
best print ads for rhetorical analysis
Best Print Ads for Rhetorical Analysis: Unlocking the Power of Persuasion

best print ads for rhetorical analysis are not only visually compelling but also strategically
crafted to influence audiences through carefully chosen language, imagery, and design. When
studying advertising, these ads provide a treasure trove of material for understanding how rhetoric
shapes consumer behavior. Whether you’re a student, a marketing professional, or simply curious
about the art of persuasion, exploring the best print ads for rhetorical analysis offers valuable
insights into the mechanics behind memorable and effective advertising.

Why Analyze Print Ads Rhetorically?

Print ads are an essential part of the advertising landscape, blending visuals and text to
communicate messages swiftly and powerfully. Unlike other forms of media, print ads rely heavily on
static elements to capture attention and persuade, making rhetorical analysis crucial to unpack their
full meaning.

Rhetorical analysis delves into how ads use ethos (credibility), pathos (emotion), and logos (logic) to
influence their audience. By dissecting these elements, one gains a deeper appreciation of how
brands craft messages that resonate, motivate, and sometimes even provoke.

Understanding Ethos, Pathos, and Logos in Print Ads

- **Ethos:** Establishing trustworthiness or authority, often through endorsements, expert opinions,
or brand reputation.
- **Pathos:** Appealing to emotions such as happiness, fear, nostalgia, or empathy. This is common
in ads that use imagery or storytelling to connect on a deeper level.
- **Logos:** Using logical arguments, facts, or statistics to convince the audience of a product’s
value.

Recognizing these appeals in print ads helps reveal why certain campaigns stick in our minds and
drive action.

Top Examples of Best Print Ads for Rhetorical Analysis

When it comes to the best print ads for rhetorical analysis, a few standout campaigns have left an
indelible mark, both for their creative brilliance and their rhetorical complexity.

1. Volkswagen’s “Think Small” Campaign



One of the most iconic print ads in history, Volkswagen’s “Think Small” campaign from the 1960s is
a masterclass in rhetorical simplicity and effectiveness. The ad flips the idea of big, flashy cars on its
head by celebrating the modest size of the Volkswagen Beetle.

- **Ethos:** The brand positions itself as honest and straightforward.
- **Pathos:** It appeals to consumers’ desire for practicality and individuality.
- **Logos:** The ad uses logical reasoning by highlighting the benefits of a smaller car, such as fuel
efficiency and easy parking.

This campaign’s minimalist design and clever copywriting make it a prime subject for rhetorical
analysis, showing how less can truly be more.

2. Nike’s “Just Do It” Print Ads

Nike’s “Just Do It” campaign is synonymous with motivation and empowerment. The print ads often
feature athletes in moments of intense focus or triumph, paired with the powerful slogan.

- **Ethos:** Leveraging the credibility of famous athletes and the Nike brand.
- **Pathos:** Stirring feelings of determination and self-belief.
- **Logos:** Sometimes using statistics or achievements to back up the message.

This campaign brilliantly combines emotional and logical appeals, making it a rich example for
exploring how print ads inspire action.

3. The World Wildlife Fund’s (WWF) Conservation Ads

WWF’s print ads frequently use striking imagery of endangered animals paired with minimal text to
raise awareness about conservation. These ads are emotionally charged and visually stark.

- **Pathos:** Strong emotional appeal to protect vulnerable wildlife.
- **Ethos:** Credibility through the organization’s reputation.
- **Logos:** Occasionally includes facts about species decline or environmental impact.

Such ads are perfect for analyzing how emotional rhetoric can be used in print to spur social change.

Tips for Conducting Effective Rhetorical Analysis of
Print Ads

If you’re diving into the world of rhetorical analysis, here are some practical tips to enhance your
understanding and critique of the best print ads for rhetorical analysis:



1. Examine the Visual Elements Closely

Pay attention to colors, fonts, layout, and imagery. These visual components often carry symbolic
meaning or reinforce the ad’s message. For example, warm colors might evoke excitement, while a
clean, simple layout suggests honesty and clarity.

2. Analyze the Language and Tone

Look beyond the slogan or headline. Consider the choice of words, sentence structure, and overall
tone. Is the language formal or casual? Does it use humor, urgency, or nostalgia? These linguistic
choices play a key role in persuasion.

3. Identify the Target Audience

Understanding who the ad is speaking to can help unpack why certain rhetorical strategies are used.
For instance, ads targeting younger audiences may rely more on emotional appeals and trendy
visuals, while those aimed at professionals might emphasize logic and credibility.

4. Consider the Cultural and Historical Context

Many iconic print ads reflect or respond to the social and political climate of their time. Recognizing
this context can deepen your analysis by revealing underlying messages or critiques embedded in
the ad.

Common Rhetorical Devices Found in Print Ads

The best print ads for rhetorical analysis often employ a variety of rhetorical devices to enhance
their persuasive power. Familiarity with these devices can sharpen your analytical skills:

Metaphor and Simile: Comparing one thing to another to create vivid imagery or convey
complex ideas simply.

Hyperbole: Exaggeration for emphasis or effect.

Repetition: Reinforcing a key message or slogan to increase memorability.

Contrast: Highlighting differences to make a point, such as “before and after” visuals.

Rhetorical Questions: Engaging the audience by prompting them to think without expecting
an answer.



Recognizing these techniques can help you see how ads subtly guide consumer perception and
decision-making.

How to Use the Best Print Ads for Rhetorical Analysis
in Education and Marketing

For educators, using renowned print ads is a fantastic way to teach rhetorical concepts in a tangible,
relatable manner. Students can practice identifying appeals and devices in real-world examples,
which sharpens critical thinking and media literacy.

Marketers and advertisers, on the other hand, can study these ads to understand what makes
messaging impactful. Learning from successful campaigns aids in crafting future ads that resonate
emotionally and logically with target markets.

Incorporating Print Ad Analysis in Classroom Settings

- Assign students to select a print ad and dissect its rhetorical strategies.
- Encourage group discussions to explore differing interpretations.
- Create comparative analyses between ads from different eras or industries.

Leveraging Rhetorical Insights for Campaign Development

- Use ethos to build brand credibility through testimonials or expert endorsements.
- Craft emotionally engaging stories that connect with consumer values.
- Support claims with logical data to boost trust and persuade skeptics.

Final Thoughts on Exploring the Best Print Ads for
Rhetorical Analysis

Studying the best print ads for rhetorical analysis opens a window into the artful science of
persuasion. These ads are not just about selling products—they tell stories, evoke emotions, and
build relationships between brands and consumers. By honing the ability to analyze these
advertisements, you gain a powerful tool for communication, critical thinking, and creativity that
extends far beyond the page. Whether for academic purposes, professional growth, or personal
interest, engaging with print ads rhetorically enriches your understanding of how words and images
shape our world.



Frequently Asked Questions

What makes a print ad effective for rhetorical analysis?
An effective print ad for rhetorical analysis typically uses clear persuasive strategies such as ethos,
pathos, and logos. It combines compelling visuals, concise text, and a strong call to action to engage
the audience and convey its message convincingly.

Can you name some iconic print ads that are commonly
analyzed for rhetorical techniques?
Some iconic print ads often analyzed include Apple's "Think Different" campaign, Nike's "Just Do It"
ads, the Volkswagen "Think Small" campaign, and Coca-Cola's classic holiday advertisements. These
ads use various rhetorical appeals and visual strategies that make them rich for analysis.

How do visual elements in print ads contribute to rhetorical
effectiveness?
Visual elements such as color, composition, imagery, and typography play a significant role in
reinforcing the ad’s message. They can evoke emotions, establish credibility, and guide the viewer’s
attention, thereby enhancing the overall rhetorical impact.

What role does audience play in analyzing the rhetoric of print
ads?
Understanding the target audience is crucial because rhetorical strategies are often tailored to
resonate with specific demographics. Analyzing how the ad appeals to the values, beliefs, and needs
of its intended audience helps uncover how effectively it persuades them.

How can one identify the use of ethos, pathos, and logos in
print ads?
Ethos is identified by the credibility or authority presented, such as endorsements or brand
reputation. Pathos appeals to emotions through imagery or language that evokes feelings. Logos
uses logical arguments or facts within the ad to persuade. Carefully examining text and visuals can
reveal these appeals.

Where can I find examples of the best print ads for rhetorical
analysis?
You can find examples in advertising archives, marketing textbooks, online platforms like AdAge,
and educational websites. Additionally, museums dedicated to advertising history and collections
like the Clio Awards showcase award-winning print ads suitable for rhetorical analysis.



Additional Resources
Best Print Ads for Rhetorical Analysis: A Deep Dive into Persuasive Visual Communication

best print ads for rhetorical analysis provide rich material for dissecting how visual and textual
elements combine to persuade, inform, and evoke emotion. In the realm of advertising, print ads
hold a unique position; they rely on static imagery and carefully crafted copy to capture attention
and convey messages within seconds. For analysts, educators, and marketers alike, understanding
the mechanics behind these ads reveals the strategic use of rhetoric—ethos, pathos, and logos—to
influence consumer behavior. This article explores some of the most effective print advertisements
that serve as exemplary case studies for rhetorical analysis, unpacking the elements that contribute
to their impact.

Understanding Rhetorical Strategies in Print
Advertising

Before delving into specific ads, it is essential to clarify the rhetorical framework that underpins
print advertising. At its core, rhetoric involves the art of persuasion, traditionally categorized into
three appeals:

Ethos: Establishing credibility and trustworthiness.

Pathos: Appealing to the audience’s emotions.

Logos: Using logic and reason to support the argument.

Print ads deploy these appeals through visual cues, typography, language, and layout. The best print
ads for rhetorical analysis demonstrate a deliberate balance of these elements to create messages
that resonate with diverse audiences. Identifying how these appeals manifest in a print context
deepens the understanding of advertising effectiveness.

Iconic Print Ads: An Analytical Overview

Among the vast array of print advertisements, certain campaigns stand out for their exemplary use
of rhetoric. These ads not only achieved commercial success but also provide rich fodder for
academic and professional examination.

1. Apple’s “Think Different” Campaign

Apple’s “Think Different” print ads revolutionized brand messaging by invoking ethos and pathos
masterfully. The campaign featured black-and-white portraits of iconic figures like Albert Einstein,



Martin Luther King Jr., and Mahatma Gandhi, paired with the tagline “Think Different.”

- Ethos: Leveraging the credibility and respect associated with these historical figures, Apple
positioned itself as an innovator.
- Pathos: The emotional appeal lies in inspiring individuality and creativity, inviting consumers to
associate themselves with greatness.
- Visual Elements: Minimalist design emphasized the message’s gravity, using stark contrast and
clean typography to focus attention.

This ad exemplifies how ethos and pathos can intertwine, using cultural icons to build brand identity
and emotional resonance.

2. Volkswagen’s “Think Small” Advertisement

The Volkswagen “Think Small” print ad from the 1960s is a classic example of logos and ethos in
action. At a time when larger American cars dominated the market, Volkswagen’s ad embraced
simplicity and honesty.

- Logos: The ad’s copy highlighted the practical advantages of the Beetle’s size, appealing to logic
and practicality.
- Ethos: The straightforward, honest tone built trust with consumers skeptical of foreign cars.
- Design Features: White space, a small image of the car, and succinct text worked together to
reinforce the message of minimalism.

Its success stems from a clear, rational argument paired with trust-building communication—a
useful study in how print ads can counteract industry norms.

3. The “Dumb Ways to Die” Safety Campaign

Although primarily known for its viral video, “Dumb Ways to Die” also utilized print ads effectively to
promote rail safety. The ads used humor and vivid imagery to engage audiences.

- Pathos: The playful yet morbid humor creates emotional engagement, encouraging viewers to
remember safety tips.
- Ethos: The campaign’s backing by a reputable transportation authority lends credibility.
- Visual Strategy: Cartoon-like illustrations and bold colors capture attention and contrast with the
serious message.

These ads highlight how pathos, when paired with engaging design, can deliver public service
messages without alienating audiences.

Key Features to Analyze in the Best Print Ads for
Rhetorical Analysis



When selecting print ads for rhetorical analysis, certain features are critical to examine. These
elements provide insight into how the ad communicates and persuades.

Visual Composition and Imagery

The use of images in print ads is not merely decorative; it is fundamental to conveying ethos, pathos,
and logos. For rhetorical analysis, consider:

The choice of imagery and its emotional or cultural connotations.

Color schemes and their psychological effects.

Placement and size of visuals relative to text.

For instance, a stark black-and-white image may evoke seriousness or nostalgia, while vibrant colors
might energize or attract younger demographics.

Language and Typography

The wording in print ads is meticulously chosen to maximize impact.

Analyze the tone—Is it formal, conversational, humorous?

Examine rhetorical devices like repetition, parallelism, or rhetorical questions.

Observe font styles and sizes, as they can emphasize or downplay certain messages.

A clever headline can serve as a logical argument or an emotional trigger, depending on phrasing
and context.

Audience Targeting and Cultural Context

The effectiveness of print ads is closely tied to their understanding of the audience.

Consider demographic factors such as age, gender, and socioeconomic status.

Look at cultural references that may resonate with or alienate specific groups.

Evaluate whether the ad challenges or reinforces societal norms.



Print ads that skillfully address audience values tend to employ ethos by aligning with shared beliefs.

Comparing Print Ads: Lessons in Rhetorical Balance

A comparative analysis of print advertisements reveals how different brands prioritize rhetorical
appeals based on their goals.

For example, luxury brands like Chanel often emphasize ethos through association with elegance
and exclusivity, using sophisticated visuals and refined language. In contrast, brands targeting
younger consumers, such as Nike, might lean heavily on pathos by inspiring motivation and personal
achievement through dynamic imagery and empowering slogans.

On the other hand, public service announcements frequently rely on logos to deliver factual
information, supplemented by pathos to ensure the message sticks emotionally. The “Dumb Ways to
Die” campaign embodies this balance, using humor as a vehicle for serious content.

Understanding these distinctions aids in recognizing the strategic decisions behind each ad’s
rhetorical composition.

Challenges in Analyzing Print Ads for Rhetoric

While print ads offer valuable material for rhetorical analysis, several challenges arise.

Subjectivity: Interpretation of visual and textual elements can vary widely based on personal
and cultural perspectives.

Contextual Limitations: Without background knowledge of the campaign or brand, some
rhetorical nuances may be overlooked.

Static Format: Unlike digital ads, print ads lack interactivity, which means their rhetorical
appeals must be immediately clear and compelling.

These factors emphasize the need for a nuanced and context-aware approach when selecting and
analyzing the best print ads for rhetorical analysis.

Conclusion: The Enduring Power of Print Advertising in
Rhetorical Study

Though digital media dominates modern advertising, print ads remain a potent subject for rhetorical
analysis due to their concentrated use of language, imagery, and design to persuade. The best print



ads for rhetorical analysis illustrate how ethos, pathos, and logos intertwine to create compelling
messages within a limited space. By examining iconic campaigns and dissecting key features—such
as visual composition, language, and audience targeting—analysts can uncover the strategic artistry
behind persuasive communication. This understanding not only enriches marketing insights but also
enhances critical media literacy in an increasingly image-driven world.

Best Print Ads For Rhetorical Analysis

  best print ads for rhetorical analysis: Media Research Techniques Arthur Asa Berger,
1998-05-05 The first edition was praised for being delightful, engaging, readable, and
well-organized. Now, once again, Arthur Asa Berger continues the tradition of providing students
with a clearly written, user-friendly, hands-on guide to media research techniques with the
long-awaited second edition of his best-selling classic Media Research Techniques. Leading the
reader through a number of specially designed research projects (such as content analysis, surveys,
focus groups, and in-depth interviews), he presents an array of interesting and practical
assignments. In response to suggestions from faithful users of the first edition, Berger has added
new chapters in the following areas: Experimentation Historical Research Comparative Research
Participant Observation This handy guide can be used in conjunction with texts on research
methodology, or it can stand alone and be used in courses dealing with such topics as media,
popular arts, and American culture and society. Practical and concise, Media Research Techniques,
Second Edition is an essential tool for everyone in communication, journalism, written
communication, methodology/research/gaming, and cultural studies.
  best print ads for rhetorical analysis: From Text to Epitext Shelbie Witte, Melissa Gross, Don
Latham, 2021-03-02 This volume explains how analyzing textual elements that aren't part of the text
but connected to it can be used with K–16 students to improve comprehension, engagement, critical
thinking, and media literacy. Beginning with an introduction that briefly explains Genette's theory of
paratext and discusses the functions of epitext theory, this book comprises theory-to-practice
chapters that showcase ways in which teachers and librarians can use elements independent of a
text to discuss texts and media with students. Chapters include a practitioner's section specifying
practical approaches and explanations for how to use epitext. Scaffolding an application of theory to
practice, this title provides educators with an original approach to increasing literacy engagement
and integration as well as for increasing media literacy and critical thinking. It includes practical
ideas for using epitext in the classroom to promote critical thinking and for collaboration between
teachers and librarians. It also includes editorial sidebars that provide additional how-to ideas,
support deep thinking, make connections to relevant content in other chapters, and provide
examples for students in K–16 classrooms.
  best print ads for rhetorical analysis: Persuasive Advertising J. Armstrong, 2010-05-26
Written by a leading authority, this book is a comprehensive and definitive guide to advertising that
incorporates a vast amount of research and expert opinion. It draws upon the evidence to establish
principles that can be applied to achieve successful and effective advertising and evaluates all of the
relevant attributes and aspects of this.
  best print ads for rhetorical analysis: Psycholinguistic Phenomena in Marketing
Communications Tina M. Lowrey, 2020-07-24 The field of psycholinguistics and the application of
psycholinguistic theory to advertising and marketing communication has become a topic of great
prominence in the field of consumer behavior. Psycholinguistic Phenomena in Marketing
Communications is the first book to address the growing research in this area. This timely volume
combines research conducted by current scholars as it demonstrates diversity of the field in terms of
relevant topics and methodological approaches. It examines brand names and their semantic and
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sound-based impact; sentence structure and research in marketing communication; advertising
narratives evoking emotional responses; the effects of empathy response on advertising; and the role
of language and images in creation of advertising. The book includes authors from a variety of fields,
including mass communication, marketing, social psychology, linguistics, and neuropsychology. A
range of perspectives is discussed, from qualitative text analysis to controlled psychological
experimentation. Psycholinguistic Phenomena in Marketing Communications is intended for
students and scholars in numerous disciplines, such as advertising, marketing, social psychology,
sociology, and linguistics. It is also suitable for graduate courses in these disciplines.
  best print ads for rhetorical analysis: Deeper Competency-Based Learning Karin Hess, Rose
Colby, Daniel Joseph, 2020-05-06 The roadmap for your school’s CBE journey! The one-size-fits-all
instructional and assessment practices of the past no longer equitably meet the needs of all
students. Competency-based education (CBE) has emerged not only as an innovation in education,
but as a true transformation of the approaches to how we traditionally do school. In Deeper
Competency-Based Learning, the authors share best practices from their experiences implementing
CBE across states, districts, and schools. Leaving no stone unturned, readers are guided
step-by-step through CBE implementation and validation phases, beginning with defining your WHY
and collaborative development of the competencies describing deeper learning. The CBE readiness
tools and reflections inside will help your team: Build the foundation for organizational shifts by
examining policies, leadership, culture, and professional learning Dig in to shifts in teaching and
learning structures by addressing rigorous learning goals, competency-based assessment,
evidence-based grading, and body of evidence validation Take a deep dive into the shift to
student-centered classrooms through personalized instructional strategies that change mindsets
regarding teacher-student roles, responsibilities, and classroom culture Discover how your students
can demonstrate deeper learning of academic content and develop personal success skills by
maximizing time, place, and pace of learning with this roadmap for your CBE journey.
  best print ads for rhetorical analysis: Mass Communication Research Methods: Researching
media content and representation (continued). Framing analysis. The constructionist approach to
framing : bringing culture back in Anders Hansen, 2009
  best print ads for rhetorical analysis: Encyclopedia of Language and Linguistics , 2005-11-24
The first edition of ELL (1993, Ron Asher, Editor) was hailed as the field's standard reference work
for a generation. Now the all-new second edition matches ELL's comprehensiveness and high
quality, expanded for a new generation, while being the first encyclopedia to really exploit the
multimedia potential of linguistics. * The most authoritative, up-to-date, comprehensive, and
international reference source in its field * An entirely new work, with new editors, new authors,
new topics and newly commissioned articles with a handful of classic articles * The first
Encyclopedia to exploit the multimedia potential of linguistics through the online edition *
Ground-breaking and International in scope and approach * Alphabetically arranged with extensive
cross-referencing * Available in print and online, priced separately. The online version will include
updates as subjects develop ELL2 includes: * c. 7,500,000 words * c. 11,000 pages * c. 3,000 articles
* c. 1,500 figures: 130 halftones and 150 colour * Supplementary audio, video and text files online *
c. 3,500 glossary definitions * c. 39,000 references * Extensive list of commonly used abbreviations *
List of languages of the world (including information on no. of speakers, language family, etc.) *
Approximately 700 biographical entries (now includes contemporary linguists) * 200 language maps
in print and online Also available online via ScienceDirect – featuring extensive browsing, searching,
and internal cross-referencing between articles in the work, plus dynamic linking to journal articles
and abstract databases, making navigation flexible and easy. For more information, pricing options
and availability visit www.info.sciencedirect.com. The first Encyclopedia to exploit the multimedia
potential of linguistics Ground-breaking in scope - wider than any predecessor An invaluable
resource for researchers, academics, students and professionals in the fields of: linguistics,
anthropology, education, psychology, language acquisition, language pathology, cognitive science,
sociology, the law, the media, medicine & computer science. The most authoritative, up-to-date,



comprehensive, and international reference source in its field
  best print ads for rhetorical analysis: The Praeger Handbook of Media Literacy Art
Silverblatt, 2013-11-26 This groundbreaking two-volume set provides readers with the information
they need to grasp new developments in the swiftly evolving field of media literacy. The United
Nations Educational, Scientific and Cultural Organization (UNESCO) proclaimed media literacy a
fundamental human right. How fitting that there is finally a definitive handbook to help students and
the general public alike become better informed, more critical consumers of mass media. In these
A–Z volumes, readers can learn about methodologies and assessment strategies; get information
about sectors, such as community media and media activism; and explore areas of study, such as
journalism, advertising, and political communications. The rapid evolution of media systems,
particularly digital media, is emphasized, and writings by notable media literacy scholars are
included. In addition to providing a wide range of qualitative approaches to media literacy analysis,
the handbook also offers a wealth of media literacy resources. These include lists of media literacy
organizations and national media literacy programs, plus relevant books, websites, videos, and
articles.
  best print ads for rhetorical analysis: Visual Branding Edward F. McQuarrie, Barbara J.
Phillips, 2016-12-30 Visual Branding pulls together analyses of logos, typeface, color, and
spokes-characters to give a comprehensive account of the visual devices used in branding and
advertising. The book places each avenue for visual branding within a rhetorical framework that
explains what that device can accomplish for the brand. It lays out the available possibilities for
constructing logos and distinguishes basic types along with examples of their use and evolution over
time.
  best print ads for rhetorical analysis: The Routledge Companion to Advertising and
Promotional Culture Emily West, Matthew P. McAllister, 2013-02-11 The Routledge Companion to
Advertising and Promotional Culture provides an essential guide to the key issues, methodologies,
concepts, debates, and policies that shape our everyday relationship with advertising. The book
contains eight sections: Historical Perspectives considers the historical roots and their relationship
to recent changes of contemporary advertising and promotional practice. Political Economy
examines how market forces, corporate ownership, and government policies shape the advertising
and media promotion environment. Globalization presents work on advertising and marketing as a
global, intercultural, and transnational practice. Audiences as Labor, Consumers, Interpreters, Fans
introduces how people construct promotional meaning and are constructed as consumers, markets,
and labor by advertising forces. Identities analyzes the ways that advertising constructs images and
definitions of groups -- such as gender, race and the child -- through industry labor practices,
marketing, as well as through representation in advertising texts. Social Institutions looks at the
pervasiveness of advertising strategies in different social domains, including politics, music,
housing, and education. Everyday Life highlights how a promotional ethos and advertising initiatives
pervade self image, values, and relationships. The Environment interrogates advertising’s
relationship to environmental issues, the promotional efforts of corporations to construct green
images, and mass consumption’s relationship to material waste. With chapters written by leading
international scholars working at the intersections of media studies and advertising studies, this
book is a go-to source for those looking to understand the ways advertising has shaped consumer
culture, in the past and present.
  best print ads for rhetorical analysis: Advertising as Communication Gillian Dyer,
2008-03-07 Advertising is a form of communication that constantly impinges on our daily lives, yet
we are often unaware of its more subtle form of persuasion, or of the extent to which it manipulates
our (consumer) culture. This book sets out to examine advertising as a form of communication in
contemporary society and also places it in its wider cultural and economic context.
  best print ads for rhetorical analysis: Research on the Effects of Television Advertising on
Children , 1977
  best print ads for rhetorical analysis: Go Figure! New Directions in Advertising Rhetoric



Edward F. McQuarrie, Barbara J. Phillips, 2008 Rhetorical scholarship has found rich source
material in the disciplines of advertising, communications research, and consumer behavior.
Advertising, considered as a kind of communication, is distinguished by its focus on causing action.
Its goal is not simply to communicate ideas, educate, or persuade, but to move a prospect closer to a
purchase. The editors of Go Figure! New Directions in Advertising Rhetoric have been involved in
developing the scholarship of advertising rhetoric for many years. In this volume they have
assembled the most current and authoritative new perspectives on this topic. The chapter authors all
present previously unpublished concepts that represent advances beyond what is already known
about advertising rhetoric. In the opening and closing chapters editors Ed McQuarrie and Barbara
Phillips provide an integrative view of the current state of the art in advertising rhetoric
  best print ads for rhetorical analysis: Proceedings of the ... Conference of the American
Academy of Advertising American Academy of Advertising, 1981
  best print ads for rhetorical analysis: Basics Advertising 01: Copywriting Robert Bowdery,
2008-07-16 Presents a comprehensive teaching tool, exploring the act of copywriting and the
intrinsic nature of the role of the copywriter in the overall advertising process.
  best print ads for rhetorical analysis: Recruitment Advertising as an Instrument of
Employer Branding Jolanta Łącka-Badura, 2015-10-05 The book offers a linguistic analysis of job
advertising as an instrument of employer branding, investigating how the creation of the employer
brand and the projection of employee value proposition are realised linguistically in a corpus of
online job advertisements. The study is methodologically grounded in the current approaches to
discourse analysis and business/organisational communication, as it is broadly understood, with
particular emphasis on genre and register analysis, the language of persuasion and evaluation, as
well as the language of (organisational) values. The analysis conducted in the book demonstrates
that job advertisements constitute a distinct promotional business genre, a member of the system of
genres applied in the job search context, increasingly resembling multi-modal marketing-type ads.
The rhetorical structure of online recruitment advertisements confirms the initial hypothesis that job
ads contribute to the projection and reinforcement of employer brands. The register of recruitment
ads clearly harmonises with the employer branding function of the genre: extremely positive,
encompassing a wide range of persuasive strategies, as well as lexico-grammatical choices
contributing to the creation of employer brands, job advertising may justifiably be classified as a
“paradigm case” of persuasion. With employer branding being deeply rooted in the values emanating
from an organisation, the use of linguistic structures communicating or implying the system of
attributes and values declared by the employing organisations is a powerful employer branding
strategy, widely reflected in the corpus. Taking into account the interdisciplinary character of the
analysis, the book will be of interest not only to linguists and business communication scholars, but
also to human resource management and public relations researchers and practitioners.
  best print ads for rhetorical analysis: Advertising & Promotion Belch, George E. (George
Eugene), Michael A. Belch, Michael Angelo Guolla, 2005
  best print ads for rhetorical analysis: Resources in Education , 1994-11
  best print ads for rhetorical analysis: Critical Thinking About Sex, Love, and Romance in the
Mass Media Mary-Lou Galician, Debra L. Merskin, 2007-07-10 Critical Thinking About Sex, Love,
and Romance in the Mass Media investigates how romantic coupleship is represented in books,
magazines, popular music, movies, television, and the Internet within entertainment, advertising,
and news/information.
  best print ads for rhetorical analysis: Mind Over Media: Propaganda Education for a Digital
Age Renee Hobbs, 2020-10-20 Winner of the AAP 2021 PROSE Award for Excellence in Social
Sciences. Propaganda is inescapable. It’s everywhere. Students need to analyze, resist,
critique—and create. Media literacy educators have always insisted that we are both creators and
receivers of media messages. The truth of this is even more apparent in today’s digital environment,
with children and adults alike participating in a ubiquitous, nonstop stream of social media. Clearly,
students need the tools to interpret news and information critically—not just for school but for life in



a “post-truth” world, where the lines blur between entertainment, information, and persuasion.
Renee Hobbs demonstrates how a global perspective on contemporary propaganda enables
educators to stimulate both the intellectual curiosity and the cultural sensitivities of students.
Replete with classroom and online learning activities and samples of student work, Mind Over Media
provides a state-of-the-art look at the theory and practice of propaganda in contemporary society,
and shows how to build learners’ critical thinking and communication skills on topics including
computational propaganda, content marketing, fake news, and disinformation.
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