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Jeff Gordon Sponsor History: A Deep Dive into One of NASCAR's Most Iconic Partnerships

jeff gordon sponsor history is a fascinating journey through the evolution of NASCAR sponsorships and how
one driver’s brand became synonymous with some of the sport’s most recognizable corporate partnerships. Jeff
Gordon, widely regarded as one of the greatest NASCAR drivers, not only made headlines for his racing skills
but also for the strategic and impactful relationships he built with sponsors over his illustrious career.
Exploring his sponsor history offers a unique lens into the commercialization of NASCAR, brand loyalty, and
the business side of motorsport.

The Early Days: Jeff Gordon’s Entry into NASCAR Sponsorships

When Jeff Gordon burst onto the NASCAR scene in the early 1990s, he was a young, promising driver with a
fresh face in a sport that was largely dominated by veteran racers. His sponsor history began with DuPont, a
chemical company known for its innovation in automotive paints and coatings. This partnership proved to be a
game-changer for both parties.

The DuPont Era: Building a Brand Together

DuPont signed on as Gordon’s primary sponsor in 1993, the year he made his full-time debut in the NASCAR Cup
Series. The colorful rainbow paint scheme on Gordon’s No. 24 Chevrolet quickly became iconic, setting him
apart from other drivers and making the car instantly recognizable on tracks across the country. This
sponsorship was more than just a logo on a car — it represented a deep collaboration that helped DuPont
showcase its automotive paint technology to millions of fans.

DuPont’s commitment to Gordon lasted for nearly two decades, reflecting a rare longevity in the fast-moving
world of motorsports sponsorships. This long-term relationship not only provided financial backing but also
helped Jeff Gordon establish an image tied to innovation, speed, and reliability.

The Evolution of Jeff Gordon’s Sponsorship Landscape

As Gordon’s career progressed and he grew into a superstar, his sponsor history expanded and diversified to
include other major brands. These partnerships reflected both his rising marketability and the changing landscape
of NASCAR sponsorships in the 2000s.

Pepsi and the Power of Co-Sponsorship

One of the most notable additions to Jeff Gordon’s sponsor portfolio was Pepsi. The beverage giant came on
board as a co-sponsor in the early 2000s, sharing space on the car with DuPont. Pepsi’s involvement brought
a fresh, youthful energy to Gordon’s brand, aligning perfectly with his wide appeal among younger audiences.

This co-sponsorship model allowed both brands to leverage Gordon’s popularity while sharing marketing
costs—a win-win strategy that has since become common in NASCAR. Pepsi’s campaigns often featured Gordon
in high-profile commercials, further solidifying their association with his success on and off the track.



Axalta and the Transition from DuPont

In 2013, DuPont merged with The Sherwin-Williams Company’s automotive coatings division to form Axalta
Coating Systems. This shift marked a new chapter in Jeff Gordon’s sponsor history, as Axalta inherited the
mantle of primary sponsor for the No. 24 car.

Axalta continued the tradition of vibrant paint schemes and technical innovation, maintaining the visual and
brand continuity that fans had come to expect. Although this transition represented a change in corporate
identity, the underlying partnership’s essence remained intact, highlighting the importance of consistency in
NASCAR sponsorships.

Other Key Sponsors and Their Impact on Jeff Gordon’s Career

While DuPont/Axalta and Pepsi are the headline sponsors, Jeff Gordon’s sponsor history includes several
other important partners that contributed to his racing success and personal brand development.

Hendrick Motorsports and Chevrolet: The Backbone of Support

Although not sponsors in the traditional sense, Hendrick Motorsports and Chevrolet played crucial roles in
Jeff Gordon’s racing journey. Hendrick Motorsports, his team owner, provided the platform and resources that
made sponsorships valuable. Chevrolet, as the manufacturer, was integral to the marketing and branding
efforts surrounding Gordon’s car.

Together, these organizations worked closely with sponsors to create compelling narratives and promotions,
enhancing the visibility of all parties involved.

Additional Sponsors and Endorsements

Over the years, Gordon also partnered with companies like 3M, PepsiCo subsidiaries, and various technology
and automotive brands for race-to-race sponsorship deals. These partnerships allowed him to reach different
market segments and kept his brand dynamic and relevant.

Some endorsements extended beyond the track, with Gordon appearing in commercials, charity events, and
product launches, showcasing the broad appeal that a successful NASCAR sponsorship can generate.

Lessons from Jeff Gordon’s Sponsor History

Jeff Gordon’s sponsor history offers several insights into how drivers and brands can create lasting,
meaningful partnerships in the world of motorsports.

The Importance of Brand Alignment

One key takeaway is the significance of brand alignment. Jeff Gordon’s image as a clean-cut, talented, and
relatable athlete meshed perfectly with DuPont’s innovative and quality-driven reputation. This alignment
helped both the driver and sponsor build trust and loyalty among fans.



Long-Term Relationships Foster Greater Impact

Gordon’s decades-long relationship with DuPont/Axalta demonstrates how long-term partnerships can yield
greater returns for all involved. Consistency in sponsorship allows for deeper storytelling, stronger fan
recognition, and more integrated marketing campaigns.

Flexibility and Adaptability Matter

As seen with co-sponsorships like Pepsi and transitions like DuPont to Axalta, flexibility is key. Brands and
drivers must adapt to changing market conditions, corporate restructures, and evolving fan demographics to
stay relevant and effective.

The Legacy of Jeff Gordon’s Sponsorships in NASCAR

Jeff Gordon’s sponsor history is not just a record of logos on cars; it’s a testament to how strategic
partnerships can elevate a driver’s career and influence the entire sport. His legacy paved the way for future
drivers to build meaningful sponsor relationships that go beyond mere advertising.

Moreover, Gordon’s ability to maintain high-profile sponsorships throughout his career helped demonstrate the
commercial viability of NASCAR as a platform for brands. His story continues to inspire both drivers and
marketers seeking to maximize the potential of motorsports sponsorships.

In essence, Jeff Gordon’s sponsor history is a rich narrative of collaboration, innovation, and mutual
growth—a model for success in the competitive world of NASCAR.

Frequently Asked Questions

Who was Jeff Gordon's first major NASCAR sponsor?

Jeff Gordon's first major NASCAR sponsor was DuPont, which backed him for a significant portion of his early
and peak career.

Which company sponsored Jeff Gordon during his most successful NASCAR
years?

DuPont was the primary sponsor during Jeff Gordon's most successful years, including many of his championship
wins.

Did Jeff Gordon have any sponsors outside the automotive or chemical
industries?

Yes, Jeff Gordon was sponsored by companies outside the automotive and chemical industries, including PepsiCo
and AARP later in his career.

How long did DuPont sponsor Jeff Gordon?

DuPont sponsored Jeff Gordon for over 20 years, from his rookie season in 1993 until 2010.



Who sponsored Jeff Gordon after DuPont ended their sponsorship?

After DuPont ended their sponsorship, Jeff Gordon was sponsored by companies such as Axalta Coating
Systems and AARP in his later racing years.

Was Pepsi ever a sponsor for Jeff Gordon?

Yes, Pepsi was one of Jeff Gordon's sponsors, particularly through its Mountain Dew brand during several
NASCAR races.

Did Jeff Gordon have any personal endorsements separate from his car
sponsors?

Yes, Jeff Gordon had personal endorsements including brands like Coca-Cola, DuPont, and 3M, separate from his
car sponsorships.

Which sponsor appeared on Jeff Gordon’s car during the 1997 NASCAR
Winston Cup Series?

DuPont was the primary sponsor on Jeff Gordon’s car during the 1997 NASCAR Winston Cup Series.

How did Jeff Gordon’s sponsorships impact his racing career?

Jeff Gordon's sponsorships, especially with DuPont, provided the financial backing and resources necessary for
his team to compete at the highest level and achieve multiple championships.

Did Jeff Gordon have any international sponsors during his NASCAR career?

While most of Jeff Gordon's sponsors were U.S.-based, some brands like PepsiCo have international presence, but
his sponsorships were primarily domestic.

Additional Resources
Jeff Gordon Sponsor History: A Deep Dive into the Iconic NASCAR Partnership Landscape

jeff gordon sponsor history reveals a compelling narrative about one of NASCAR’s most successful drivers
and his intricate relationships with some of the sport’s most influential brands. Over the course of his
illustrious career, Jeff Gordon not only transformed the racing world through his skill and charisma but also
became a pivotal figure in the marketing strategies of major sponsors. This article explores the evolution of
Jeff Gordon’s sponsorships, the significance of these partnerships in the realm of motorsports branding, and the
broader implications for both the athlete and his sponsors.

The Evolution of Jeff Gordon’s Sponsorship Journey

Jeff Gordon’s career spanned over two decades, starting in the early 1990s and concluding with his retirement
from full-time racing in 2015. His sponsor history is marked by long-term commitments, strategic branding
alignments, and dynamic marketing campaigns that elevated both his image and the brands he represented.



Early Career and Initial Sponsorships

When Jeff Gordon entered the NASCAR Cup Series in 1992, he was a promising young driver but relatively
unknown outside racing circles. His earliest major sponsor was DuPont, a multinational chemical company.
DuPont’s partnership with Gordon became one of the most iconic in NASCAR history, primarily due to the
vibrant and eye-catching paint schemes that adorned his car. This sponsorship provided Gordon with the
financial backing and branding support necessary to compete at the highest levels.

The DuPont sponsorship was not simply a logo placement; it was an integrated marketing effort that included
promotional events, television commercials, and fan engagement activities. The partnership lasted for nearly
two decades, underscoring a rare level of brand loyalty and mutual benefit.

Peak Years and Brand Expansion

As Jeff Gordon’s career progressed, his success on the track translated into increased visibility and
attractiveness for sponsors. By the late 1990s and early 2000s, Gordon had won multiple NASCAR Cup
Series championships and had established himself as a household name in motorsports.

During this period, additional sponsors joined forces with Gordon. Notably, PepsiCo’s Mountain Dew and AARP
became prominent co-sponsors, reflecting Gordon’s broad appeal across different consumer segments. These
partnerships illustrated how Gordon’s brand extended beyond automotive and racing enthusiasts to
mainstream audiences.

The collaboration with PepsiCo was particularly significant because it introduced Gordon to a younger
demographic, leveraging Mountain Dew’s edgy and vibrant brand personality. Simultaneously, AARP’s
involvement highlighted Gordon’s appeal among older fans, demonstrating the versatility and broad reach of his
sponsorship portfolio.

Transition and Diversification in Sponsorships

In the later stages of his career, Jeff Gordon’s sponsorship landscape diversified further. While DuPont remained
a key partner for many years, the company eventually transitioned its branding to reflect its evolving business
units and products, such as the shift to Axalta Coating Systems branding on Gordon’s car.

Moreover, Gordon began to associate with new sponsors, including NAPA Auto Parts, a well-known
automotive parts retailer. The NAPA sponsorship became a defining aspect of Gordon’s later career,
symbolizing a deep-rooted connection to automotive culture and the NASCAR community.

This period also saw Gordon engage with technology and lifestyle brands, reflecting his growing presence
beyond the racetrack. Partnerships with companies like Chevrolet and other technology sponsors illustrated
how his image was well-suited to endorsements that combined performance and innovation.

Analyzing the Impact of Jeff Gordon’s Sponsorships on NASCAR and
Marketing

Beyond mere financial support, Jeff Gordon’s sponsor history provides insights into the evolving dynamics of
sports marketing, brand alignment, and fan engagement in NASCAR.



Brand Loyalty and Long-term Partnerships

One of the defining features of Jeff Gordon’s sponsor history is the longevity of his primary sponsorship
arrangements. DuPont’s two-decade partnership is a testament to the value of consistent brand association in
building fan loyalty and brand recognition.

Long-term sponsorships like these offer stability for both the athlete and the sponsoring company. Gordon
benefited from a steady stream of financial and promotional resources, while DuPont and later Axalta
capitalized on Gordon’s repeated successes and media exposure to reinforce their brand messaging.

Cross-Demographic Appeal and Market Segmentation

Jeff Gordon’s ability to attract sponsors from diverse industries — from chemicals and automotive parts to
beverages and senior services — underscores his cross-demographic appeal. This versatility allowed brands to
target specific market segments effectively by aligning with Gordon’s multifaceted audience.

For example, PepsiCo’s Mountain Dew targeted younger, thrill-seeking audiences, while AARP focused on older
consumers. This segmentation strategy, facilitated by Gordon’s broad appeal, demonstrates the sophisticated
marketing tactics employed in NASCAR sponsorship deals.

Visual Branding and Fan Engagement

Gordon’s sponsor history is also notable for the creative use of visual branding. The vibrant paint schemes on
his cars, often changing with different DuPont product lines, became a hallmark of his presence on the track.
These visuals not only captured attention during races but also translated effectively into merchandise,
collectibles, and advertising materials.

Furthermore, Gordon’s sponsors invested in fan engagement initiatives such as meet-and-greets, promotional
tours, and interactive campaigns. These efforts deepened the emotional connection between fans, the driver, and
the brands, fostering loyalty and sustained interest.

Challenges and Shifts in the Sponsorship Landscape

While Jeff Gordon’s sponsor history is largely characterized by successful partnerships, it also reflects
broader challenges within NASCAR sponsorship. The sport has faced fluctuating economic conditions, changing
consumer preferences, and increased competition for sponsorship dollars.

Some of Gordon’s sponsorships evolved or ended due to corporate restructuring or shifts in marketing
priorities. For instance, DuPont’s corporate changes led to the transition to Axalta branding, and some
sponsors exited the sport altogether. These developments illustrate the fragility and fluidity of sports
sponsorships, even for top-tier athletes.

Key Sponsors in Jeff Gordon’s Career: A Closer Look

DuPont: The cornerstone of Gordon’s sponsorship history, DuPont’s backing started in 1993 and lasted
until 2010. Their partnership was renowned for colorful paint schemes and consistent marketing efforts.

Axalta Coating Systems: Following DuPont’s strategic business spinoff, Axalta took over as the
primary sponsor, continuing the legacy of automotive coatings and innovation.



NAPA Auto Parts: Serving as a sponsor in the latter part of Gordon’s career and his post-retirement
ventures, NAPA reinforced Gordon’s connection to automotive enthusiasts.

PepsiCo (Mountain Dew): Targeting younger demographics, this sponsorship broadened Gordon’s fan base
and introduced dynamic marketing campaigns.

AARP: This partnership emphasized Gordon’s appeal to senior fans and showcased his ability to connect
with diverse age groups.

Comparing Sponsorship Strategies

When compared to other NASCAR legends, Jeff Gordon’s sponsor history stands out for its stability and
diversity. While some drivers experience frequent sponsor changes or rely on short-term deals, Gordon’s long-
term relationships allowed for deeper brand integration and fan recognition.

For example, Dale Earnhardt Jr. had multiple sponsors throughout his career but did not maintain a single
consistent primary sponsor for as long as Gordon did with DuPont/Axalta. This consistency arguably
contributed to stronger brand loyalty and more cohesive marketing narratives.

Legacy and Influence on Future NASCAR Sponsorships

The sponsorship model developed around Jeff Gordon has influenced how teams and drivers approach
partnerships today. The emphasis on long-term collaboration, demographic targeting, and immersive fan
experiences has become a blueprint for successful NASCAR sponsorships.

Modern drivers and teams often seek to emulate Gordon’s approach by fostering enduring relationships with
sponsors that transcend traditional logo placements, incorporating digital media, experiential marketing, and
cross-platform brand activations.

Jeff Gordon’s sponsor history is not just a record of commercial partnerships; it is a case study in how
strategic brand alignment can amplify both athletic achievement and corporate marketing goals within the
competitive world of NASCAR.

Jeff Gordon Sponsor History

  jeff gordon sponsor history: The Complete History of Peanuts on Parade: A Tribute to
Charles M. Schulz William Johnson, 2022-08-01 Peanuts on Parade was not only the biggest tribute
to Peanuts creator, Charles Schulz, but is the largest and longest running city art project dedicated
to an individual. Hosted by St. Paul, Minnesota (2000-2004) and Santa Rosa, California (2005-2007,
2010), over five million fans from all fifty states and over sixty countries searched for nearly 800
unique five-foot statues of the Peanuts gang, each year featuring a different character. Go behind
the scenes from the very first conversations in the mayor's office in 2000 to the final statues of 2010.
Walk every step of Peanuts on Parade in this two-volume set! In Volume One, you'll find over 100
statues each of Snoopy, Charlie Brown, Lucy, Linus, and Snoopy along with Woodstock on Snoopy's
doghouse. This is the first time photos of every statue have been assembled in one collection;
including some statues that have never been on public display. Get the explanation behind each
piece of art and the project itself straight from hundreds of artists, sponsors, organizers, and
celebrities. Slide in additional tidbits, auction results, collectables, trivia, and the current location of

https://stage.support.buyingbuddy.com/archive-th-150/jeff-gordon-sponsor-history.pdf


dozens of statues, and you have The Complete History of Peanuts on Parade.
  jeff gordon sponsor history: Jeff Gordon Jeff Gordon, 2008-06-30 Jeff Gordon's long-awaited
racing memoir -- an unprecedented and thrilling look inside the life of a NASCAR champion. It didn't
matter that Jeff Gordon hailed from California -- hardly a fountain of stockcar pedigree -- or that they
said he was too small to race with the big boys on the dirt tracks and ovals of his youth. It didn't
matter that Dale Earnhardt called this upstart Wonderboy -- no one raced the legendary Earnhardt
harder, and no two drivers had more respect for each other. And it didn't matter that the racing
world said Gordon was finished with the breakup of the crew on the #24 car and the departure of
Ray Evernham, his crew chief, in 1999 -- he came back two seasons later to win a record-equaling
fourth Winston Cup, this time with Robbie Loomis as crew chief. In the end, all that matters is that
Jeff Gordon is the greatest living NASCAR champion, and it only remains to be seen just how many
championships he can win. But what's it really like to climb into a stockcar every weekend and
challenge for a championship? Offering a never-before-seen entry into the thrilling world of NASCAR
racing, Jeff Gordon takes us into the cockpit of the #24 DuPont Chevrolet car; right into the garages
where his cars are made; and inside the lives and efforts of his extraordinary team, the Rainbow
Warriors. Just how does his car get built, tested, and driven, and how do these personalities mesh
into a championship team? Along the way we find out what he thinks of life as both a NASCAR
champion and a never-left-alone celebrity, where he came from and to whom he owes all his
successes, and above all, what it takes to be a champion in one of the most dangerous and thrilling
sports of all. Jeff Gordon: Racing Back to the Front -- My Memoir is a pit pass all its own, giving
passionate NASCAR fans unique access into the life and career of one of the most storied champions
in the sport.
  jeff gordon sponsor history: American History through American Sports Bob Batchelor,
Danielle Sarver Coombs, 2012-12-18 Filled with insightful analysis and compelling arguments, this
book considers the influence of sports on popular culture and spotlights the fascinating ways in
which sports culture and American culture intersect. This collection blends historical and popular
culture perspectives in its analysis of the development of sports and sports figures throughout
American history. American History through American Sports: From Colonial Lacrosse to Extreme
Sports is unique in that it focuses on how each sport has transformed and influenced society at
large, demonstrating how sports and popular culture are intrinsically entwined and the ways they
both reflect larger societal transformations. The essays in the book are wide-ranging, covering topics
of interest for sports fans who enjoy the NFL and NASCAR as well as those who like tennis and
watching the Olympics. Many topics feature information about specific sports icons and favorite
heroes. Additionally, many of the topics' treatments prompt engagement by purposely challenging
the reader to either agree or disagree with the author's analysis.
  jeff gordon sponsor history: Jeff Gordon Richard Brinster, Richard Huff, 2015-06-04 A
biography of the race car driver who, at the age of twenty-four, was the youngest ever to win the
Winston Cup title.
  jeff gordon sponsor history: Sports around the World John Nauright, 2012-04-06 This
multivolume set is much more than a collection of essays on sports and sporting cultures from
around the world: it also details how and why sports are played wherever they exist, and examines
key charismatic athletes from around the world who have transcended their sports. Sports Around
the World: History, Culture, and Practice provides a unique, global overview of sports and sports
cultures. Unlike most works of this type, this book provides both essays that examine general topics,
such as globalization and sport, international relations and sport, and tourism and sport, as well as
essays on sports history, culture, and practice in world regions—for example, Latin America and the
Caribbean, the Middle East and North Africa, Europe, and Oceania—in order to provide a more
global perspective. These essays are followed by entries on specific sports, world athletes, stadiums
and arenas, famous games and matches, and major controversies. Spanning topics as varied as
modern professional cycling to the fictional movie Rocky to the deadly ball game of the ancient
Mayans, the first three volumes contain overview essays and entries for specific sports that have



been and are currently practiced around the world. The fourth volume provides a compendium of
information on the winners of major sporting competitions from around the world. Readers will gain
invaluable insights into how sports have been enjoyed throughout all of human culture, and more
fully comprehend their cultural contexts. The entries provide suggestions for further reading on
each topic—helpful to general readers, students with school projects, university students and
academics alike. Additionally, the four-volume Sports Around the World spotlights key charismatic
athletes who have changed a sport or become more than just an outstanding player.
  jeff gordon sponsor history: Jeff Gordon Laurie Collier Hillstrom, 2011-06-13 NASCAR driver
Jeff Gordon has been a key figure in the stock car racing industry since his first Winston Cup victory
in 1995. With ninety-three wins, Gordon maintains a record career streak in modern era NASCAR
racing. This captivating volume provides a balanced biography of Jeff Gordon. Students will learn
about how Gordon helped changed the face of NASCAR, how he broke into the sport and became a
champion, and how he matured as a driver and team owner.
  jeff gordon sponsor history: The History of NASCAR A. R. Schaefer, 2005 Get your readers
closer to the track with NASCAR Racing. From lug nuts to wind tunnels, this set explores the parts,
personalities, and perils of stock car racing.
  jeff gordon sponsor history: The Sponsor Souvenir Album and History of the United
Confederate Veterans' Reunion, 1895 William Bledsoe Philpott, 1895
  jeff gordon sponsor history: On the Track with...Jeff Gordon Matt Christopher, 2009-12-19
Matt Christopher delves into the life of Jeff Gordon, the racing sensation, and recreates his
memorable moments with exciting turn-by-turn action. This fast-paced biography includes photos,
Gordon's stats, and a list of his NASCAR career highlights.
  jeff gordon sponsor history: Jeff Gordon Checker Bee Publishing, 2001-05 There's no
denying Jeff Gordon is an unequalled NASCAR phenomenon. He's won more races than any other
driver his age -- and his fan-friendly style has ushered in a whole new era for NASCAR. Book jacket.
  jeff gordon sponsor history: Inside Track: The Ultimate Guide to NASCAR Racing
Pasquale De Marco, 2025-05-02 **Inside Track: The Ultimate Guide to NASCAR Racing** is the
ultimate guide to the exciting world of NASCAR racing. From the early days of stock car racing to
the modern era of high-speed competition, this book covers everything you need to know about
NASCAR. **Inside Track: The Ultimate Guide to NASCAR Racing** is packed with information on the
cars, the tracks, and the drivers that make NASCAR so popular. You'll learn about the history of
NASCAR, the different types of races, and the strategies that teams use to win. You'll also get an
up-close look at the lives of some of the most famous NASCAR drivers, including Dale Earnhardt,
Jimmie Johnson, and Jeff Gordon. Whether you're a lifelong NASCAR fan or just getting started,
**Inside Track: The Ultimate Guide to NASCAR Racing** is the perfect way to learn more about this
exciting sport. With its in-depth coverage and engaging writing style, **Inside Track: The Ultimate
Guide to NASCAR Racing** is sure to keep you entertained from start to finish. **Inside Track: The
Ultimate Guide to NASCAR Racing** is a must-read for any fan of NASCAR racing. It's the perfect
way to learn more about the sport and get ready for the next race. So what are you waiting for? Pick
up your copy of **Inside Track: The Ultimate Guide to NASCAR Racing** today! If you like this book,
write a review on google books!
  jeff gordon sponsor history: Jeff Gordon Marty Gitlin, 2008-01-01 A biography of NASCAR
sports star Jeff Gordon--Provided by publisher.
  jeff gordon sponsor history: Motorsports and American Culture Mark D. Howell, John D.
Miller, 2014-04-10 Soon after the first automobiles were introduced in the United States, auto racing
became a reality. Since that time, motorsports have expanded to include drag racing, open wheel
racing, rallying, demolition derbies, stock car racing, and more. Motorsports have grown to such an
extent that NASCAR is now the second most watched professional sport in America, behind only
football. But motorsports are about much more than going fast and finishing first. These events also
reflect our culture, our society, our values, and our history. In Motorsports and American Culture:
From Demolition Derbies to NASCAR, Mark D. Howell and John D. Miller bring together essays that



examine the relevancy of motorsports to American culture and history, from the late nineteenth
century to the present. Addressing a wide spectrum of motorsports—such as stock car racing,
demolition derbies, land speed record pursuits, and even staged train wrecks—the essays highlight
the social and cultural implications of contemporary and historical moments in these sports. Topics
covered include gender roles in motorsports, hot rods and the creation of fan and participant
identities, the appeal of demolition derbies, the globalization of motorsports, the role of moonshine
in stock car history, the economic relationship between NASCAR and its corporate sponsors, and
more. Offering the most thorough study of motorsports to date from a diverse pool of disciplines and
subjects, Motorsports and American Culture will appeal to motorsports and automobile enthusiasts,
as well as those interested in American history, popular culture, sports history, and gender studies.
  jeff gordon sponsor history: Encyclopedia of Sports Management and Marketing Linda E.
Swayne, Mark Dodds, 2011-08-08 This four-volume set introduces, on the management side,
principles and procedures of economics, budgeting and finance; leadership; governance;
communication; business law and ethics; and human resources practices; all in the sports context.
On the marketing side this reference resource explores two broad streams: marketing of sport and
of sport-related products (promoting a particular team or selling team- and sport-related
merchandise, for example), and using sports as a platform for marketing non-sports products, such
as celebrity endorsements of a particular brand of watch or the corporate sponsorship of a tennis
tournament. Together, these four volumes offer a comprehensive and authoritative overview of the
state of sports management and marketing today, providing an invaluable print or online resource
for student researchers.
  jeff gordon sponsor history: NASCAR: Then & Now Ben White, 2010-08-02 In this unique
gallery book, historical shots of people, cars, events, tracks, shops, and other NASCAR landmarks
are paired with comparable modern shots to present a fascinating review of America’s top
motorsport. See what Darlington looked like when it was built in 1950 compared to what it looks like
now. Get a real sense of how pit stops have changed between 1949 and today. Compare a Ford stock
car from 1962 with one from 2009. Nowhere else can NASCAR fans so graphically trace the
evolution of their favorite motorsport.
  jeff gordon sponsor history: Iktinos, this is Our History , 1992
  jeff gordon sponsor history: 100 Things NASCAR Fans Should Know & Do Before They
Die Michael Hembree, Mike Hembree, 2012 The 100 people, places, and events NASCAR fans
should know--
  jeff gordon sponsor history: Hendrick Motorsports 40 Years Ben White, 2024-09-10 “Spanning
forty years and more than three hundred victories, the contributions of countless people have built
Hendrick Motorsports into the greatest team in NASCAR history. This book is made up of their
stories.” —Four-time NASCAR champion Jeff Gordon, from the foreword Celebrate the
NASCAR-champion team’s 40th anniversary with this officially licensed history featuring stunning
photography, including rare images from the Hendrick Motorsports archive. Rick Hendrick built on
a successful career in the retail automotive business to launch NASCAR team Hendrick Motorsports
in 1984. Over the ensuing four decades, it has become one of the most successful and high-profile
teams in the sport’s long history. Competing in the elite NASCAR Cup Series, as of 2023, the team
had posted the most points-paying wins and the most championships. Hendrick Motorsports’ driver
roster is a who’s who of the sport’s greats, including NASCAR Hall of Famers Jeff Gordon, Jimmie
Johnson, Terry Labonte, and Dale Earnhardt Jr. Today the team fields four drivers: William Byron,
Alex Bowman, and Cup champions Chase Elliott and Kyle Larson. Hendrick Motorsports even fielded
a team at the 24 Hours of Le Mans in 2023! Hendrick Motorsportsrelates the team’s incredible
history through 40 stories focused on team milestones since its founding in 1984. Stories and
highlights include: The first win at Martinsville that saved the team Involvement with the motion
picture “Days of Thunder” The dominance of Jeff Gordon and the Rainbow Warriors The team’s
historic 1-2-3 finish at the 1997 DAYTONA 500 The record-tying seven championships of Jimmie
Johnson and Chad Knaus Hendrick Motorsports and the Earnhardts Becoming the first team to reach



300 wins at NASCAR's highest level The ground-breaking Garage 56 Le Mans program Authored by
long-time NASCAR journalist Ben White, with a foreword by Jeff Gordon and afterword by Rick
Hendrick, the 200-page book includes images from top NASCAR photographer Nigel Kinrade and
from Hendrick Motorsport’s archive. As the official 40th anniversary book covering the team’s entire
history, Hendrick Motorsport: 40 Years is the ideal retrospective.
  jeff gordon sponsor history: Leading the Way Steve Letarte, 2018-07-05 It was among the
most remarkable and successful rebuilding projects in NASCAR history - turning the most popular
driver whose confidence bottomed out amid questionable work habits into an assured and diligent
championship contender. In Leading the Way, Steve Letarte takes readers into the closed-door
meetings, the heartfelt conversations in the No. 88 hauler and the after-hours bonding sessions that
created the faith and trust necessary to make Dale Earnhardt Jr. a winner again. Through vivid
depictions of some painful mistakes and critical decisions, Letarte details the overlooked strategies
and structure that he successfully applied to a slumping race team the same way that a CEO would
implement in a struggling company. Here are the never-before-revealed fierce arguments,
lighthearted moments and unbridled joy shared with Earnhardt in a four-year, cross-country odyssey
from the highs of a magical 2014 Daytona 500 win to the lows of a career-threatening concussion.
Steve possesses all the qualities of a successful leader, with a unique ability to rally his team into
believing in their own success. This book is a special look at his life both personally and
professionally that I think will enlighten and educate. - Dale Earnhardt Jr. I never dreamed of being
an author, but those years with Dale were so special. I wanted everyone to hear these stories to
appreciate the important values of leadership and friendship and the successes that are measured
beyond trophies and championships. - Steve Letarte
  jeff gordon sponsor history: Taking the Lead Dave Alpern, 2021-06-08 The president of Joe
Gibbs Racing—the winningest team in NASCAR history—shares the secrets of succeeding in
business and in life. In NASCAR, as in life, the difference between winning and losing often comes
down to being in the right place at the right time and making the most of every opportunity. Nobody
understands that better than Dave Alpern. Dave started his career as an unpaid intern selling
T-shirts for the newly formed Joe Gibbs Racing team. Nearly three decades later, he’s now the
president of JGR, a multimillion-dollar elite, record-setting racing team with more than 500
employees. In Taking the Lead, Dave shares the wisdom he’s learned along the way: key principles
that will equip you with what you need to rise to the top and succeed with integrity and
purpose—whatever team you’re on.
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