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Business in the Church: Navigating the Intersection of Faith and Enterprise

business in the church is a topic that has gained increasing attention in recent years, as many
religious communities explore ways to sustain their ministries, support their congregations, and
extend their outreach through entrepreneurial ventures. The idea of combining spiritual missions
with business activities may seem unconventional to some, yet it offers a unique avenue for churches
to thrive in a rapidly changing economic landscape. Understanding how business in the church
operates, its benefits, and potential challenges can help religious leaders and members make
informed decisions that honor both their faith and their financial responsibilities.

The Role of Business in the Church Today

Churches have traditionally relied on tithes, donations, and fundraising events to meet their
financial needs. However, as operational costs rise and community demands expand, many churches
are turning to business models to generate sustainable income. This shift is not about
commercializing faith but rather about leveraging resources creatively to support the church’s
mission.

Why Churches Are Embracing Business Practices

The integration of business in the church reflects a strategic approach to stewardship. Churches are
stewards of not only spiritual resources but also financial and physical assets. By incorporating
business ventures, they can:

e Generate consistent revenue streams beyond donations.

e Create employment opportunities within the community.

e Engage with local economies and foster partnerships.

e Provide services and products that align with their values.

This pragmatic perspective helps churches maintain independence, enhance outreach programs, and
invest in community development.

Examples of Business Ventures in Churches

Many churches have diversified their activities by launching businesses that complement their core
values. Some common examples include:



¢ Bookstores and Gift Shops: Selling religious literature, music, and inspirational gifts.

o Community Cafés or Coffee Shops: Creating welcoming spaces that foster fellowship while
generating income.

e Event Rentals: Offering church halls or facilities for weddings, conferences, and community
gatherings.

e Publishing Ministries: Producing books, devotionals, and multimedia content.

e Social Enterprises: Businesses that address social issues such as homelessness or job
training.

These ventures not only provide financial support but also extend the church’s influence in
meaningful ways.

Balancing Spiritual Goals with Business Objectives

One of the biggest challenges in business in the church is maintaining the delicate balance between
spiritual integrity and commercial success. Churches must ensure that their entrepreneurial
activities do not compromise their core mission or alienate their congregations.

Maintaining Transparency and Accountability

Transparency is vital when churches engage in business. Members and stakeholders need clarity
about how funds are generated and used. Establishing clear financial reporting and governance
structures helps build trust and prevents misunderstandings.

Aligning Business Ventures with Church Values

Not every business opportunity suits a church environment. It’s essential that any enterprise reflects
the church’s teachings and ethical standards. For instance, a church might avoid partnerships with
companies that conflict with its moral stance or operate businesses that serve the community’s
needs in compassionate ways.

Legal and Financial Considerations

Starting a business within a church context involves navigating legal and financial complexities.
Churches must comply with tax laws, zoning regulations, and nonprofit status requirements while
pursuing commercial activities.



Understanding Tax Implications

In many countries, churches enjoy tax-exempt status, but this exemption can be jeopardized if
business activities become unrelated to their religious purpose. It’s critical to distinguish between
“related” and “unrelated” business income, as the latter may be subject to taxation.

Establishing Appropriate Organizational Structures

Some churches create separate entities, such as nonprofit corporations or for-profit subsidiaries, to
manage their business ventures. This separation can protect the church’s primary assets and clarify
financial responsibilities.

How Business in the Church Benefits Congregations
and Communities

Beyond financial gains, business in the church can enrich the spiritual and social lives of
congregations and the wider community.

Providing Job Training and Employment

Church-run businesses often prioritize hiring from within their communities, offering job
opportunities and skills training that uplift individuals and families.

Enhancing Community Engagement

By hosting businesses that serve the public, churches open doors for outreach and relationship-
building, creating spaces where faith and daily life intersect naturally.

Supporting Ministry Expansion

Profits from business ventures can fund new ministries, outreach programs, and charitable
initiatives that might otherwise be limited by budget constraints.

Practical Tips for Churches Considering Business
Ventures

For churches interested in exploring business opportunities, thoughtful planning and preparation



are key.

1. Conduct a Needs Assessment: Understand the community’s needs and how the business can
meet them.

2. Develop a Business Plan: Outline goals, target markets, financial projections, and
operational details.

3. Engage Congregation Leadership: Ensure church leaders and members are informed and
supportive.

4. Consult Legal and Financial Experts: Navigate compliance issues and tax considerations
professionally.

5. Start Small and Scale: Pilot projects minimize risk and allow for adjustments based on real-
world feedback.

6. Keep Spiritual Priorities Front and Center: Regularly evaluate how the business aligns
with the church’s mission.

Approaching business in the church with intentionality can lead to fruitful outcomes that extend
beyond financial gains.

Exploring the intersection of faith and enterprise opens new pathways for churches to fulfill their
calling in innovative ways. By thoughtfully integrating business practices, churches can create
sustainable models that honor their spiritual mission while meeting practical needs. Whether
through community-centered enterprises or supportive services, business in the church holds
promise for vibrant, resilient ministries that impact lives holistically.

Frequently Asked Questions

What are the benefits of integrating business principles into
church management?

Integrating business principles into church management can improve financial stewardship, enhance
organizational efficiency, support sustainable growth, and enable the church to better serve its
community.

How can churches develop sustainable business models to
support their missions?

Churches can develop sustainable business models by diversifying income streams through social
enterprises, rental of church facilities, fundraising events, and partnerships, while ensuring
alignment with their core mission and values.



Is it appropriate for churches to engage in commercial
activities?

Yes, churches can engage in commercial activities as long as they align with their mission, comply
with legal regulations, and any profits are used to support the church’s charitable and community
objectives.

What are common challenges churches face when running
business ventures?

Common challenges include balancing commercial goals with spiritual missions, managing finances
transparently, ensuring compliance with tax laws, and avoiding conflicts of interest within the
congregation.

How can church leaders ensure ethical business practices
within church-run enterprises?

Church leaders can ensure ethical business practices by establishing clear policies, promoting
transparency, providing training on ethics, and creating oversight committees to monitor business
activities.

What role does financial transparency play in church business
operations?

Financial transparency builds trust among congregation members and donors, ensures
accountability, helps prevent misuse of funds, and supports compliance with legal and tax
requirements.

Can churches use business strategies to enhance community
outreach?

Yes, churches can apply business strategies such as marketing, strategic planning, and partnership
development to expand their community outreach and improve the impact of their programs.

What legal considerations should churches keep in mind when
starting a business?

Churches should consider tax-exempt status implications, zoning laws, licensing requirements,
employment laws, and how business income might affect their nonprofit status.

How can technology support business operations within a
church?

Technology can streamline administrative tasks, improve communication, enable online giving and
fundraising, facilitate event management, and provide data insights for better decision-making.



What are some examples of successful business ventures
operated by churches?

Examples include bookstores, coffee shops, community centers, daycare services, counseling
services, and event venue rentals that generate revenue while serving community needs.

Additional Resources

Business in the Church: Navigating the Intersection of Faith and Commerce

business in the church is a multifaceted phenomenon that has drawn increasing attention from
religious leaders, congregants, scholars, and business professionals alike. The blending of
commercial activities within religious institutions raises complex questions about the role of
commerce in sacred spaces, the ethical boundaries that should govern such interactions, and the
potential benefits and pitfalls for both the church and its community. This article explores the
nuances of business operations within churches, examining trends, challenges, and the broader
implications for religious organizations embracing entrepreneurial ventures.

Understanding Business in the Church: An Emerging
Paradigm

Churches have historically been centers of worship, spiritual guidance, and community support.
However, in recent decades, many have expanded their functions to include various business
activities—ranging from charitable fundraising enterprises to for-profit ventures. This evolution
reflects broader societal shifts where non-profit organizations seek financial sustainability through
diversified income streams.

The term "business in the church" encompasses a wide spectrum: from church-run bookstores and
cafes to event hosting and investment in real estate. More recently, megachurches and religious
organizations have leveraged media production, publishing, and merchandising as significant
revenue sources. These ventures often aim to supplement donations and tithes, which may fluctuate
due to economic factors or changing congregational demographics.

The Economic Rationale Behind Commercial Activities

One driving factor behind the rise of business in the church is financial necessity. According to a
2021 study by the National Congregations Study, nearly 40% of churches reported engaging in some
form of business activity to support operational costs. Declining membership in some denominations
and increased maintenance expenses for large church properties push institutions to explore
alternative revenue sources.

Entrepreneurial initiatives within churches can provide financial independence, enabling ministries
to fund outreach programs, community services, and infrastructure improvements without solely
relying on member contributions. Additionally, these ventures can create employment opportunities



for congregation members and foster economic development within the surrounding community.

Balancing Spiritual Mission and Commercial Interests

While business activities can enhance a church’s sustainability, they also raise critical questions
about maintaining the integrity of spiritual missions. Integrating commerce into a religious context
requires careful navigation to ensure that profit motives do not overshadow faith-based objectives.
Critics argue that over-commercialization risks turning churches into businesses, potentially
alienating congregants who view such moves as contrary to religious values. Transparency,

accountability, and clear separation between ministry and business operations are essential to
preserving trust.

Models of Business Integration Within Churches

Churches employ various models for incorporating business activities, each with unique advantages
and challenges.

Non-Profit Enterprises

Many churches establish non-profit entities affiliated with the main organization to handle business
operations. These may include thrift stores, charity events, or community services that generate
income while aligning with the church’s mission.
Pros:

e Reinforces charitable goals and community engagement

e Eligible for tax exemptions and grants

e Maintains clear mission alignment

Cons:
e Limited income potential compared to for-profit ventures

e Compliance with strict regulatory requirements



For-Profit Ventures

Some churches venture into for-profit businesses such as cafés, publishing houses, or media
companies. These entities operate under commercial principles but often aim to support the church
financially.
Pros:

e Greater revenue generation potential

e Ability to reinvest profits into church programs

e Broader market reach beyond the congregation

Cons:
¢ Risk of mission drift and conflicts of interest
e Potential tax liabilities

e Management complexities and need for business expertise

Hybrid Approaches

Hybrid models combine non-profit and for-profit elements, allowing churches to balance mission-
driven activities with commercial opportunities. For instance, a church might operate a non-profit
educational program alongside a for-profit event venue rental.

This approach requires robust governance structures to delineate financial flows and responsibilities
clearly.

Legal and Ethical Considerations

Operating business activities within a church context involves navigating a complex legal landscape,
particularly regarding tax status and regulatory compliance. Churches traditionally enjoy tax-exempt
status under U.S. Internal Revenue Code Section 501(c)(3), provided their activities align with
religious, charitable, or educational purposes.

However, the Internal Revenue Service (IRS) scrutinizes unrelated business income that is not
substantially related to the church’s exempt purposes. Excessive unrelated business income can
jeopardize tax-exempt status and incur penalties. Thus, churches must carefully document and
manage their business undertakings.



Ethically, churches face the challenge of preserving their spiritual credibility while engaging in
commerce. Transparency with congregants about financial activities, rigorous internal controls, and
adherence to ethical business practices are vital to maintaining community trust.

Impact on Congregational Dynamics

The introduction of business in the church can influence congregational dynamics in various ways.
Positive impacts include:

e Enhanced community services funded through business income

 Increased engagement opportunities for members in entrepreneurial initiatives

e Strengthened financial stability fostering long-term ministry growth

Conversely, potential negative effects might include:

e Perceptions of commercialization detracting from worship focus
e Internal conflicts over resource allocation between ministry and business

e Pressure on church leadership to prioritize financial performance

The Role of Leadership in Managing Church-Based
Businesses

Effective leadership is critical in steering business endeavors within churches. Pastors and church
boards must possess an understanding of both theological imperatives and business fundamentals.
Incorporating professionals with financial and legal expertise into leadership roles or advisory
boards can mitigate risks and enhance operational success.

Leadership must also foster a culture where commercial activities serve the broader mission rather
than becoming an end in themselves. Clear communication with congregants about the purpose, use
of proceeds, and ethical standards helps maintain alignment and support.

Case Studies: Successful Business Integration in Churches

Several churches have demonstrated exemplary models of integrating business with ministry:



¢ Willow Creek Community Church developed a robust publishing arm that produces books
and media content aligned with their teachings. This venture contributes significantly to their
outreach and funding.

¢ Elevation Church operates a for-profit music production company that not only generates
revenue but also extends their worship influence globally.

e Local community churches running thrift stores provide affordable goods while funding
social programs, exemplifying sustainable non-profit business models.

These examples highlight that with strategic planning and mission-centric focus, business in the
church can effectively complement spiritual objectives.

Future Trends and Considerations

As the socio-economic landscape continues to evolve, business in the church is likely to expand and
diversify. Digital transformation offers new avenues such as e-commerce, online courses, and virtual
event hosting. Churches can utilize technology to reach broader audiences and create innovative
revenue streams.

However, this growth will require churches to remain vigilant about maintaining their core values
and managing the complexities of running businesses. Ongoing education for church leaders on best
practices in nonprofit management and entrepreneurship will be essential.

Business in the church, when approached thoughtfully, presents an opportunity to enhance financial
resilience and expand community impact. It represents a dynamic intersection where faith and
commerce coexist, challenging traditional paradigms and inviting innovative approaches to sustain
religious missions in a changing world.

Business In The Church

business in the church: The Business of Church Stephen D. Lentz, 2018-01-03 Studies have
shown that most pastors enter the ministry to help people and preach the Word of God, yet 80-90%
of their time spent in the ministry has nothing to do with either of these noble desires! Most of your
time as a pastor is spent managing the business of church! The vast majority of my pastor friends
are failing miserably in this area. Why? Seminary does not teach business principles! In this book,
you will identify crucial business areas that can have an incredible impact on your local church!
Successfully addressing the crucial concepts in this book can ensure the sustainability, reach, and
ultimate success of your church!--Back cover

business in the church: Business Ethics Rooted in the Church Werner Franz, 2018-07-10
What is the role of the church in relation to business? How can Christians be active business
practitioners while remaining faithful to their religious convictions? What does it mean for
Christians to do business in a context plagued with corruption? While the sometimes tense
interaction between the church and business can be documented in multiple locations, the author's
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own experience of this dynamic comes from the context of the Mennonite churches in Paraguay.
Though his treatment of the church and business arises primarily from this particular context, the
issues addressed are relevant for a variety of circumstances.

business in the church: The Church of God Business Guide The Church of God, 2020-12-15
The Church Business Guide is compiled for the ministry and membership of The Church of God in
order for all people to be equipped for the dynamic ministry that Jesus has placed within the Church.
This publication is not meant to be placed alongside the Bible or to infringe upon its sacred and
singular place in the Church. The Bible - the New Testament - is our only rule of faith, practice,
government, and discipline; therefore, no interpretation and/or understanding of it can be equated
with the sacred text itself. It stands alone as the infallible Word of the Living God. The Church
Business Guide contains a concise account of each of the rulings accepted by the General Assembly.
It is a must-have for all ministers and local churches in order to conduct business properly.

business in the church: Basic Business Principles for Growing Churches Arnold Cirtin, 2006
Pastors are schooled in theology and ministry, but few receive training in the fine points of church
administration. Learning how to handle a congregation's finances on the job can be a harrowing
experience. Yet efficiently managing your church's business affairs is a key element in keeping
current members satisfied with their pastoral leadership -- and in attracting the new members you
need for your church to grow in size and influence. In Basic Business Principles For Growing
Churches, Arnold Cirtin shares expertise gained from more than four decades of corporate and
academic experience. He provides a clear and helpful primer for pastors with limited training in
business administration on such practical topics as accounting, fiscal management, and marketing.
This is an indispensable book for pastors of small- and medium-sized churches (who typically are
also their congregations' principal financial officers), as well as for church treasurers, trustees, and
other financial board members. When you follow the guidelines in Basic Business Principles For
Growing Churches, your church will be fiscally responsible, managed efficiently, and able to
maximize its growing stewardship of God's resources. Arnold Cirtin is professor emeritus of
accounting at Ball State University, and is a certified public accountant (CPA) in the states of
Indiana and California. Cirtin is the author of Principles of Accounting Study Guide, as well as
numerous articles in professional journals.

business in the church: Business as Mission C. Neal Johnson, 2011-10-10 C. Neal Johnson
offers the first comprehensive guide to business as mission (BAM) for practitioners. He provides
conceptual foundationas for understanding BAM's unique place in global mission and prerequisites
for engaging in it. Then he offers practical resources for how to do BAM, including strategic
planning and step-by-step operational implementation.

business in the church: How to Do Business in the Church of God A. D. Evans, 1939

business in the church: Mastering the Business of Church Nathaniel Bryant, 2006-01-01
This book is about leadership, management, and organizational structure as it applies to the church.
This book is based on the author's observation and surveys from some of the members of four
churches. It is an evaluation of how leadership and management, or the lack of the same, affect the
operation of the church. It is this author's belief that church is not a business and should never be
mistaken for a business. However, the paraphernalia of business such as leadership, management,
and organizational principles, should be a part of every pastor's tool bag. Chapter one looks at the
Bible example of leadership, management, and organizational principles. The Bible has several
examples of God's leader engaging the principles used in business to accomplish the work of God.
This author would never suggest that church and business should be operated the same. However,
the church as marketed by Bible examples, should employ the principles of leadership. Chapter two
is the results of an evaluation of four churches. The churches are named First Church, Second
Church, Third Church, and Fourth Church. The results are based on surveys and the observations of
this author. The information was collected and charted to give a picture of the leadership,
management, and organizational principles found in each church. Chapter three looks at leadership
and some of the factors that affect it. This chapter combines the information gather with the




principles of leadership in order to determine the effectiveness of each organization studied.
Chapter four looks at management. This chapter covers management issues such as budgeting and
resources. It also looks at forecasting and directing. Chapter five looksat organizational structure
and how it affects the operation of the church. It looks at the leadership structure and the authority
of the pastor. It is a discussion on the proper use of delegation and communication.

business in the church: The Business of the Christian Church (Disciples of Christ)
Christian Church (Disciples of Christ). General Assembly, 1968

business in the church: Reaching People under 30 while Keeping People over 60 Edward H
Hammett, 2015-11-10 Seasoned church consultant Edward H. Hammett shares his latest insights
and suggestions for churches seeking to serve all generations. This is an updated version of
Hammett's 2007 book Reaching People Under 40 while Keeping People Over 60 that expands the
reach another decade and emphasizes diversity with insight from new contributors Paul L. Anderson
and Cornell Thomas. A TCP Books title.

business in the church: The Business of Ministry Jeff Simmons, 2024-01-02 When Jeff
Simmons started in ministry, he was surprised at how much of his time involved business. Yet
business was never a part of his theological education. He’s not alone. Most people in ministry
receive little or no training in this area. When faced with multiple business decisions and tasks a
day, leaders can become discouraged or frustrated. We need help and guidance to become effective
and wise stewards of the money and resources entrusted to us by God. Pastor and entrepreneur Jeff
Simmons equips you with the training you need to have the greatest kingdom impact. When pastors
and nonprofit leaders are good at the business side of their ministry, more people can be blessed
and supported. Simmons explores topics such as: The Tension between Faith and Business The
Importance of Strategic Planning Financial Transparency Resources and Buildings Work and Life
Balance Developing a Community—and more This book will help every ministry, church, and
nonprofit maximize their resources for greater kingdom impact.

business in the church: Hearings, Reports and Prints of the Senate Select Committee
on Small Business United States. Congress. Senate. Select Committee on Small Business, 1979

business in the church: Minding His Business Don Corder, 2015-08-07 The church is not a
business—but it often has to conduct aspects of business. When a church needs a lawyer, it hires a
lawyer. When it needs a plumber, it hires a plumber. But when it comes to making business
decisions, it typically doesn’t consult someone with business expertise. Instead, it convenes
well-meaning but often inexperienced volunteers to form a committee that takes a month to make a
decision about which color to paint the nursery. Conducting business this way is a vision killer that
drains the passion out of creative, relational pastors and ministry leaders. Bottom line: The modern
church is being poorly managed but does not know it. The level of inefficiency and waste in today’s
churches is staggering. Minding His Business was written specifically for churches to convey basic
business wisdom, management principles, and the best business practices. Unlike intimidating
business textbooks, it includes forty short vignettes designed to be read like a daily devotional. Each
chapter deals with everyday challenges and offers real-life examples—derived from the author’s
more than thirty years of experience—that show how to (and sometimes how not to) handle each
situation of conducting business for the church. Are you minding His business?

business in the church: Building a Kingdom Business Scott A. McClymonds, 2009-08 In his
new book, Building a Kingdom Business: A View From The Trenches, Scott integrates his
experiences together with the Old Testament book of Nehemiah to show how business owners and
leaders focused on building God's Kingdom can profoundly impact society and bring God's good
news to their customers, employees, and suppliers. Written for Christian entrepreneurs and business
leaders, this book uses scriptural principles and real life examples to show how businesses can have
a tremendous impact for God's Kingdom. This book will stimulate you to prayerful action in
transforming your business into a force for Jesus Christ. A well written, practical, and personally
challenging book. Scott authentically addresses the opportunities and pitfalls when you are building
a Kingdom Business. The real-life experiences shown in this book will inspire and motivate you. -



Brian C. Paul, Vice President, Business Development, Oxford Networks Scott and Cindy McClymonds
have provided a great service to the parents and young children of Northwest Arkansas. Busy Bees
Christian PreSchool helps lay the foundation for a lifetime of joyful, fruitful service to God and
people. Now Scott shares with you the challenges and rewards of establishing a Christ-honoring
business in his timely new book. This book is a great resource of insights and encouragement in
building a Christ-honoring, Kingdom-advancing business. - David Shibley, President, GLOBAL
ADVANCE Scott McClymonds lives in Fayetteville, Arkansas with his wife Cindy and children
Andrew and Emilia. Scott has over 20 years experience in banking, 8 years as an entrepreneur, and
18 years in church leadership roles.

business in the church: Vatican City Business Law Handbook Volume 1 Strategic Information
and Basic Laws IBP, Inc., 2012-05-16 Vatican City Business Law Handbook - Strategic Informtion
and Basic Laws

business in the church: The Wall Street Journal Guide to Business Style and Us Paul
Martin, 2010-06-15 Here at last is the indispensable resource that has helped the writers and editors
of The Wall Street Journal earn a reputation for the most authoritative business writing anywhere.
Originally written exclusively for the paper's staff, The Wall Street Journal Guide to Business Style
and Usage is a landmark work. Many years in preparation, it has now been expanded and revised for
anyone who wants to write well, but especially for those in the business community. The only book of
its kind, it offers A-Z guidance on style and usage, bearing in mind the special needs of business
professionals and including the latest business terminology. If ABC is no longer the American
Broadcasting Company, what is it? What is the difference bet-ween adjusted gross receipts and
adjusted gross income? How about the differences among adopt, approve, enact and pass? When
should you say affect and when effect? When did Generation X end and Generation Y begin? And
what the heck is the new name of Andersen Consulting? Our language is ever changing, ever
mutating, and the choice of the right word bolsters your credibility with readers. As the go-to
resource for these questions and others, The Wall Street Journal Guide to Business Style and Usage
gives readers a competitive edge for succeeding in the world of business. It is an invaluable resource
for any member of the business community who has ever had to write a memo, report, proposal,
press release or e-mail. Destined to be the standard resource for years to come, The Wall Street
Journal Guide to Business Style and Usage provides readers with access to the Journal Web site
(www.wsjbooks.com), which will feature updates as new business terms enter the language or as old
definitions or usages give way to new. This guide is the definitive reference work to keep close to
your desk -- the last word for everyone who works with words.

business in the church: Unity, 1905

business in the church: Business Barometers Used in the Management of Business and
Investment of Money Roger Ward Babson, 1928

business in the church: New Outlook , 1907

business in the church: Solutions for Business, Culture and Religion in Eastern Europe and
Beyond Sebastian Vaduva, Ioan S. Fotea, Andrew R. Thomas, 2017-10-26 This book explores the
increased necessity of organizations to encourage human talent in the globalized economy, with
particular emphasis on the impact in Eastern Europe. Featuring contributions presented at the 7th
Annual Griffiths School of Management International Conference on Business and Ethics (GSMAC)
organized by Emanuel University of Oradea, this book presents in-depth analysis of the economic,
social and religious implications of the transition from low cost of labor to increased human talent in
Eastern Europe and offers multiple theoretical and practical solutions. In 2004, Klaus Schwab,
president and founder of the World Economic Forum, stated that the old era of capitalism and
socialism is being replaced by a new era of “talentalism”. The true competitive advantage of
organizations and nations is increasingly becoming human talent, defined as the ability to “have new
ideas that have value”. Nations and organizations are exploring ways to reform their education
systems and organizational structures in order to train, foster and encourage human talent. In
Eastern Europe since the fall of communism in 1989, the competitive advantage of the region has




been low cost of labor. However, since the integration within the European Union, millions of
Eastern Europeans have left their home countries rendering the “low-wage competitive advantage”
almost obsolete. In addition, the migration of able-working individuals has left behind mainly
children and pensioners, placing a disproportionately heavy burden upon public and government
services. It is within this context that the contents of this book explore the impact of the increased
need of high human talent on Eastern European countries. Featuring contributions around topics
such as poverty, healthcare management, cross-border cooperation, education systems, and
religious influence on economic development, this book will be of interest of scholars, researchers,
students and policy-makers interested in the business development and economic growth of Eastern
Europe.

business in the church: Herald of Gospel Liberty Elias Smith, 1903
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