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Doing Business in China Guide: Navigating Opportunities and Challenges

doing business in china guide is essential for entrepreneurs, investors, and companies eager to
tap into one of the world’s largest and most dynamic markets. China’s rapid economic growth,
expanding middle class, and evolving regulatory landscape offer incredible opportunities, but also
require careful planning, cultural understanding, and strategic approaches. Whether you’re looking to
establish a presence, form joint ventures, or simply export products, this guide will walk you through
key considerations, practical tips, and actionable insights to help your business thrive in China.

Understanding the Chinese Market Landscape

The first step in any doing business in China guide is to grasp the unique characteristics of the
Chinese market. With over 1.4 billion people, China is not a monolithic market but a diverse and
complex one, with significant regional differences in consumer behavior, economic development, and
local regulations.

Regional Diversity and Consumer Preferences

In China, what works in Shanghai may not work in Chengdu or Guangzhou. Coastal cities tend to be
more developed and open to foreign brands, while inland provinces might have different priorities and
slower adoption rates. Understanding these regional nuances helps tailor your marketing, product
offerings, and distribution channels effectively.

China’s consumers are also rapidly evolving. The rise of a tech-savvy middle class means there is
growing demand for premium products, e-commerce, and mobile payment solutions. Local platforms
like Alibaba, JD.com, and WeChat dominate online shopping and social interactions, making digital
strategies crucial.

Economic Zones and Business Hubs

Special Economic Zones (SEZs) like Shenzhen and free trade zones in cities like Shanghai offer
incentives such as tax breaks, streamlined customs procedures, and easier foreign investment rules.
Establishing your business in these zones can provide a competitive edge and reduce entry barriers.

Legal and Regulatory Environment

Doing business in China guide wouldn’t be complete without understanding the complex regulatory
framework that governs foreign businesses. China’s laws can be intricate and subject to frequent
updates, so staying informed is critical.



Business Structures Available to Foreign Investors

Foreign companies can choose from several business structures in China, including:

Wholly Foreign-Owned Enterprise (WFOE): Offers full control but requires significant
capital and regulatory compliance.

Joint Venture (JV): Partnership with a local company, useful for navigating local networks but
involves shared decision-making.

Representative Office (RO): Allows market research and liaison activities but cannot directly
engage in profit-making operations.

Choosing the right structure depends on your business goals, industry, and long-term plans.

Intellectual Property Protection

Intellectual property (IP) protection is a common concern for foreign businesses in China. While China
has made strides in improving IP laws, enforcement can be inconsistent. Registering patents,
trademarks, and copyrights early is vital, along with working with local legal counsel to monitor and
protect your IP rights.

Compliance and Licenses

Certain industries such as telecommunications, finance, and food require special licenses and
approvals. Understanding the regulatory requirements upfront prevents costly delays. Engaging local
consultants or legal experts can help navigate the application process smoothly.

Cultural Nuances and Business Etiquette

One of the most overlooked aspects in doing business in China guide is the importance of cultural
understanding. Building trust and relationships (known as “guanxi”) is often more critical than
contracts or formal agreements.

The Role of Guanxi

Guanxi refers to the network of relationships that facilitate business and social exchanges.
Establishing strong guanxi involves mutual respect, reciprocity, and long-term commitment. This
means investing time in face-to-face meetings, social dinners, and showing genuine interest in your
partners’ well-being.



Communication Styles

Chinese communication tends to be indirect and context-sensitive. Avoid confrontational or overly
direct language, as preserving harmony is valued. Reading between the lines and paying attention to
non-verbal cues can help you better understand intentions and concerns.

Business Meetings and Negotiations

Punctuality is appreciated, but meetings may start with informal conversations to build rapport.
Negotiations can take longer than expected, as consensus and relationship-building are prioritized
over rapid deal-making. Patience and flexibility are key virtues.

Market Entry Strategies and Operational Tips

Once you have a good grasp of the market, legalities, and culture, it’s time to consider how best to
enter and operate in China.

Choosing the Right Entry Mode

Your choice between WFOE, JV, or other forms should align with your control preferences, risk
tolerance, and local market knowledge. For example, a JV can be advantageous when you need local
expertise, while a WFOE offers autonomy but requires more upfront investment.

Leveraging Digital Channels

E-commerce and digital marketing are vital in China. Platforms such as Tmall, Taobao, and WeChat
offer direct access to millions of consumers. Adapting your content to local tastes, using influencers
(KOLs), and embracing mobile-friendly campaigns will boost visibility and sales.

Hiring and Managing Local Talent

Local employees bring valuable market insights and relationships. However, understanding Chinese
labor laws, contracts, and cultural expectations is essential to build a motivated and compliant
workforce. Offering competitive salaries, clear career paths, and respecting cultural holidays fosters
loyalty.

Supply Chain and Logistics Considerations

China’s infrastructure is advanced, but supply chains can be complex due to customs regulations,



local standards, and regional variations. Partnering with experienced logistics providers and
maintaining good communication with suppliers helps ensure smooth operations.

Financial and Taxation Insights

Managing finances in China requires attention to local tax laws, currency regulations, and accounting
standards.

Understanding Chinese Taxation

China imposes Value Added Tax (VAT), Corporate Income Tax (CIT), and other levies. Tax rates and
incentives vary by region and industry. Keeping accurate accounting records and working with local
tax advisors can optimize your tax position and ensure compliance.

Currency Controls and Repatriation

China maintains controls on currency exchange and capital flows. Repatriating profits requires
adherence to specific procedures and documentation. Planning cash flow and understanding foreign
exchange rules will help avoid delays or penalties.

Funding and Banking

Establishing a local bank account is necessary for operations. Foreign businesses may face challenges
opening accounts, so working with banks experienced in foreign enterprise services is beneficial.
Additionally, exploring local financing options and government grants can support growth.

Staying Agile in a Changing Environment

China’s business environment is known for rapid changes in regulations, technology, and consumer
trends. A successful doing business in China guide recognizes the need for ongoing learning and
adaptation.

Monitoring Regulatory Updates

Regularly consulting with legal advisors and subscribing to reliable information sources will keep you
ahead of policy shifts. Participating in local chambers of commerce or business associations can also
provide valuable insights and networking opportunities.



Embracing Innovation and Trends

Chinese consumers and businesses quickly adopt new technologies such as AI, mobile payments, and
green energy. Staying current with these trends can open new avenues for growth and competitive
advantage.

Building Long-Term Relationships

Sustained success in China hinges on trust and reputation. Investing in community engagement,
corporate social responsibility, and transparent communication strengthens your brand and fosters
goodwill.

Navigating the complexities of the Chinese market demands patience, cultural sensitivity, and
strategic planning. This doing business in China guide aims to equip you with the foundational
knowledge and practical advice to embark on your journey with confidence. The opportunities are
vast, and with the right approach, your business can flourish in this vibrant economy.

Frequently Asked Questions

What are the key legal considerations for foreign companies
doing business in China?
Foreign companies must understand China's legal framework including company registration,
intellectual property rights, contract enforcement, and compliance with local regulations such as the
Foreign Investment Law and Cybersecurity Law.

How can foreign businesses choose the right business
structure in China?
Foreign businesses can choose from structures such as Wholly Foreign-Owned Enterprises (WFOE),
Joint Ventures (JV), or Representative Offices, with WFOEs offering full control but higher setup costs,
while JVs enable partnership with local firms.

What cultural factors should be considered when doing
business in China?
Understanding Chinese business culture is crucial, including the importance of building relationships
(guanxi), face (mianzi), hierarchical respect, and indirect communication styles to foster trust and
successful negotiations.

What are the taxation requirements for foreign companies



operating in China?
Foreign companies must comply with Corporate Income Tax (usually 25%), Value-Added Tax (VAT),
and other local taxes. Proper tax planning and understanding of incentives available in special
economic zones can optimize tax liabilities.

How important is market research before entering the
Chinese market?
Market research is essential to understand consumer behavior, local competition, regulatory
environment, and demand trends, allowing foreign businesses to tailor products, pricing, and
marketing strategies effectively.

What role does digital presence and e-commerce play in doing
business in China?
Given China's advanced digital ecosystem, having a strong online presence through platforms like
Alibaba, JD.com, WeChat, and Tmall is critical for reaching customers, building brand awareness, and
facilitating sales.

What are the common challenges foreign businesses face
when operating in China?
Challenges include navigating complex regulations, intellectual property protection, cultural
differences, language barriers, local competition, and adapting to rapid market changes and
consumer preferences.

Additional Resources
Doing Business in China Guide: Navigating the Complexities of the World's Second-Largest Economy

doing business in china guide serves as an essential resource for international companies and
entrepreneurs seeking to enter one of the most dynamic yet intricate markets globally. China’s rapid
economic growth, vast consumer base, and expanding technological landscape present unparalleled
opportunities. However, foreign businesses must navigate a unique set of regulatory, cultural, and
operational challenges that distinguish it from other markets. This comprehensive review explores the
critical factors influencing foreign enterprises, offering insights into legal frameworks, market entry
strategies, cultural nuances, and operational best practices for successful business ventures in China.

Understanding the Chinese Business Environment

The Chinese economy is characterized by its hybrid system, blending state control with market-
oriented reforms. As of 2024, China ranks as the world’s second-largest economy by nominal GDP,
with a GDP of approximately $19 trillion, according to the World Bank. This immense scale is coupled
with regional disparities—coastal provinces like Guangdong and Zhejiang remain economic



powerhouses, while central and western regions are rapidly developing.

Foreign investors must appreciate that China’s regulatory environment is continually evolving. The
government’s emphasis on “dual circulation” strategy encourages both domestic consumption and
foreign trade. While this policy aims to stimulate internal markets, it also underscores the importance
of innovation and self-reliance, particularly in high-tech sectors.

Market Entry Strategies: Choosing the Right Approach

Entering the Chinese market involves strategic decisions influenced by legal requirements, industry
sectors, and long-term objectives. Common market entry modes include wholly foreign-owned
enterprises (WFOEs), joint ventures (JVs), representative offices, and partnerships with local firms.

Wholly Foreign-Owned Enterprises (WFOEs): Allow complete foreign ownership and
control. Ideal for companies seeking autonomy, especially in manufacturing and services.
However, WFOEs require substantial initial capital and compliance with rigorous registration
procedures.

Joint Ventures (JVs): Partnering with a Chinese company can facilitate market access and
local knowledge. JVs are often necessary in restricted sectors such as telecommunications and
automotive industries, where foreign ownership caps apply.

Representative Offices: Limited in scope, these offices support marketing and liaison
functions but cannot conduct direct business or earn revenue.

Partnerships and Licensing: For companies testing the waters, licensing arrangements or
partnerships with distributors reduce risk but may limit control over brand and operations.

Each model presents distinct regulatory implications and risk profiles. The choice depends heavily on
sector-specific restrictions, competitive landscape, and the company’s long-term vision.

Legal and Regulatory Framework

China’s legal environment for foreign businesses is governed by a complex array of laws, including
the Foreign Investment Law (FIL) effective since 2020, which replaced previous regulations to provide
a more unified and transparent framework. The FIL emphasizes equal treatment for foreign and
domestic investors, protection of intellectual property, and dispute resolution mechanisms.

However, challenges persist in implementation, with regional variations and bureaucratic hurdles
often complicating compliance. Foreign companies must be vigilant about:

Licensing and Permits: Specific industries require government approvals, such as
pharmaceuticals, media, and financial services.



Intellectual Property Rights (IPR): Despite improvements, IP infringement remains a
concern. Proactive registration and enforcement strategies are critical.

Data Privacy and Cybersecurity: The Personal Information Protection Law (PIPL) and
Cybersecurity Law impose strict data handling and localization requirements, affecting
companies operating in digital and tech sectors.

Taxation: Corporate income tax for foreign enterprises generally stands at 25%, with potential
incentives in free trade zones and high-tech parks.

Legal counsel with expertise in Chinese law is indispensable to navigate these complexities and
mitigate risks.

Cultural Considerations and Business Etiquette

Understanding cultural norms is vital for successful relationship-building in China’s business milieu.
The concept of “guanxi,” or personal connections, underpins many commercial interactions.
Establishing trust and long-term relationships often precedes contract negotiations.

Key cultural tips include:

Face (Mianzi): Maintaining dignity and respect in interactions is crucial. Public criticism or
confrontation should be avoided.

Hierarchy: Decision-making tends to be top-down. Identifying and engaging key stakeholders
is essential.

Communication Style: Indirect communication and reading between the lines are common.
Patience and attentiveness are required to interpret messages accurately.

Gift-Giving: While gift-giving can be a gesture of goodwill, it must be approached cautiously to
avoid conflicts with anti-corruption laws.

Adapting negotiation styles to accommodate these cultural factors enhances mutual understanding
and fosters cooperation.

Operational Challenges and Opportunities

Running a business in China involves managing logistical, workforce, and technological dimensions
unique to the region.



Supply Chain and Logistics

China’s extensive infrastructure—including ports, highways, and rail networks—supports efficient
supply chain operations. Nonetheless, foreign companies must contend with:

Regional regulatory differences affecting customs clearance and tariffs.

Complexities in navigating distribution channels, which often require partnerships with local
entities.

Rising labor costs in coastal cities prompting some companies to relocate factories inland.

Strategic location selection, often in free trade zones or special economic areas, can alleviate some
operational burdens.

Human Resources and Talent Management

China’s labor market has evolved significantly, with a growing pool of skilled professionals, especially
in technology and finance sectors. However, foreign firms frequently face:

Challenges in recruiting bilingual talent capable of bridging local and international practices.

Complex labor laws regulating contracts, social insurance, and termination procedures.

Cultural differences in management styles and employee expectations.

Investing in local HR expertise and training programs can improve retention and productivity.

Technology and Innovation Landscape

China leads in areas such as e-commerce, fintech, and artificial intelligence. Foreign companies can
leverage:

Vibrant startup ecosystems, particularly in cities like Shenzhen and Shanghai.

Government incentives aimed at fostering innovation.

Access to a vast consumer base for digital products and services.



Yet, navigating regulatory constraints around data and IP remains critical in these high-growth
sectors.

Comparative Insights: China vs. Other Emerging
Markets

When juxtaposed with other emerging economies like India, Brazil, or Southeast Asian countries,
China’s business environment exhibits distinct characteristics:

Market Size: China’s population of approximately 1.4 billion dwarfs most competitors, offering
unmatched scale.

Regulatory Complexity: While all emerging markets present regulatory challenges, China’s
legal framework is notably intricate and opaque in certain respects.

Infrastructure: China’s infrastructure outperforms many peers, facilitating smoother logistics
and operations.

Cultural Differences: The emphasis on guanxi contrasts with more transactional approaches
seen elsewhere.

Understanding these contrasts is essential for companies deciding where to allocate resources and
tailor strategies.

Doing business in China requires a balanced approach—one that aligns global best practices with
deep local insights. While challenges related to regulation, culture, and operational execution persist,
the rewards of tapping into China’s vast consumer market and innovation hubs remain compelling.
Companies that invest time in understanding the nuances and build resilient partnerships are better
positioned to thrive in this dynamic environment.

Doing Business In China Guide

  doing business in china guide: Doing Business in the New China Birgit Zinzius,
2004-08-30 China's economy, despite recently weathered challenges, continues to prove attractive to
foreign investors, expanding businesses, and entrepreneurs seeking global opportunities. This
handbook has been written for anyone with an interest in doing business in China, including the
consultants and specialists who work with global companies, but it is far more than an introduction
to the Chinese market. Combining a deep knowledge of Chinese culture with her recent experience
and continuing work with managers who do business in this sleeping economic superpower, the
author brings out the nuances in everything she writes about, e.g., the distinctions among Chinese in
income, target market, and geographic region. She demonstrates how Western notions of market
segmentation, for example, may be fatally flawed when applied indiscriminately to the same
demographically selected categories of Chinese consumers. Investing in China is not some get rich

https://stage.support.buyingbuddy.com/archive-th-149/doing-business-in-china-guide.pdf


quick scheme. Only those who take the time to fully and thoroughly understand the Chinese market,
and how that market is likely to interact with their products or services, will demonstrate the
patience necessary to achieve success.
  doing business in china guide: China: Doing Business and Investing in China Guide
Volume 1 Strategic, Practical Information and Contacts IBP, Inc., 2015-06 China: Doing
Business and Investing in ... Guide Volume 1 Strategic, Practical Information, Regulations, Contacts
  doing business in china guide: China Investment and Business Guide Volume 1 Strategic and
Practical Information IBP, Inc., 2015-09-11 China Investment and Business Guide Volume 1
Strategic and Practical Information
  doing business in china guide: Doing Business in China For Dummies Robert Collins, Carson
Block, 2011-02-10 Navigate China's business culture and etiquette The fun and easy way to grow
your business in China This authoritative, friendly guide covers all the basics, from the nuts and
bolts of Chinese business and bureaucracy to negotiating with your Chinese partners. You'll also get
the know-how you need to manage day to day, from travel tips and advice on converting money to
getting past language barriers. Discover how to: * Understand Chinese markets * Develop a strong
business plan * Find the right employees * Work with currency controls and the Chinese banking
system * Sell and source in China Explanations in plain English * Get in, get out information * Icons
and other navigational aids * Tear-out cheat sheet * Top ten lists * A dash of humor and fun
  doing business in china guide: Selling to China Stanley Chao, 2012-11-07 The conventional
wisdom that only large corporations can do business in China is a thing of the past. Small- and
medium-sized businesses today enjoy the same opportunities in China once granted only to large,
multinational conglomerates. In Selling to China, author Stanley Chao helps all businesses learn
effective ways to deal with Chinese businesspeople and private and state-owned companies; analyze
whether certain products or services are viable for the Chinese market; understand the psyche of
the Mao Generation Chinese who are now Chinas business owners, executives, and government
leaders; and develop low-cost, market-entry strategies Filled with clear, tangible steps and
applicable personal anecdotes, Selling to China bridges the gap between Western and Chinese
cultures, languages, and histories to help businesses enter the Chinese marketplace.
  doing business in china guide: CEO Guide to Doing Business in China Ade Asefeso MCIPS
MBA, 2012-02-15 China is the great economic success story of the past 30 years. Since the “reform
and opening-up” policy was introduced in 1978, China has changed beyond recognition. A
Soviet-styled planned economy has transformed into a vibrant market-oriented economy and 400
million people have been lifted out of poverty. Well known for its manufacturing capability, China is
the largest global producer of toys, textiles, washing machines, cameras and computers (among
hundreds of other products). It is also the world’s largest consumer of iron, steel, coal and cement,
and China’s hunger for raw materials continues. Over a million enterprises have flourished, and over
40 Chinese companies have entered the global Fortune 500 list.
  doing business in china guide: Doing Business with China , 1980
  doing business in china guide: An American's Guide To Doing Business In China Mike Saxon,
2006-10-30 An insider’s guide to doing business in the fastest growing market in the world—China!
Did you know? —Americans have bought $185 billion worth of Chinese goods. —China’s economy is
growing at an astounding rate of 9 percent a year. —The trade gap between the U.S. and China has
been growing by more than 25 percent per year. Whether you work for a company doing business in
China, or are an entrepreneur looking to export your goods and services, An American’s Guide to
Doing Business in China teaches you the practicalities and the pitfalls of dealing with this complex
market. While there are undeniable opportunities in the Chinese market, there is also a great deal of
hype—and very real political and cultural differences that make doing business in China extremely
challenging. Written by an industry expert with more than two decades of experience, An American’s
Guide to Doing Business in China is an authoritative and accessible guide covering all aspects of
doing business in China, including: • Finding manufacturing partners • Negotiating contracts and
agreements • Choosing a location and hiring employees This practical work also teaches you how to



navigate Chinese culture and customs, market and advertise to Chinese consumers, and find the
hottest opportunities. An American’s Guide to Doing Business in China is what you need to succeed
in the world’s biggest market.
  doing business in china guide: Doing Business in China Morgen Witzel, 2016-12-19 China has
changed dramatically since the first edition of Doing Business in China was published in 2000, but
the second, third and now this fourth edition have kept pace with the rapid developments. China is
now far more international but the fundamental business culture has not altered greatly. The new
edition of this highly successful textbook offers Western and non-Chinese businesspeople a
theoretical framework for the understanding of business practices, markets, negotiations,
organizations, networks and the Chinese business context. Building on the strengths of the previous
editions, the book provides a guide to market entry, managing operations and marketing in this
unique social and cultural environment by including: Factors that lead to business success 14 new or
revised case studies, including include windfarms, fine wines and new consultancy businesses
Discussion of marketing issues, notably products, pricing, distribution, advertising and promotion
Dos and don’ts when choosing business partners and negotiating Guides to further resources in local
cultures to help businesses tailor their strategies to local conditions. Offering a fresh look at the
evolving marketplaces and their interactions with government and the army, the fourth edition of
Doing Business in China will continue to be the preferred text for international students of Chinese
business and management studies and for practitioners with an eye on China.
  doing business in china guide: Doing Business in China Tim Ambler, Morgen Witzel, 2004
China may soon be the biggest economy in the world. This book is a practical guide to business
practices, market conditions, negotiations, organizations, networks and the business environment in
China. It is aimed specifically at Western and non-Chinese businesses and managers.
  doing business in china guide: Export Programs Guide: A Business Guide to Federal Export
Assistance, 2009 Edition ,
  doing business in china guide: Export Programs Guide , 2009
  doing business in china guide: How to Outsmart China Marcus Lee, 2007 How to
OUTSMART China unveils to you the Real China Opportunities that No other China Guide talk about.
It is a personal sharing from a foreigner who spends years working and living inside China,
answering all possible questions you have on Doing Business in China.
  doing business in china guide: China Labor Laws and Regulations Handbook Volume 1
Strategic Information and Basic Laws IBP, Inc., 2014-12-02 China Labor Laws and Regulations
Handbook - Strategic Information and Basic Laws
  doing business in china guide: How to Get Rich Doing Business in China Patrick W. Nee,
2014-02-03 Welcome to the How to Get Rich Doing Business in China series: The key to a successful
business is knowing the markets. HOW TO GET RICH DOING BUSINESS IN CHINA: BUSINESS
GUIDE AND CONTACTS offers executives, investors, and entrepreneurs the need-to-know
information about doing business in China. Written as an in-depth, straightforward reference guide,
this book lists key information about the Chinese market, its challenges, and opportunities. It then
looks into a dozen of China’s leading industries, their backgrounds, current situation, and projected
course. HOW TO GET RICH DOING BUSINESS IN CHINA: BUSINESS GUIDE AND CONTACTS
concludes with a comprehensive list of companies and their primary information. Supplied are
company logos, contacts, addresses, and brief summaries of any specialties. Whether you are looking
to break into international business or need to update your knowledge on Chinese markets— this
comprehensive guide is for you. The Internationalist
  doing business in china guide: China Briefing’s Business Guide to Beijing and
North-East China , 2006
  doing business in china guide: How to Get Rich Doing Business in China Patrick W. Nee,
2014-01-31 Welcome to How to Get Rich Doing Business in China. The key to a successful business
is knowing your client. How to Get Rich Doing Business in China: Key Country Guide for Businesses
offers executives, investors, and entrepreneurs the need-to-know information about doing business



in China. Written as an in-depth, straightforward reference guide, this book lists key information
about Chinese people, culture, geography, history, government, and economy. A crucial list of key
political personages also offers readers a short crash-course on the most current Chinese political
landscape. How to Get Rich Doing Business in China: Key Country Guide for Businesses is a
must-have reference book for anyone. Whether you are looking to break into international business
or need to update your knowledge on China— this guide is for you.
  doing business in china guide: The China Guidebook Fredric M. Kaplan, Arne J. De Keijzer,
1984
  doing business in china guide: Serving Library Users from Asia John Hickok, 2019-06-12
Asian populations are among some of the fastest growing cultural groups in the US. While books on
serving other target groups in libraries have been published (e.g., disabled, Latino, seniors, etc.),
few books on serving library users of Asian heritage have been written. Thus the timely need for this
book. Rather than a generalized overview of Asians as a whole, this book has 24 separate
chapters—each on 24 specific Asian countries/cultures of East, Southeast, and South Asia—with a
wealth of resources for understanding, interacting with, outreaching to, and serving library users of
each culture. Resources include cultural guides (both print and online), language helps (with sample
library vocabulary), Asian booksellers, nationwide cultural groups, professional literature, and more.
Resources and suggestions are given for all three types of libraries—public, school, and
academic—making this book valuable for all librarians. The demographics of each Asian culture
(numbers and distribution)—plus history of immigration and international student enrollment—is
also featured. As a bonus, each chapter spotlights a US public, school, and academic library
providing model outreach to Asian library users. Additionally, this book provides a detailed
description and analysis of libraries in each of the 24 Asian countries. The history, development,
facilities, conditions, technology, classification systems, and more—of public, school, and academic
libraries—are all discussed, with detailed documentation. Country conditions influencing libraries
and library use are also described: literacy levels, reading cultures, languages and writing systems,
educational systems, and more. Based on the author’s 15 years of research and travels to Asia, this
work is a must-have for all librarians.
  doing business in china guide: Advances in Computers , 1988-07-01 Advances in
Computers
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