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Real Estate Marketing Specialist: Unlocking Success in Property Promotion

real estate marketing specialist is a title that carries significant weight
in the property industry today. In an increasingly competitive market, having
someone who understands both the nuances of real estate and the art of
marketing can make all the difference. But what exactly does a real estate
marketing specialist do? How do they help agents, developers, and property
managers stand out? Let’s dive into the world of real estate marketing and
explore the skills, strategies, and trends that define this crucial role.

What Is a Real Estate Marketing Specialist?

A real estate marketing specialist is a professional who focuses on promoting
properties, real estate services, and developments through targeted marketing
strategies. Unlike a traditional real estate agent who primarily focuses on
sales and client interaction, this specialist blends marketing expertise with
industry knowledge to attract buyers, renters, or investors.

They are adept at creating campaigns that highlight the unique selling points
of properties, using a mix of digital marketing, content creation, branding,
and market analysis. Their goal is to generate qualified leads and boost
visibility for listings or real estate brands.

Key Responsibilities

The role of a real estate marketing specialist can vary depending on the
company or project, but typically includes:

Developing marketing plans tailored for residential, commercial, or
luxury properties.

Managing online advertising campaigns across platforms like Google Ads,
Facebook, and Instagram.

Creating engaging content such as blog posts, videos, virtual tours, and
social media updates.

Optimizing real estate websites for search engines (SEO) to improve
organic traffic.

Analyzing market trends and consumer behavior to refine targeting
strategies.

Collaborating with photographers, videographers, and graphic designers
to produce high-quality visuals.

Organizing open houses, events, and promotional activities.



Why Is a Real Estate Marketing Specialist
Important?

Real estate is a highly visual and competitive market where buyers often have
numerous options. A real estate marketing specialist elevates the visibility
of listings and helps convey the value proposition effectively. Their
expertise can reduce the time a property spends on the market and increase
the likelihood of a profitable sale.

Standing Out in a Crowded Market

With so many properties listed online, simply putting up a listing on popular
real estate platforms isn’t enough anymore. A specialist knows how to craft
compelling stories around homes, emphasizing lifestyle benefits, neighborhood
features, and unique architectural elements. This storytelling, combined with
targeted outreach, ensures the right audience sees the property.

Leveraging Digital Marketing Channels

The digital landscape has revolutionized how properties are marketed. Many
buyers begin their search online, making it essential for real estate
professionals to have a strong web presence. A real estate marketing
specialist uses tools like SEO, pay-per-click advertising, email marketing,
and social media to reach potential buyers where they spend their time.

Essential Skills and Tools for Real Estate
Marketing Specialists

A successful real estate marketing specialist combines creativity with
analytics. Here are some must-have skills and tools:

Digital Marketing Proficiency

Understanding platforms such as Google Ads, Facebook Business Manager, and
LinkedIn Ads helps specialists design campaigns that maximize reach and ROI.
They also need to be comfortable interpreting data from platforms like Google
Analytics to track campaign effectiveness.

Content Creation and Storytelling

Visual content plays a massive role in real estate marketing. Specialists
often coordinate the production of professional photos, videos, 3D tours, and
virtual staging. Writing compelling property descriptions and blog posts also
helps engage potential buyers and improve SEO.



SEO and Local Search Optimization

Optimizing content and websites for search engines is crucial. This includes
researching keywords related to property types, locations, and buyer
intent—sometimes called LSI keywords such as "homes for sale near me,"
"luxury condos," or "real estate market trends." Local SEO ensures that when
someone searches for properties in a specific area, your listings appear
prominently.

CRM and Lead Management

Managing leads efficiently is vital. Many specialists use Customer
Relationship Management (CRM) tools like HubSpot, Salesforce, or real estate-
specific platforms such as BoomTown or Real Geeks to nurture leads and
maintain communication with prospects.

Effective Real Estate Marketing Strategies

Knowing the tools is one thing, but implementing the right strategies ensures
success.

1. Social Media Marketing

Platforms like Instagram, Facebook, and Pinterest are perfect for showcasing
listings through photos and stories. Engaging with followers, running
targeted ads, and encouraging client testimonials can build trust and attract
a loyal audience.

2. Email Campaigns

Email remains a powerful way to nurture leads. Sending newsletters with
market updates, new listings, and personalized recommendations keeps
prospects engaged over time.

3. Video and Virtual Tours

Especially since the rise of remote home buying, virtual tours and video
walkthroughs have become essential. They allow potential buyers to experience
properties from the comfort of their homes, increasing interest and reducing
unnecessary in-person visits.

4. Influencer and Community Marketing

Partnering with local influencers or community groups can provide authentic
exposure. Highlighting neighborhood events or local amenities ties the



property to a desirable lifestyle.

5. Paid Advertising and Retargeting

Investing in pay-per-click ads and retargeting campaigns ensures that your
listings stay top-of-mind for visitors who have shown interest but haven’t
yet made a move.

Trends Shaping Real Estate Marketing
Specialists’ Work

The role of a real estate marketing specialist continues to evolve,
influenced by technology and consumer behavior shifts.

Data-Driven Marketing

Advanced analytics and AI tools help specialists predict buyer behavior,
personalize campaigns, and allocate budgets more effectively.

Interactive Content

From live virtual open houses to augmented reality apps that let buyers
visualize furniture placement, interactive experiences are becoming standard.

Sustainability and Eco-Friendly Messaging

With growing environmental awareness, highlighting green building features or
energy efficiency can be a compelling selling point.

Mobile-First Approach

Since many users browse listings on smartphones, ensuring responsive design
and fast-loading content is critical.

Tips for Aspiring Real Estate Marketing
Specialists

If you’re considering a career as a real estate marketing specialist, here
are some pointers:

Gain Real Estate Knowledge: Understanding market dynamics, legal1.
considerations, and property types will make your marketing more



credible and effective.

Master Digital Marketing Tools: Get comfortable with SEO, PPC, social2.
media advertising, and content management systems.

Build a Portfolio: Work on real or simulated campaigns to showcase your3.
ability to drive results.

Network with Industry Professionals: Relationships with agents, brokers,4.
and developers can open doors to new opportunities.

Stay Updated: The real estate market and marketing technology change5.
rapidly—continued learning is essential.

Becoming a real estate marketing specialist means being at the intersection
of creativity, technology, and property expertise. It’s a role that not only
demands strategic thinking but also offers the chance to shape how people
discover and imagine their future homes. Whether you’re helping a small
agency gain traction or launching a multimillion-dollar development, the
impact of skilled marketing can’t be overstated.

Frequently Asked Questions

What is a real estate marketing specialist?

A real estate marketing specialist is a professional who focuses on promoting
properties and real estate services through various marketing strategies to
attract potential buyers and sellers.

What skills are essential for a real estate marketing
specialist?

Key skills include digital marketing, social media management, content
creation, SEO, data analysis, communication, and knowledge of the real estate
market.

How does a real estate marketing specialist use
social media effectively?

They create engaging content, run targeted ads, interact with followers, and
use analytics to optimize campaigns on platforms like Instagram, Facebook,
and LinkedIn to reach potential clients.

What digital tools do real estate marketing
specialists commonly use?

They often use tools such as CRM software, email marketing platforms, social
media management tools, SEO tools, virtual tour software, and analytics
platforms.



How can a real estate marketing specialist improve
lead generation?

By implementing targeted advertising, optimizing website SEO, leveraging
social media, creating valuable content, and using email marketing campaigns
to nurture potential clients.

Why is content marketing important for a real estate
marketing specialist?

Content marketing helps build trust, educate potential buyers, showcase
properties effectively, and improve search engine rankings, ultimately
driving more qualified leads.

How does a real estate marketing specialist measure
the success of their campaigns?

They track key performance indicators such as website traffic, lead
conversion rates, social media engagement, click-through rates, and return on
investment (ROI).

What are current trends in real estate marketing
specialists' strategies?

Current trends include the use of virtual tours, drone photography, AI-
powered customer insights, personalized marketing, and increased focus on
video content.

How can a real estate marketing specialist support
realtors during a market downturn?

They can help by adjusting marketing strategies to focus on value
propositions, targeting niche markets, optimizing digital presence, and
creating compelling content to maintain client interest.

Additional Resources
Real Estate Marketing Specialist: Navigating the Complexities of Property
Promotion

Real estate marketing specialist is a role that has evolved significantly in
recent years, reflecting the dynamic nature of the property market and the
increasing importance of targeted marketing strategies. As the real estate
sector becomes more competitive, these specialists play a crucial role in
bridging the gap between sellers, buyers, and investors by crafting
compelling campaigns that resonate with diverse audiences. This article
delves into the responsibilities, skills, and emerging trends defining the
profession, offering a comprehensive overview for industry professionals and
stakeholders alike.



The Role of a Real Estate Marketing Specialist

A real estate marketing specialist is tasked with designing and executing
marketing initiatives aimed at promoting residential, commercial, or
industrial properties. Their expertise lies not only in traditional
advertising methods but also in leveraging digital platforms to maximize
reach and engagement. Unlike general marketers, these specialists possess a
deep understanding of the property market’s nuances, including buyer
behavior, financing options, and local regulations.

Core Responsibilities

The day-to-day functions of a real estate marketing specialist encompass a
broad spectrum of activities:

Market Research: Conducting analyses of local market trends, competitor
activity, and demographic data to tailor marketing campaigns
effectively.

Content Creation: Developing property descriptions, virtual tours,
brochures, and blog posts that highlight unique selling points.

Digital Marketing: Managing SEO strategies, pay-per-click (PPC)
advertising, social media engagement, and email campaigns to generate
qualified leads.

Brand Positioning: Establishing the identity of real estate agencies or
developers to build trust and long-term client relationships.

Event Coordination: Organizing open houses, property showcases, and
networking events to facilitate direct buyer-seller interactions.

Such multifaceted responsibilities demand not only marketing acumen but also
a keen understanding of real estate’s legal and financial intricacies.

Skills and Qualifications Essential for Success

Success as a real estate marketing specialist hinges on a combination of
technical skills and industry-specific knowledge. While formal education in
marketing, communications, or business provides a solid foundation, many
employers prioritize hands-on experience within the real estate domain.

Technical Proficiencies

Expertise in digital marketing tools is indispensable. These include:

SEO and SEM platforms to optimize online visibility



Customer Relationship Management (CRM) software for lead tracking and
management

Graphic design tools like Adobe Creative Suite for creating visually
appealing promotional materials

Analytics tools such as Google Analytics for measuring campaign
effectiveness

Content management systems (CMS) to maintain and update property
listings

Moreover, proficiency in emerging technologies such as virtual reality (VR)
and drone videography is becoming increasingly valuable in showcasing
properties innovatively.

Soft Skills

Beyond technical abilities, a real estate marketing specialist must excel in
communication, negotiation, and project management. The ability to interpret
market data and translate it into actionable strategies requires analytical
thinking. Additionally, interpersonal skills facilitate collaboration with
realtors, developers, and clients, ensuring alignment of marketing
objectives.

Impact of Digital Transformation on Real Estate
Marketing

The digital revolution has profoundly reshaped how real estate marketing
specialists operate. Traditional methods like print advertising and cold
calling, once staples of the industry, have given way to data-driven, multi-
channel campaigns that prioritize user experience and engagement.

Search Engine Optimization and Online Presence

SEO is a cornerstone of modern real estate marketing. Specialists optimize
property listings and agency websites with targeted keywords such as “luxury
apartments for sale” or “commercial properties in [city name]” to enhance
search engine rankings. According to recent studies, 90% of home buyers use
online resources during their property search, underscoring the necessity of
a robust digital footprint.

Social Media Marketing

Platforms like Instagram, Facebook, and LinkedIn offer unique opportunities
to connect with potential buyers and investors. Real estate marketing
specialists craft tailored content—from high-quality images to live virtual
tours—that taps into the emotional appeal of home ownership or investment



potential.

Video Marketing and Virtual Tours

The adoption of video marketing has surged, with virtual tours becoming a
standard feature in listings. These immersive experiences allow prospective
buyers to explore properties remotely, significantly reducing the time and
cost associated with physical visits. In fact, listings with video receive
403% more inquiries than those without, illustrating the growing importance
of multimedia content.

Challenges Faced by Real Estate Marketing
Specialists

Despite advancements, the role presents several challenges that require
adaptive strategies.

Market Volatility

Real estate markets are inherently cyclical and sensitive to economic
fluctuations. Marketing specialists must continuously adjust campaigns in
response to interest rate changes, regulatory shifts, and consumer sentiment.
Failure to anticipate these variables can result in ineffective promotions
and lost revenue.

High Competition and Saturation

The proliferation of online listing platforms and marketing agencies has
intensified competition. Differentiating properties in saturated markets
demands creativity and precision targeting, often requiring substantial
investment in innovative technologies and data analytics.

Balancing Automation and Personalization

While automation tools streamline campaign management, maintaining
personalized communication remains crucial in real estate transactions, which
are often emotionally charged and complex. Striking the right balance is a
nuanced task for marketing specialists.

Emerging Trends and Future Outlook

Looking ahead, real estate marketing specialists are poised to embrace
several trends that promise to redefine the industry landscape.



Artificial Intelligence and Predictive Analytics

AI-driven tools enable more accurate forecasting of market trends and buyer
preferences, allowing for hyper-targeted campaigns. Predictive analytics can
identify high-potential leads and optimize budgeting by focusing resources on
the most promising opportunities.

Sustainability and Green Marketing

As environmental consciousness grows, marketing specialists increasingly
highlight eco-friendly features such as energy-efficient appliances and
sustainable construction materials to appeal to green-minded buyers.

Integration of Augmented Reality (AR)

AR applications will enhance property visualization by overlaying digital
information onto physical spaces, offering potential buyers a richer,
interactive experience during site visits.

Data Privacy and Regulatory Compliance

With stricter data protection laws worldwide, real estate marketing
specialists must ensure compliance in collecting and utilizing consumer data,
balancing marketing efficacy with ethical considerations.

The evolving role of the real estate marketing specialist reflects broader
shifts in technology, consumer behavior, and market dynamics. Navigating
these complexities requires a blend of creativity, analytical rigor, and
adaptability, making the profession both challenging and vital in today’s
property landscape.
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  real estate marketing specialist: Real Estate Asset Inventory Resolution Trust Corporation
(U.S.), 1995
  real estate marketing specialist: Modern Real Estate Practice in New York Edith Lank, 2003
All the necessary information for taking either a salesperson's or broker's exam is contained in this
book which closely follows the state's outline for prelicence courses.
  real estate marketing specialist: Rental Property Management Basic Training REAL
ESTATE INVESTING Kenney, 2012-10-31 Today's economic environment has again created a
situation that includes a rise in foreclosed property, an increased demand for short term housing
units, and individuals relocating to other regions of the country who are in need of rental property
for housing both short and long term. This new boom in real estate rental housing has increased the
demand for both professional and private real estate rental property managers. The career
opportunities in the field of property management are varied. Once you have obtained a strong
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knowledge of property management and an understanding of the marketing requirements and the
numbers necessary to achieve profitability, the ability to enter this field successfully will be within
your grasp. You can start your own property management firm, making it as large or as small as you
desire. You can become an on-staff property manager, marketing specialist or leasing consultant for
an established firm in your area. You can obtain a position as a resident manager, which will allow
you to obtain a paycheck for your efforts and reduced or even free housing within the rental building
or complex. You can take your personal knowledge and skills and combine them with the strong
knowledge base you are building to create a customized position that suits your specific needs and
skills. Gaining a solid understanding of the fundamentals of rental property management is the first
step toward successfully managing your own real estate investment portfolio or entering the field of
a professional real estate property manager with more knowledge, tools, and skills than 95% of your
competing managers.
  real estate marketing specialist: The Complete Guide to Locating and Profiting from
Emerging Real Estate Markets Maurcia DeLean Houck, 2011 Real estate is a fickle business and
with costs rising so exponentially in developed markets such as big cities and waterfronts, the vast
majority of investors spend their time looking for emerging markets. These emerging markets, those
that crop up in newly renovated, populated regions are potential cash cows, offering the chance for
nearly anyone with the right tools and knowhow to start making massive profits on minimal
investments. Long term planning and knowledge of how emerging markets work is necessary though
and without the proper preparation a lot of money can be lost. With this book, anyone interested in
starting their investment strategy in emerging real estate markets can start the process immediately
without wasting any time or effort on false promises. You will start by learning why emerging
markets are considered so lucrative and what kind of fundamental value they hold. You will learn
how individuals can go about identifying these markets using the market phase method. You will
learn how to start recognizing the good and bad spots in emerging markets and to get the first deal
in any emerging market. You will learn the difference between single and multi-family investments
and how to start paying for property managers. The basics of finding those diamonds in the rough,
the value plays and burned out landlords is outlined alone with dozens of interviews with top experts
in real estate acquisition that will guide you through real life experience and insights. You will learn
which mistakes have been made time and again and what you need to start trying to avoid now if
possible âe you will learn how not to be too late or sell too late on your deals and how to avoid
anything that might have government involvement with pollution or bankruptcy issues. Learn how to
acquire and use financing, double check the markets, and inspect the properties effectively before
making any deals. Every detail you could need to learn about and start capitalizing on emerging
markets is included here in this guide for you. Atlantic Publishing is a small, independent publishing
company based in Ocala, Florida. Founded over twenty years ago in the company presidentâe(tm)s
garage, Atlantic Publishing has grown to become a renowned resource for non-fiction books. Today,
over 450 titles are in print covering subjects such as small business, healthy living, management,
finance, careers, and real estate. Atlantic Publishing prides itself on producing award winning,
high-quality manuals that give readers up-to-date, pertinent information, real-world examples, and
case studies with expert advice. Every book has resources, contact information, and web sites of the
products or companies discussed.
  real estate marketing specialist: Real Estate Agent's Field Guide Bridget McCrea, 2004 The
Real Estate Agent's Field Guide provides vital information for new and experienced real estate
agents alike. Packed with real-life examples, the book gives you in-depth strategies for: Competing
with cut-rate brokers, Working with buyers and sellers who want more for less, Using technology to
become more efficient, Helping customers identify their needs, Defending yourself against litigation.
Instantly accessible for quick and easy reference -- and featuring a helpful appendix of industry
resources -- this is a lively how-to-manual you won't want to be without. Book jacket.
  real estate marketing specialist: Coordinated Urban Economic Development National
Council for Urban Economic Development, 1978



  real estate marketing specialist: Who's Who in Residential Real Estate in North America S.
Doniece Welch, 1994
  real estate marketing specialist: Banks Resolution and Liquidation Regimes Felix Lessambo,
2024-10-15 Depending on the circumstances, bank failure may be managed through either
resolution or liquidation. Bank resolution is one of the areas of financial system stability monitored
and maintained by the Financial System Stability Committee. An effective resolution regime should
make possible the resolution of any bank in an orderly manner without severe systemic disruption or
exposing taxpayers to the risk of loss. Resolution authorities are required to draw up resolution
plans laying out how to deal with a failing bank which is no longer viable and specifying the
application of possible resolution tools and ways to ensure the continuity of critical functions. When
a bank is no longer viable and a Purchase and Assumption (P&A) cannot be arranged or is not
permitted under the applicable legal framework, the bank may have to be liquidated either under
the general insolvency framework in place in the country or under a SRR for banks. However, if a
bank goes into liquidation, all liabilities (except those exempted from the insolvency estate) fall due
and the insolvency estate is protected by the imposition of a collective stay of creditor action (no
further enforcement by individual creditors). A trustee is appointed to dispose of the assets and
distribute the proceeds among the creditors.
  real estate marketing specialist: San Diego Magazine , 2005-06 San Diego Magazine gives
readers the insider information they need to experience San Diego-from the best places to dine and
travel to the politics and people that shape the region. This is the magazine for San Diegans with a
need to know.
  real estate marketing specialist: Atlanta , 2004-09 Atlanta magazine’s editorial mission is to
engage our community through provocative writing, authoritative reporting, and superlative design
that illuminate the people, the issues, the trends, and the events that define our city. The magazine
informs, challenges, and entertains our readers each month while helping them make intelligent
choices, not only about what they do and where they go, but what they think about matters of
importance to the community and the region. Atlanta magazine’s editorial mission is to engage our
community through provocative writing, authoritative reporting, and superlative design that
illuminate the people, the issues, the trends, and the events that define our city. The magazine
informs, challenges, and entertains our readers each month while helping them make intelligent
choices, not only about what they do and where they go, but what they think about matters of
importance to the community and the region.
  real estate marketing specialist: Social Media Made Me Rich Matthew Loop, 2016-02-23 A
quick, practical, easy-to-understand, comprehensive reference guide that shows you how to generate
life-changing, recurring income from the Internet. Matthew Loop has coached and trained thousands
of entrepreneurs in more than twenty-five countries. Millions of people have viewed his free social
media business-growth tutorials online. Now for the first time, he’s packaged ten years of experience
into a tactical blueprint that reveals the common denominators of the Internet’s highest-paid movers
and shakers. In Social Media Made Me Rich, he shows you how to harness these same strategies so
you can profit big from networks like Facebook, Instagram, YouTube, Twitter, Pinterest, Amazon,
and Google.
  real estate marketing specialist: Supervision, Regulation and Insurance, Regarding
RTC's Personnel Management of Institutions in Conservatorship United States. Congress.
House. Committee on Banking, Finance, and Urban Affairs. Subcommittee on Financial Institutions
Supervision, Regulation and Insurance. Resolution Trust Corporation Task Force, 1990
  real estate marketing specialist: Advertising Media Planning Larry D. Kelley, Kim Bartel
Sheehan, 2015-03-27 The planning and placement of advertising media is a multibillion dollar
business that critically impacts advertising effectiveness. The new edition of this acclaimed and
widely adopted text offers practical guidance for those who practice media planning on a daily basis,
as well as those who must ultimately approve strategic media decisions. Full of current brand
examples, the book is a must-read for all who will be involved in the media decision process on both



the agency and client side. Its easy-to-read style and logical format make it ideal for classroom
adoption, and students will benefit from the down-to-earth approach, and real-world business
examples. Several new chapters have been added to the fourth edition, including: International
advertising Campaign evaluation The changing role of media planning in agencies, to give the
reader a better grounding in the role of media in an advertising and marketing plan today
Evaluating media vehicles, filled with up-to-date examples Search engine marketing, and a thorough
revision of the chapter on online display advertising to address the increased emphasis on digital
media Gaming, and many new examples of the latest digital media with an emphasis on social media,
and a new framework for analyzing current and future social media Increased coverage of
communication planning Added focus on the importance of media strategy early on in the book
Separate chapters for video and audio media (instead of lumping them together in broadcast). This
creates a more in-depth discussion of radio in particular An online instructor's manual with
PowerPoint slides and sample test questions is available to adopters.
  real estate marketing specialist: The Budget of the United States Government United
States. Bureau of the Budget, 1952
  real estate marketing specialist: San Diego Magazine , 2008-03 San Diego Magazine gives
readers the insider information they need to experience San Diego-from the best places to dine and
travel to the politics and people that shape the region. This is the magazine for San Diegans with a
need to know.
  real estate marketing specialist: The Ultimate Real Estate Investing Blueprint Sean Terry,
2011-08-11 Discover how to quit your job in 19 weeks or less by flipping properties in your spare
time even if you have NO cash, NO credit and have never bought a house before. In this book you
find the key to unlocking a huge vault full of money. This key will allow you to quickly and easily flip
houses in your spare time banking you $5,000 to $20,000 per deal. The beauty about this business is
you don't need any money AND no one will ever ask you for you SSN to pull credit.
  real estate marketing specialist: The Ultimate Beginners Guide to Fix and Flip Real Estate
Investing Jim Pellerin, Most people who want to get started with Real Estate Investing, have no idea
how to get sarted. Or worse, they have some idea how to get started but it is the wrong strategy for
them. This book provides an overview of how to get started in Fix and Flip Real Estate Investing.
This book is NOT a practical approach to Fix nd Flip Real Estate Investing and the reader is NOT
expected to be able to start investing in fix and flips after completing this book. In this book, you will
learn enough information to be able to decide if fix and flip real estate investing is right for you.
  real estate marketing specialist: Los Angeles Magazine , 2005-01 Los Angeles magazine is a
regional magazine of national stature. Our combination of award-winning feature writing,
investigative reporting, service journalism, and design covers the people, lifestyle, culture,
entertainment, fashion, art and architecture, and news that define Southern California. Started in
the spring of 1961, Los Angeles magazine has been addressing the needs and interests of our region
for 48 years. The magazine continues to be the definitive resource for an affluent population that is
intensely interested in a lifestyle that is uniquely Southern Californian.
  real estate marketing specialist: Message of the President of the United States Transmitting
the Budget for the Service of the Fiscal Year Ending ... United States, 1938
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