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Marketing Mix for McDonalds: The Secret Sauce Behind Its Global Success

marketing mix for mcdonalds is a fascinating topic that reveals how one of
the world’s largest fast-food chains has managed to stay on top of the highly
competitive restaurant industry. McDonald’s marketing strategy is a perfect
example of how a well-crafted marketing mix — the 4Ps: Product, Price, Place,
and Promotion — can drive consistent growth and customer loyalty across
diverse markets. In this article, we’ll dive deep into each element of
McDonald’s marketing mix and uncover the tactics that make this brand a
powerhouse worldwide.

Understanding the Marketing Mix for McDonalds

The marketing mix is a foundational concept in marketing that helps
businesses strategize how to deliver value to customers while achieving their
own goals. McDonald’s, being a global brand, has tailored its marketing mix
to meet the needs of varied consumers while maintaining a consistent brand
image. Let’s explore how McDonald’s approaches each component in detail.

Product: More Than Just Burgers

At the heart of McDonald’s marketing mix is its product offering. While
McDonald’s is famously known for its burgers and fries, its product strategy
goes far beyond a simple menu.

e Diverse Menu Options: McDonald’s menu varies from country to country,
reflecting local tastes and cultural preferences. For example, in India,
where beef consumption is limited, McDonald’s offers the McAloo Tikki
burger—a potato-based patty. Similarly, in Japan, you might find
teriyaki burgers and seasonal specialties.

e Continuous Innovation: McDonald’s regularly introduces limited-time
offers and new items to keep the menu exciting. This not only attracts
repeat customers but also generates buzz on social media, increasing
engagement.

e Quality and Consistency: Despite the wide range of products, McDonald’s
emphasizes consistency in taste and quality, which is critical for
customer trust and brand loyalty.

* Healthy Choices: Over the years, McDonald’s has responded to growing
health consciousness by adding salads, fruit options, and low-calorie



meals to its menus, showing adaptability in product strategy.

By focusing on a product mix that balances global favorites with local

flavors and health trends, McDonald’s ensures it appeals to a broad audience.

Price: Strategic and Competitive Pricing

Pricing is a crucial element in McDonald’s marketing mix because it directly

influences customer perception and sales volume.

Value for Money: McDonald’s has positioned itself as an affordable fast-
food option. Its pricing strategy often revolves around value meals and
budget-friendly combos that attract price-sensitive customers.

Competitive Pricing: The brand constantly monitors competitors’ pricing
and adjusts its own to remain competitive without sacrificing
profitability. This is especially important in markets with many fast-
food alternatives.

Psychological Pricing: Techniques such as pricing items just below a
whole number (e.g., $4.99 instead of $5) are used to make products seem
cheaper and more appealing.

Price Differentiation: McDonald’s sometimes uses price differentiation
based on location, time of day, or customer segment. For example, some
outlets may offer discounts during off-peak hours or special pricing for

students.

The price element of McDonald'’s marketing mix balances affordability with
perceived value, ensuring that customers feel they are getting good deals
without compromising quality.

Place: Accessibility and Convenience

Where and how McDonald’s products are sold play a vital role in its marketing

mix. The brand has mastered the art of convenience and widespread
accessibility.

e Global Presence: McDonald’s operates in over 100 countries with
thousands of outlets, making it one of the most accessible fast-food
chains worldwide.



e Strategic Locations: McDonald’s restaurants are often found in high-
traffic areas such as shopping malls, airports, highways, and city
centers, ensuring maximum visibility and easy access.

e Drive-Thru and Delivery Services: To enhance convenience, McDonald’s has
invested heavily in drive-thru services and partnerships with food
delivery platforms, catering to the on-the-go lifestyle of modern
consumers.

e Digital Presence: Beyond physical locations, McDonald’s has a robust
digital ordering system through mobile apps and websites, allowing
customers to order ahead and reduce wait times.

The place aspect of McDonald’s marketing mix is all about being where the
customers are and making the purchase process as effortless as possible.

Promotion: Building a Global Brand Story

Promotion is where McDonald’s marketing mix truly shines, utilizing a mix of
traditional and digital marketing techniques to engage customers.

e Advertising Campaigns: McDonald’s invests heavily in TV, radio, print,
and online advertising, often featuring its iconic characters like
Ronald McDonald and popular slogans such as “I'm Lovin’ It.” These
campaigns are designed to create emotional connections and brand recall.

e Social Media Engagement: The brand actively engages with customers on
platforms like Instagram, Facebook, Twitter, and TikTok, using creative
content that resonates with younger audiences.

e Sales Promotions and Discounts: Limited-time offers, coupons, and combo
deals are frequently used to drive sales and attract new customers.

e Sponsorships and Partnerships: McDonald’s has been involved in
sponsoring major sports events, concerts, and community initiatives,
which helps in enhancing brand visibility and goodwill.

e Local Marketing: Tailored promotional activities at the local level
ensure the brand stays relevant to specific markets and consumer
preferences.

McDonald’s promotional strategies demonstrate how a brand can combine global
consistency with local customization to maintain strong market presence.



Additional Elements: People, Process, and
Physical Evidence

While the classic 4Ps are fundamental, McDonald’s also leverages the extended
marketing mix elements to enhance customer experience and operational
efficiency.

People: Customer Service and Employee Training

The employees at McDonald’s are the face of the brand, and their service
quality significantly impacts customer satisfaction. McDonald’s invests
heavily in training programs to ensure that staff deliver friendly, fast, and
efficient service. Happy employees often translate into happy customers,
which strengthens brand loyalty.

Process: Streamlined Operations

McDonald’s is renowned for its efficient service processes, from order taking
to food preparation and delivery. The use of technology, standardized
procedures, and continuous improvement initiatives allow McDonald’s to
maintain quick service times, a critical factor in customer retention.

Physical Evidence: Store Ambience and Packaging

The look and feel of McDonald’s restaurants, along with the packaging of its
food, contribute to the overall brand experience. Modern, clean, and
comfortable outlets create a welcoming environment. Meanwhile, branded
packaging reinforces brand recognition and provides convenience for customers
on the move.

Why the Marketing Mix for McDonalds Works So
Well

What makes McDonald’s marketing mix stand out is its ability to blend global
consistency with local relevance. The company doesn’t just sell food; it
sells an experience that caters to cultural tastes, pricing expectations, and
lifestyle trends unique to each market. Its commitment to innovation,
quality, and customer-centric strategies ensures that McDonald’s remains a
favorite for millions worldwide.

Moreover, McDonald’s marketing mix is dynamic. It evolves with changing



consumer behaviors, technological advancements, and market conditions,
proving that even a global giant must stay agile.

Whether it’s through introducing new menu items, adopting digital ordering,
or crafting emotional advertising campaigns, McDonald’s continues to set the
benchmark in fast-food marketing. The marketing mix for McDonalds offers
valuable lessons on how to build a resilient, adaptable, and beloved brand in
today’s fast-paced world.

Frequently Asked Questions

What is the marketing mix for McDonald's?

The marketing mix for McDonald's consists of Product (fast food menu items
like burgers, fries, and beverages), Price (competitive and value-based
pricing strategies), Place (global presence with restaurants in multiple
countries and drive-thru locations), and Promotion (advertising campaigns,
sponsorships, and digital marketing).

How does McDonald's product strategy contribute to
its marketing mix?

McDonald's product strategy focuses on offering a consistent menu with
popular fast food items tailored to local tastes. They regularly introduce
limited-time offers and healthier options to meet changing customer
preferences, which strengthens their marketing mix by appealing to a broad
audience.

In what ways does McDonald's pricing strategy impact
its marketing mix?

McDonald's uses value pricing, offering affordable options such as dollar
menus and combo meals. This pricing strategy attracts price-sensitive
customers and supports high sales volumes, making it a crucial element of
their marketing mix to maintain market competitiveness.

How does McDonald's distribution (Place) strategy
enhance its marketing mix?

McDonald's extensive global network of outlets, including drive-thru, dine-
in, and delivery services, ensures convenience and accessibility. This
widespread presence enhances their marketing mix by making their products
readily available to customers worldwide.



What promotional tactics does McDonald's use in its
marketing mix?

McDonald's employs a mix of traditional advertising (TV, print), digital
marketing (social media, apps), sponsorships, and collaborations with
influencers. Seasonal campaigns and loyalty programs also play a key role in
engaging customers and reinforcing their brand in the marketing mix.

How does McDonald's adapt its marketing mix in
different countries?

McDonald's adapts its marketing mix by customizing menu items to local
tastes, adjusting pricing based on regional economic conditions, selecting
culturally relevant promotional messages, and choosing store locations that
maximize accessibility, ensuring relevance and appeal in diverse markets.

What role does technology play in McDonald's
marketing mix?

Technology enhances McDonald's marketing mix through mobile apps for ordering
and loyalty rewards, digital kiosks in restaurants for convenience, and
targeted online advertising. These technological integrations improve
customer experience and streamline promotional efforts.

Additional Resources

Marketing Mix for McDonald’s: A Strategic Analysis of the Global Fast Food
Giant

marketing mix for mcdonalds serves as a compelling case study in the field of
global marketing strategy. As one of the world’s most recognizable brands,
McDonald’s has successfully leveraged the classic marketing mix
framework—Product, Price, Place, and Promotion—to sustain its dominance in
the fast-food industry. Each element has been meticulously adapted and
optimized to meet shifting consumer preferences, cultural nuances, and
competitive pressures across diverse markets.

This article delves into how McDonald’s orchestrates its marketing mix to
maintain brand relevance, drive customer engagement, and maximize
profitability. By dissecting the components of McDonald’s marketing strategy,
we gain insight into how the company balances global standardization with
local customization to achieve sustainable competitive advantage.

Product Strategy: Innovation Meets Consistency



At the core of the marketing mix for McDonald’s is its product offering,
which has evolved significantly since the brand’s inception. McDonald’s
product strategy hinges on a balance between consistent global favorites and
localized menu variations to cater to regional tastes.

Globally, iconic items such as the Big Mac, McNuggets, and French fries serve
as anchor products that reinforce brand identity and customer expectations.
These products are standardized to ensure consistent taste, quality, and
experience worldwide, which is crucial for a brand that attracts millions
daily.

Menu Customization and Innovation

McDonald’s has demonstrated a nuanced approach by introducing regional
specialties tailored to local palates. For example, in India, where a large
segment of the population does not consume beef or pork, McDonald’s offers
the McAloo Tikki burger, a potato-based vegetarian option, and the Chicken
Maharaja Mac. Similarly, in Japan, seasonal and localized items like the
Teriyaki McBurger cater to local preferences.

The company also invests heavily in product innovation, frequently updating
its menu with limited-time offers, healthier options, and premium items to
capture emerging consumer trends. McDonald’s introduction of salads, fruit
options, and plant-based burgers reflects a growing demand for health-
conscious and sustainable food choices.

Pricing Strategy: Balancing Affordability and
Value

Price plays a pivotal role in McDonald’'s marketing mix, as the brand
positions itself as an affordable, value-for-money option in the fast-food
sector. McDonald’s employs a competitive pricing strategy that varies by
market, taking into account local economic conditions, consumer income
levels, and competitive dynamics.

Value Meals and Psychological Pricing

To attract price-sensitive customers, McDonald’s offers value meals and
bundled deals that combine popular items at a reduced price. This strategy
not only increases the perceived value for customers but also encourages
higher transaction sizes.

Psychological pricing is another key tactic. Prices often end in .99 or .95,
a subtle nudge that influences consumer perception of affordability.



Furthermore, McDonald’s periodically adjusts prices in response to inflation
or cost pressures while maintaining its value proposition to avoid alienating
its core customer base.

Place Strategy: Expansive and Multi-Channel
Distribution

McDonald’s distribution strategy is a cornerstone of its marketing mix,
enabling the brand to reach vast customer segments worldwide. The company
boasts over 38,000 outlets globally, spanning urban centers, suburban
locations, and even remote areas.

Store Formats and Accessibility

McDonald’s adapts its physical presence through various store formats,
including traditional dine-in restaurants, drive-thrus, kiosks, and food
trucks. This diversification enhances accessibility and convenience for
different customer profiles.

Moreover, McDonald’s has embraced digital channels by integrating online
ordering, mobile apps, and delivery partnerships with platforms like Uber
Eats and DoorDash. This omnichannel approach is critical in responding to
evolving consumer behaviors, especially after the COVID-19 pandemic
accelerated demand for contactless and home delivery options.

Promotion Strategy: Integrated Marketing
Communications

Promotion is an essential element in the marketing mix for McDonald’s,
focusing on brand awareness, customer engagement, and loyalty. McDonald’s
promotional strategy is multifaceted, involving advertising, public
relations, sponsorships, and digital marketing.

Advertising and Brand Messaging

McDonald’s invests heavily in traditional media such as television, radio,
and outdoor advertising to maintain broad visibility. Its campaigns often
emphasize themes of family, happiness, convenience, and affordability,
reinforcing the brand’s emotional connection with consumers.

Digital marketing has become increasingly prominent, with targeted social



media campaigns, influencer partnerships, and interactive content designed to
engage younger audiences. The brand’s use of data analytics enables
personalized marketing efforts that improve customer retention.

Promotional Campaigns and Sponsorships

Timely promotional campaigns, such as limited-time offers, seasonal products,
and contests, stimulate excitement and drive traffic. McDonald’s also
leverages major global events—like the Olympics or FIFA World Cup—through
sponsorships, aligning its brand with moments of shared enthusiasm and
community.

Integrated Marketing Mix: Strengths and
Challenges

The strength of McDonald’s marketing mix lies in its global consistency
paired with local adaptation. This dual approach allows the company to
maintain a strong, recognizable brand while meeting diverse consumer needs.

However, challenges remain. Increasing health consciousness among consumers
demands ongoing product innovation toward healthier options. Additionally,
rising competition from fast-casual chains and delivery-only brands requires
continuous refinement of pricing and promotional tactics.

Sustainability also represents a growing concern, prompting McDonald’s to
enhance eco-friendly packaging and responsible sourcing in response to
environmental pressures and consumer expectations.

In sum, the marketing mix for McDonald’s exemplifies a dynamic interplay of
strategies that have enabled the brand to remain a leader in the fast-food
industry. By continuously evolving its product offerings, pricing models,
distribution channels, and promotional activities, McDonald’s adapts to
changing market landscapes while reinforcing its status as a global icon.
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marketing mix for mcdonalds: BASICS OF MARKETING (English) Dr. Nilesh
Rameshchandra Berad, Dr. Hemant J. Katole, 2023-11-01 Buy Basics of Marketing e-Book for Mba
1st Semester in English language specially designed for SPPU ( Savitribai Phule Pune University
,Maharashtra) By Thakur publication.

marketing mix for mcdonalds: Mcdonalds Market Analysis Epic Editors, 2018-08-02 Essay
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language: English, abstract: McDonald's is the world most popular fast food restaurant which began
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its operation in the year 1971 as a single restaurant in Australia Yagoona. Today, the fast food
business has over 900 McDonald's restaurants across Australia and likewise, it has over 1 million
customer base in Australia alone. This report will conduct McDonald's market analysis with regards
to its targeted market that is the tourist market.

marketing mix for mcdonalds: Marketing Plans That Work Malcolm McDonald, Warren
Keegan, 2002 This practical step-by-step guide to successfully preparing and executing a marketing
plan combines the very best of current practice with necessary theoretical and technical
background.

marketing mix for mcdonalds: How Starbucks uses the marketing mix to achieve
competitive advantages in the UK, 2014-12-04 Seminar paper from the year 2012 in the subject
Business economics - Offline Marketing and Online Marketing, grade: 1,0, Ashcroft International
Business School Cambridge (Anglia Ruskin University), language: English, abstract: The aim of this
paper is to analyse the way in which each element of Starbucks’ marketing mix contributes to
achieve sustainable competitive advantage in the UK market. In order to identify critical success
factors, marketing elements will be examined and contrasted to competitors’ approaches. Ever since
the first coffee houses were opened in the late fourteen hundreds, they have been a gathering place
for people to socialise and discuss business. Today, the possibilities of how and where to enjoy a cup
of coffee are plentiful and Starbucks aims to set itself apart from other coffee houses by creating an
experience around coffee, which caters to people’s lifestyles. As a supplier of high-quality coffee,
Starbucks has become one of the most recognised brands worldwide. The company’s approach to
doing business and its impressive success story set it apart from other companies and make it an
interesting case for analysing retail marketing strategies.

marketing mix for mcdonalds: Strategic Marketing Management and Tactics in the
Service Industry Sood, Tulika, 2017-03-20 Customer satisfaction is a critical factor to the potential
success or failure of a business. By implementing the latest marketing strategies, organizations can
better withstand the competitive market. Strategic Marketing Management and Tactics in the
Service Industry is an essential reference publication that features the latest scholarly research on
service strategies for competitive advantage across industries. Covering a broad range of topics and
perspectives such as customer satisfaction, healthcare service, and microfinance, this book is ideally
designed for students, academics, practitioners, and professionals seeking current research on best
practices to build rapport with customers.

marketing mix for mcdonalds: Problems in Marketing Luiz Moutinho, Charles S Chien,
2007-12-12 Fully revised and updated, Problems in Marketing includes over 50 new problems. This
varied and challenging collection of problems has been written as a learning aid to any marketing
textbook. The problems cover a wide range of marketing practice, each problem concentrating on a
single concept or technique of marketing management. Problems begin with a full introduction to
the concept followed by explicit instructions for solving them. This leads directly to a series of
discussion questions to further enhance the application of each problem. Solutions are also available
to lecturers by clicking on the companion website logo above.

marketing mix for mcdonalds: Global Marketing Management Kiefer Lee, Steve Carter,
2012-03-29 'Global Marketing Management' provides comprehensive coverage of the issues which
define marketing in the world today, equipping students with some of the most current knowledge
and practical skills to help them make key management decisions in the dynamic and challenging
global trade environment.

marketing mix for mcdonalds: Principles of Marketing Engineering Gary L. Lilien, Arvind
Rangaswamy, Arnaud De Bruyn, 2007 Marketing engineering blends the scientific rigor of
marketing analytics with the craft of traditional marketing to create the 21st Century tools for
marketing decision making

marketing mix for mcdonalds: Global Marketing and Advertising Marieke de Mooij, 2010 The
Third Edition of the bestseller is packed with cultural, company, and country examples that help
explain the paradoxes international marketers are likely to encounter.



marketing mix for mcdonalds: Marketing Plans Malcolm McDonald, 2007 A handbook for
marketing planning.

marketing mix for mcdonalds: Malcolm McDonald on Marketing Planning Malcolm
McDonald, 2007 Presents the essentials of marketing plans and the strategic marketing planning
process including, defining markets and segments, setting marketing objectives and strategies,
advertising and sales promotion strategies, and price and sales strategies.

marketing mix for mcdonalds: Trust and Brand Management Hanna Gorska-Warsewicz,
2024-12-23 Trust and Brand Management covers the main topics of heritage-based corporate brand
management and its relationship to external factors and performance. The benefits for readers of
this book lie in several aspects: knowledge of corporate brand management, brand heritage and
related concepts, theoretical and practical foundations of brand management and brand heritage,
and empirically supported research on the relationship among brand heritage, brand management
practices, antecedents, and outcomes of heritage-based corporate brand management. This book
consists of two parts. The first part provides a literature review and theoretical and practical
background on brand heritage, its antecedents and outcomes, brand management approaches, and
heritage-based corporate brand management. The second part presents the results of an empirical
study as structural equation modeling to establish the relationship among brand heritage, corporate
brand management practices, antecedents (brand history, culture, identity, and authenticity), and
outcomes of heritage-based corporate brand management (brand trust, brand equity, and
performance). In addition, the book includes 31 case studies of well-known heritage brands
presenting their history, marketing communications, development, and positioning strategies. The
benefit for managers is the presentation of terms and specific tools related to corporate brand
management in the market and customer outcomes.

marketing mix for mcdonalds: Strategic Management Tools Dr. Abdul Razak, Dr. S.
Pardhasaradhi, 2021-10-12 The book helps investors, managers and decision makers in their
assessment of investment targets in the industry and helps managers to identify, select, implement
and integrate the optimal tools to improve the organization's performance for strategic planning and
strategy formulation. The book also helps to understand investor perceptions and is based on the
Strategic management tools with the case studies of the companies like Tata Starbucks for Strategic
alliances, Flipkart for e-tailing, McDonalds for Franchising and TCS for Generic Strategies. The
author has explained how the companies are able to create the brand image and customer loyalty in
the internet world. This book helps the managers and decision makers in using Strategic
management tools and techniques in the growth of the organization and the case studies are used to
explain each tool.

marketing mix for mcdonalds: Consumer Behavior in Travel and Tourism Kaye Sung
Chon, Abraham Pizam, Yoel Mansfeld, 2012-10-12 Containing original and previously unpublished
theoretical and empirical studies, Consumer Behavior in Travel and Tourism will give professionals,
professors, and researchers in the field up-to-date insight and information on trends, happenings,
and findings in the international hospitality business arena. A great resource for educators, this book
is complete with learning objectives, concept definitions, and even review questions at the end of
each chapter. From this book, readers will understand and learn the needs and preferences of
tourists and how to investigate the process of destination and product selection to help provide
customers with products and services that will best meet their needs. In today's highly competitive
business environment, understanding travel behavior is imperative to success. Consumer Behavior
in Travel and Tourism brings together several studies in one volume, representing the first attempt
to explore, define, analyze, and evaluate the consumption of tourist and travel products. This guide
offers essential research strategies and methods that enables readers to determine the wants and
needs of tourists, including: discussing and evaluating the main factors that affect consumer
behavior in travel and tourism, such as travel motivation, destination choice, and the consequent
travel behavior exploring the various decision-making processes of consumers that leads to
consequent destination choices through case study analysis and marketing suggestions determining



customer expectations of products through a variety of research techniques in order to find ways of
improving satisfaction examining selected research tools, such as product positioning and
repositioning and using perceptual maps, to evaluate the market implications of using qualitative
and/or quantitative research techniques detecting and analyzing the relative roles individual,
environmental, socioeconomic, and demographic factors play in choosing travel destinations Full of
detailed charts and graphs, Consumer Behavior in Travel and Tourism illustrates key points to give
you a better understanding of important facts and findings in the field.

marketing mix for mcdonalds: The Eleventh Commandment Mallika Nawal, 2009-08

marketing mix for mcdonalds: EBOOK: Services Marketing: Integrating Customer
Focus Across the Firm Alan Wilson, Valarie Zeithaml, Mary Jo Bitner, Dwayne Gremler,
2012-06-16 The Second European Edition of Services Marketing: Integrating Customer Focus Across
the Firm by Wilson, Zeithaml, Bitner and Gremler uniquely focuses on the development of customer
relationships through quality service. Reflecting the increasing importance of the service economy,
Services Marketing is the only text that put the customer's experience of services at the centre of its
approach. The core theories, concepts and frameworks are retained, and specifically the gaps model,
a popular feature of the book. The text moves from the foundations of services marketing before
introducing the gaps model and demonstrating its application to services marketing. In the second
edition, the book takes on more European and International contexts to reflect the needs of courses,
lecturers and students. The second edition builds on the wealth of European and International
examples, cases, and research in the first edition, offering more integration of European content. It
has also be fully updated with the latest research to ensure that it continues to be seen as the text
covering the very latest services marketing thinking. In addition, the cases section has been
thoroughly examined and revised to offer a range of new case studies with a European and global
focus. The online resources have also been fully revised and updated providing an excellent package
of support for lecturers and students.

marketing mix for mcdonalds: ESSENTIALS OF INDUSTRIAL MARKETING Dr.
MADESWARAN A,

marketing mix for mcdonalds: Cultural Marketing and Metaverse for Consumer
Engagement Singh, Amandeep, Sharma, Sandhir, Singh, Amrinder, Unanoglu, Murat, Taneja,
Sanjay, 2023-04-07 People have cultural boundaries. Their thinking and decisions are affected by
their cultural values and norms. Marketers implant cultural values and standards in advertisements
where consumers can relate to the characters in the advertisements. To design a cultural marketing
advertisement, it is critical to pay attention to what is going on in the culture and anticipate what
issues will hold in the future. Cultural Marketing and Metaverse for Consumer Engagement
highlights the importance of cultural marketing, discusses how consumer beliefs are built and
affected by cultural marketing, and considers how culture acts as a base for the marketing
ecosystem. Covering key topics such as the digital era, religion marketing, and consumer behavior,
this premier reference source is ideal for marketers, business owners, managers, researchers,
scholars, academicians, practitioners, instructors, and students.

marketing mix for mcdonalds: Managing Customer Value Bill Dodds, 2003 Providing the right
combination of product quality, customer service and price is good business. Unless a business does
something that creates value for their customer, then the chances of business success are nil.

marketing mix for mcdonalds: The Handbook of Language and Globalization Nikolas
Coupland, 2011-07-05 The Handbook of Language and Globalization brings together important new
studies of language and discourse in the global era, consolidating a vibrant new field of
sociolinguistic research. The first volume to assemble leading scholarship in this rapidly developing
field Features new contributions from 36 internationally-known scholars, bringing together key
research in the field and establishing a benchmark for future research Comprehensive coverage is
divided into four sections: global multilingualism, world languages and language systems; global
discourse in key domains and genres; language, values and markets under globalization; and
language, distance and identities Covers an impressive breadth of topics including tourism,




language teaching, social networking, terrorism, and religion, among many others Winner of the
British Association for Applied Linguistics book prize 2011
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