmartBook Access Card for Marketing: The Core Roger
Kerin, Steven Hartley, 2015-01-02

marketing the core roger kerin: Marketing Roger A. Kerin, Christina Clements, Steven W.
Hartley, William Rudelius, Harvey Skolnick, 2009-03-16 KerinMarketing: The Core, Second
Canadian Edition, provides students with a refreshing introduction to marketing in an exciting
magazine-style design, while at the same time ensuring the academic integrity of the core marketing
concepts. Student-friendly and approachable,Marketing: The Coreoffers readers a robust insight into
the elements upon which everything in marketing is based. The key word for this text is right in its
title CORE. The text contains the central nugget that makes up marketing theory and practice,
without all of the extremities of a comprehensive text. The material is straightforward, clean,
andessential.

marketing the core roger kerin: $$$ the Entrepreneur's Guide to Start, Grow, and
Manage a Profitable Business Daniel R. Hogan Jr., 2011-05-17 $$$ The Entrepreneurs Guide To
Start, Grow, and Manage a Profitable Business In his book The Right Stuff, Tom Wolfe describes
what it took for the early test pilots to succeed: A career in flying was like climbing one of those
ancient Babylonian pyramids made up of a dizzy progression of steps and ledges; and the idea was to
prove at every foot of the way that you were one of the elected and anointed ones who had the right
stuff and could move higher and higher and even-ultimately, God willing, one day-that you might be
able to join that special few at the very top, that elite who had the capacity to bring tears to mens
eyes, the very brotherhood of the right stuff itself. Although success as an entrepreneur launching a
new business does not include feeling superior or facing death, it does require that a person have a
special set of qualities and skills with which to exercise good judgment, make wise decision, take
calculated risk, and get along with and lead others. The $$$ The Entrepreneurs Guide To Start,
Grow, and Manage a Profitable Business provides what it takes, what is the right stuff for the
successful entrepreneur. The most successful entrepreneurs are not necessarily those who work



hardest or longest. Successful business owners are those who have a vision that can see beyond the
bottom line, who have learned to manage their professional and personal lives. Making it with a new
business venture requires all the traits of an entrepreneur as enumerated in $$$ The Entrepreneurs
Guide, as well as the knowledge, skills, and persistence to grow and withstand the stress, ambiguity,
conflicting objectives, emotions, and chaos that comes with a new business effort. Achieving this
balance is what $$$ The Entrepreneurs Guide is about. It will help you steer a path to guide you with
the right stuff to the top of the pyramid of business success.

marketing the core roger kerin: Social Media Strategy Keith A. Quesenberry, 2024-02-12 The
fourth edition of Social Media Strategy is an essential step-by-step blueprint for innovating change,
supporting traditional marketing, advertising, and PR efforts, and leveraging consumer influence in
the digital world. With a completely integrated marketing, advertising, and public relations
framework, Keith Quesenberry’s up-to-date textbook goes beyond tips and tricks to systematically
explore the unique qualities, challenges, and opportunities of social media. Students learn core
principles and proven processes to build unique social media plans that integrate paid, earned,
shared, and owned media based on business objectives, target audiences, big ideas, and social media
categories. This classroom- and industry-proven text has been updated with a new infographics and
concise reading sections with frequent tables, checklists, and templates. New and updated case
studies in each chapter engage students in contemporary examples from small businesses, large
corporations, and non-profit organizations. Focusing on cross-disciplinary strategic planning,
content creation, and reporting, this accessible and highly practical text is an essential guide for
students and professionals alike. Features: Each chapter includes a preview, chapter objectives, case
studies, pull quotes, video links, bulleted lists, infographics, tables, and templates.Chapters end with
a chapter checklist, key terms and definitions, and Experiential Learning sections with questions,
exercises, and Discover and Explore activities.Keywords are bolded and defined in the text, at the
end of each chapter, and in a comprehensive glossary.Template worksheets for key strategy
components with business context examples.New to the Fourth Edition: Fully redesigned, robust
graphics engage students visually.New figures include average online advertising costs, uses of Al in
social media, and the latest generative Al integrations by company and platform.Fact sheets for each
social media platform provide essential data for easy reference. Data includes daily and monthly
user activity, main user demographics, advertising CPC and CPM, and content insights.Recurring
College Cupcakes business example allows students to follow a strategic process in
context.Appendix with a list of practical resources to keep students current in the world of social
media, recommended professional certifications, personal branding, and a section on the negative
effects of social media on mental health and society.Instructor Support Materials:
https://textbooks.rowman.com/quesenberry4e Test banksTemplate worksheetsCase BriefsSample
syllabiPowerPoint slidesStudent FlashcardsFind additional templates and social media strategy
updates on the author’s blog: https://www.postcontrolmarketing.com

marketing the core roger kerin: Sustainable Marketing Robert Dahlstrom, Jody Crosno,
2024-01-22 Formerly published by Chicago Business Press, now published by Sage Sustainable
Marketing, Third Edition presents a sustainable marketing perspective that addresses financial and
social performance as well as ecological performance, in consideration of the impact upon the
environment in which markets operate. Authors Robert Dahlstrom and Jody L. Crosno incorporate
state-of-the-art examples of business practice while delivering on a theoretically-based and
managerially-relevant approach to sustainable marketing.

marketing the core roger kerin: Marketing Kerin/ Mcdonell, 2007 Winner: Best Tertiary
(Adaptation) Single Title - Australian Awards for Excellence in Educational Publishing 2008. The
judges particularly praised the book as follows: this title has an innovative presentation,
contemporary and relevant examples, and maintains ethical standards throughout. The accessible
writing style and features such as key cards at the end of the book make it a user-friendly tool. The
highly successful Kerin, Marketing: The Core was first published in the US in 2003. This regional
adaptation provides a concise approach to the dynamic and challenging field of marketing and



demonstrates the knowledge and experience of the text authors. Kerin, Marketing: The Core is
written to cater for students studying marketing today, using language and examples they are
familiar with. Described by a reviewer as a 'breath of fresh air', Kerin allows lecturers to have a
conversation with their students about marketing. Kerin, Marketing: The Core takes an active
learning approach and combines many real-world examples, theory, cases, exercises and artwork.
This, together with great writing, makes it a text that will keep students engaged. Key Features:
Engaging writing style that has been specifically written with an essentials of marketing course in
mind * Practical and effective; students understand how to create an effective marketing plan * Rich
array of cases, examples, photos and advertisements that cover the Australian, New Zealand and
Asian environment * Strong student support materials that includes MaxMark (an online study
guide) and Core Cards (perforated cards that provide students with portable revision) * Full-sized
instructor supplements support package that includes locally produced videos, presentation slides
and instructor manual. These resources amongst others for both lecturers and students can be find
on the Online Learning Centre.

marketing the core roger kerin: Studyguide for Marketing Cram101 Textbook Reviews,
Cram101 Textbook Reviews Staff, 2013-05 Never HIGHLIGHT a Book Again Includes all testable
terms, concepts, persons, places, and events. Cram101 Just the FACTS101 studyguides gives all of
the outlines, highlights, and quizzes for your textbook with optional online comprehensive practice
tests. Only Cram101 is Textbook Specific. Accompanies: 9780872893795. This item is printed on
demand.

marketing the core roger kerin: Studyguide for Marketing: The Core by Kerin, Roger, ISBN
9780077632700 Cram101 Textbook Reviews, 2016-04-02 Never HIGHLIGHT a Book Again! Includes
all testable terms, concepts, persons, places, and events. Cram101 Just the FACTS101 studyguides
gives all of the outlines, highlights, and quizzes for your textbook with optional online
comprehensive practice tests. Only Cram101 is Textbook Specific. Accompanies: 9780077632700.
This item is printed on demand.

marketing the core roger kerin: Studyguide for Marketing Cram101 Textbook Reviews,
2016-12-29 Never HIGHLIGHT a Book Again! Includes all testable terms, concepts, persons, places,
and events. Cram101 Just the FACTS101 studyguides gives all of the outlines, highlights, and
quizzes for your textbook with optional online comprehensive practice tests. Only Cram101 is
Textbook Specific. Accompanies: 9781259246340. This item is printed on demand.
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