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History of Motel 6: Tracing the Roots of America’s Iconic Budget Lodging

history of motel 6 is a fascinating journey through the evolution of budget travel
accommodations in the United States. From its humble beginnings in the early 1960s to
becoming one of the most recognizable motel chains in North America, Motel 6 has played
a pivotal role in shaping the roadside lodging industry. If you’ve ever wondered how this
affordable motel brand came to be, its unique business model, and how it adapted over the
decades, you’re in the right place.

The Origins: How Motel 6 Got Its Start

The story of Motel 6 begins in 1962, when two entrepreneurs, Paul Greene and William
Becker, set out to create an affordable lodging option for the growing number of travelers
hitting America’s highways during the post-war boom. At a time when most motels were
either expensive or subpar, Greene and Becker envisioned a simple, clean, and no-frills
motel that catered to budget-conscious road trippers.

They opened the first Motel 6 in Santa Barbara, California. The name “Motel 6” was inspired
by the original room rate—just $6 per night—which was remarkably inexpensive compared
to competitors. This straightforward approach to pricing and service immediately resonated
with travelers looking for value without sacrificing cleanliness and convenience.

The Early Business Model and Philosophy

What set Motel 6 apart was its unwavering commitment to simplicity. Unlike many motels
that offered extensive amenities, Motel 6 embraced a minimalist philosophy:

- Basic, clean rooms with essential furnishings
- No extras like in-house restaurants or swimming pools
- A focus on maintaining affordable nightly rates
- Emphasis on consistency and reliability across different locations

This approach allowed Motel 6 to keep operating costs low and pass on the savings to
customers. It was a revolutionary concept at the time, especially in the fast-growing
highway travel market.

Expansion and Growth: From a Single Motel to a
Nationwide Chain

As the popularity of Motel 6 grew, so did its footprint. The 1960s and 1970s marked a
period of rapid expansion. Greene and Becker’s strategy was to open motels near major



highways and urban centers to attract both business travelers and vacationers. The brand’s
recognizable blue and teal color scheme and distinctive “We’ll leave the light on for you”
slogan became synonymous with affordable lodging.

Innovations That Shaped the Brand

During its early growth, Motel 6 introduced several innovations that helped solidify its place
in the market:

- **Standardized Room Design:** By standardizing room layouts and features, Motel 6
ensured a consistent guest experience, regardless of location.
- **24-Hour Desk Service:** This was crucial for road travelers arriving late at night,
reinforcing the brand’s tagline and customer-friendly image.
- **Pet-Friendly Policies:** Long before pet-friendly hotels were common, Motel 6 welcomed
travelers with pets, making it a preferred choice for pet owners on the road.

These features contributed to Motel 6’s reputation as a dependable and traveler-centric
lodging option.

Motel 6 Through the Decades: Adapting to
Changing Travel Trends

The history of Motel 6 is also a story of adaptation. As America’s travel habits
evolved—from the road trips of the 1960s to the rise of budget airlines and online
booking—the motel chain faced new challenges.

Challenges in the 1980s and 1990s

By the 1980s and 1990s, competition in the budget lodging sector intensified. New players
like Super 8, Days Inn, and Red Roof Inn emerged, offering upgraded amenities and
targeting families and business travelers.

Motel 6 responded by gradually updating its properties to meet modern expectations while
maintaining affordability. This included improvements such as:

- Enhanced room furnishings and décor
- Introduction of free local phone calls and cable television
- Clean, well-maintained public areas

Despite these changes, Motel 6 stayed true to its core value proposition: affordable, no-
nonsense lodging.



The Impact of Technology and Online Booking

The rise of the internet dramatically changed how travelers found and booked
accommodations. Motel 6 embraced this shift by enhancing its online presence and
participating in major travel booking platforms. This allowed the brand to reach a broader
audience, including younger travelers who relied heavily on digital tools.

Ownership Changes and Brand Evolution

Over the years, Motel 6 has undergone several ownership changes, each bringing strategic
shifts that influenced the brand’s direction.

Acquisition by AccorHotels

In 2012, the French multinational hospitality company AccorHotels acquired Motel 6,
marking a new chapter. Under Accor’s stewardship, Motel 6 focused on modernization and
expanding into new markets, including Canada and Mexico.

Accor’s investment led to:

- Renovations aimed at upgrading room quality and aesthetics
- Introduction of loyalty programs to reward frequent guests
- Enhanced customer service training to improve guest experiences

This global backing helped Motel 6 stay competitive in a crowded lodging market.

Recent Developments and Rebranding Efforts

In recent years, Motel 6 has continued to evolve. The brand has introduced new design
concepts, including refreshed lobby spaces and updated room interiors, to appeal to
contemporary travelers while retaining affordability.

Additionally, Motel 6 has made strides in sustainability by implementing energy-efficient
lighting and water-saving fixtures in many locations—an important consideration for today’s
environmentally conscious guests.

Why the History of Motel 6 Matters Today

Understanding the history of Motel 6 provides valuable insights into how the hospitality
industry adapts to changing consumer needs. It also underscores the enduring appeal of
budget-friendly accommodations that don’t compromise on quality.



For travelers today, Motel 6 offers:

- Reliable, affordable lodging options in convenient locations
- A legacy of customer service and accessibility
- Pet-friendly policies that continue to attract a wide range of guests

Whether you’re on a cross-country road trip, traveling for business, or simply looking for a
practical place to stay, Motel 6’s history reflects a commitment to meeting the essential
needs of travelers.

Tips for Making the Most of Your Motel 6 Stay

If you’re planning to stay at a Motel 6, here are a few tips to enhance your experience:

- **Book Early:** Especially during peak travel seasons, early booking can secure better
rates and room availability.
- **Check for Discounts:** Motel 6 often offers discounts to seniors, military personnel, and
AAA members.
- **Consider Location:** Many Motel 6 properties are situated near highways and airports,
so choose one that best fits your itinerary.
- **Bring Your Pet:** If traveling with pets, Motel 6’s pet-friendly policy can save you fees
and hassle.

These practical pointers align with the brand’s traveler-focused philosophy that started
back in 1962.

The history of Motel 6 is more than just a timeline—it’s a reflection of America’s evolving
travel culture and the enduring need for simple, affordable lodging. From its origin as a $6-
a-night motel to a modern chain serving millions, Motel 6 continues to leave the light on for
travelers across the continent.

Frequently Asked Questions

When and where was Motel 6 founded?
Motel 6 was founded in 1962 in Santa Barbara, California.

Who were the founders of Motel 6?
Motel 6 was founded by Paul Greene and William Becker.

What was the original concept behind Motel 6?
The original concept was to provide affordable, no-frills lodging primarily for budget
travelers and motorists.



Why is it called 'Motel 6'?
It was named 'Motel 6' because the original room rate was $6 per night.

How did Motel 6 impact the motel industry in the
1960s?
Motel 6 revolutionized the industry by offering low-cost, standardized accommodations,
making travel more accessible to the middle class.

When did Motel 6 start expanding beyond California?
Motel 6 began expanding beyond California in the late 1960s and early 1970s.

How did Motel 6 maintain low prices over the years?
Motel 6 maintained low prices by offering basic amenities, limiting services, and focusing on
efficiency in operations.

Who currently owns Motel 6?
As of recent years, Motel 6 is owned by G6 Hospitality, which is a subsidiary of The
Blackstone Group.

What major changes have Motel 6 undergone over
time?
Motel 6 has updated its branding, improved room quality, added free Wi-Fi, and expanded
its locations while maintaining affordable prices.

Why is Motel 6 considered an important part of
American travel history?
Motel 6 played a key role in democratizing travel by providing inexpensive lodging options,
influencing the motel industry, and catering to the rise of automobile tourism in America.

Additional Resources
History of Motel 6: Tracing the Evolution of America’s Iconic Budget Lodging Chain

history of motel 6 is a compelling tale of innovation, affordability, and expansion within
the American hospitality industry. Established during a period when road travel was
burgeoning, Motel 6 emerged as a pioneering budget motel chain that redefined lodging for
millions of travelers. Over the decades, the brand has evolved, adapting to changing
market demands and consumer preferences while maintaining its core promise of no-frills,
economical accommodation. This article delves into the origins, growth, and significant
milestones of Motel 6, offering an analytical perspective on its role in shaping budget travel



in the United States.

Origins and Founding Principles

The history of Motel 6 began in 1962, founded by two visionaries, Paul Greene and William
Becker. Their concept was simple yet revolutionary: provide clean, basic rooms at an
affordable price near major highways to cater primarily to motorists. The original Motel 6
opened in Santa Barbara, California, with a groundbreaking pricing strategy of $6 per night
— a figure that inspired the brand’s name and underscored its commitment to budget-
friendly lodging.

At a time when motels were often seen as overpriced or inconsistent in quality, Motel 6
differentiated itself by emphasizing uniformity, cleanliness, and accessibility. The founders
capitalized on the rise of automobile travel in post-war America, recognizing a growing
market of middle-class families and business travelers seeking economical overnight
options.

Early Growth and Expansion

Following the success of the Santa Barbara location, Motel 6 rapidly expanded across the
southwestern United States. By the late 1960s, the chain had established dozens of
locations, primarily along highways and in suburban areas. The low-cost model proved
highly scalable, with the company focusing on no-frills service that kept operational costs
minimal.

One of the early innovations that set Motel 6 apart was its use of standardized building
designs and operational procedures. This approach not only reduced construction expenses
but also ensured guests could expect a consistent experience regardless of location. Unlike
many competitors, Motel 6 did not offer luxury amenities such as swimming pools or on-site
restaurants, which helped maintain affordability but also appealed to a niche of practical
travelers.

Strategic Positioning in the Budget Lodging
Market

Throughout the 1970s and 1980s, Motel 6 solidified its position as a leader in the economy
lodging segment. The company’s marketing strategy focused heavily on the promise of
“the lowest price” and straightforward service, targeting road-trippers, truck drivers, and
budget-conscious tourists. This period also saw the introduction of the iconic “We’ll leave
the light on for you” slogan, which became synonymous with the brand’s welcoming,
traveler-friendly image.



Competitive Landscape and Brand Differentiation

Within the competitive budget motel landscape, Motel 6’s key rival chains included Super 8,
Days Inn, and Econo Lodge. While these chains sometimes offered more amenities or
loyalty programs, Motel 6’s strength lay in its sheer ubiquity and consistent affordability.
The company’s ability to maintain low prices without sacrificing cleanliness contributed to
strong brand loyalty.

The history of Motel 6 also includes strategic efforts to modernize the brand without
alienating its core audience. For example, in the 1990s, the chain began renovating older
properties, updating interiors, and introducing amenities such as free local calls and cable
television. These enhancements were designed to attract a broader customer base,
including business travelers.

Ownership Changes and Corporate Development

In 1990, Motel 6 underwent a significant ownership change when it was acquired by The
Blackstone Group, a private equity firm. This acquisition marked the beginning of a new
phase focused on aggressive expansion and modernization. Blackstone invested in
upgrading facilities and expanding into new geographic markets, including the
southeastern United States and Canada.

Later, in 2012, Blackstone sold Motel 6 to AccorHotels, a global hospitality giant. This
transition integrated Motel 6 into a larger portfolio of brands, providing access to greater
resources and operational expertise. Under Accor’s stewardship, Motel 6 intensified efforts
to enhance customer experience through technology upgrades, including online booking
platforms and mobile check-in options.

Impact of Market Trends and Consumer Behavior

The history of Motel 6 also reflects broader trends in travel and hospitality, particularly the
shift towards digital convenience and personalized services. As online travel agencies and
review platforms gained prominence, Motel 6 adapted by improving its online presence and
soliciting customer feedback to refine service standards.

Moreover, the rise of alternative lodging options, such as Airbnb, introduced new
competitive challenges. Motel 6 responded by emphasizing its reliability, safety standards,
and value proposition, which remain critical factors for many travelers preferring traditional
accommodations.

Features and Amenities: Balancing Cost and
Comfort



Throughout its history, Motel 6 has maintained a delicate balance between cost efficiency
and guest comfort. The chain’s hallmark features typically include:

Basic, clean rooms with essential furnishings

Strategic locations near highways and urban centers

Affordable nightly rates, often among the lowest in the market

Pet-friendly policies at many locations

Free Wi-Fi and cable TV in recent years

While the absence of luxury amenities might be seen as a drawback compared to midscale
hotels, Motel 6’s consistent delivery of fundamental needs has been a significant
advantage. For travelers prioritizing budget over extravagance, this straightforward
approach remains attractive.

Pros and Cons of the Motel 6 Business Model

Analyzing the history of Motel 6 reveals several strengths and weaknesses inherent in its
business strategy:

Pros:1.

Strong brand recognition and market penetration

Scalable and replicable operational model

Appeals to price-sensitive travelers

Efficient cost management leading to competitive pricing

Cons:2.

Limited amenities may deter some traveler segments

Older properties sometimes perceived as dated

Competition from boutique budget hotels and short-term rentals



Recent Developments and Future Outlook

In recent years, Motel 6 has continued to evolve by embracing sustainability initiatives and
integrating technology to enhance guest experiences. The chain’s efforts to renovate
properties with energy-efficient systems and eco-friendly materials align with growing
consumer demand for responsible travel options.

Looking forward, Motel 6 is positioned to maintain its foothold in the budget lodging market
by leveraging its extensive network and focusing on core strengths. However, ongoing
challenges such as increasing competition and changing traveler expectations will require
continual adaptation.

The history of Motel 6 underscores the importance of strategic simplicity and brand
consistency in the hospitality sector. From its inception as a $6-a-night motel to its current
status as a major budget hotel chain, Motel 6 remains a case study in balancing
affordability with reliability—a balance that continues to resonate with millions of travelers
navigating the American roadways.
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  history of motel 6: International Directory of Company Histories Tina Grant, Thomas
Derdak, 2003-09 Multi-volume major reference work bringing together histories of companies that
are a leading influence in a particular industry or geographic location. For students, job candidates,
business executives, historians and investors.
  history of motel 6: International Directory of Company Histories , 1996
  history of motel 6: International Bibliography of Business History Francis Goodall, Terry
Gourvish, Steven Tolliday, 2013-12-16 The field of business history has changed and grown
dramatically over the last few years. There is less interest in the traditional `company-centred'
approach and more concern about the wider business context. With the growth of multi-national
corporations in the 1980s, international and inter-firm comparisons have gained in importance. In
addition, there has been a move towards improving links with mainstream economic, financial and
social history through techniques and outlook. The International Bibliography of Business History
brings all of the strands together and provides the user with a comprehensive guide to the literature
in the field. The Bibliography is a unique volume which covers the depth and breadth of research in
business history. This exhaustive volume has been compiled by a team of subject specialists from
around the world under the editorship of three prestigious business historians.
  history of motel 6: Yeah Dave's Guide to Livin' the Moment David Romanelli, 2009 Encourages
transcendence through attention to everyday pleasures -- good chocolate, fine wine, or a favorite
tune, and offers practical skills for the removal of distractions and the overstimulation of modern
existance which can lessen the quality of life.
  history of motel 6: Brand Storytelling Keith A. Quesenberry, Michael K. Coolsen, 2023-02-14
This innovative new text introduces students to the power of storytelling and outlines a process for
creating effective brand stories in a digital-first integrated marketing communications plan. From
the earliest works on storytelling to the latest research, this text explains why and how storytelling
works, the forms storytelling takes, and how to develop an integrated advertising, PR, and strategic
marketing communications campaign that leverages the power of story within the reality of today’s
digital-first media landscape. Keith A. Quesenberry and Michael K. Coolsen present a balance of
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research and theory with practical application and case studies within a classroom-friendly
framework for undergraduate or graduate courses or for the marketing communications professional
looking for a guide to integrate storytelling into their brand communications. Emphasizing digital
and social media perspectives in the strategic planning and campaign process, Brand Storytelling
also surveys TV, radio, outdoor, print opportunities as well as earned, shared, owned, and paid
media. Features: Chapters introduce discipline foundations through key figures, main content
sections explaining concepts with examples, templates and stats, a main case study, questions for
consideration, and list of key concepts for review.Coverage of new technologies in Web3, such as
NFTs, cryptocurrency, media streaming, CTV, and the metaverse, ChatGPT, and DALL-E 2.Key terms
are bolded and defined throughout and featured in a glossary along with an index of key concepts,
figures, companies, and cases for easy reference.Plan/campaign research addresses evaluation and
optimization of IMC execution including descriptive, predictive, and prescriptive analytics.
Instructor resources include chapter outlines, learning objectives, test banks, slides, forms, template
worksheets, example assignments, and syllabi.
  history of motel 6: The Advertising Age Encyclopedia of Advertising John McDonough, Karen
Egolf, 2015-06-18 For a full list of entries and contributors, a generous selection of sample entries,
and more, visit the The Advertising Age Encyclopedia of Advertising website. Featuring nearly 600
extensively illustrated entries, The Advertising Age Encyclopedia ofAdvertising provides detailed
historic surveys of the world's leading agencies and major advertisers, as well as brand and market
histories; it also profiles the influential men and women in advertising, overviews advertising in the
major countries of the world, covers important issues affecting the field, and discusses the key
aspects of methodology, practice, strategy, and theory. Also includes a color insert.
  history of motel 6: The Other Talk Brendan Kiely, 2022-09-20 Award-winning and bestselling
author Brendan Kiely starts a conversation with white kids about race in this accessible introduction
to white privilege, ally ship, and anti-racism.
  history of motel 6: Introduction to Public Relations Janis Teruggi Page, Lawrence J.
Parnell, 2025-01-07 Introduction to Public Relations: Strategic, Digital, and Socially Responsible
Communication, Third Edition presents a comprehensive introduction to the field of public relations,
examining its current practices and future directions. Page and Parnell guide students toward
becoming responsible communicators, where fostering trust and respect with diverse communities is
valued over creating the next viral campaign.
  history of motel 6: California. Court of Appeal (1st Appellate District). Records and
Briefs California (State).,
  history of motel 6: Reality Sells Andrew Corbus, Bill Guertin, 2007 This book is for those who
have ever found it a challenge to maintain a consistent, effective advertising program. The Sells
system can help readers navigate their way to authenticity in the customer experience.
  history of motel 6: Uncle John's Bathroom Reader Plunges into California Bathroom
Readers' Institute, 2012-08-15 California here we come! Uncle John is taking the plunge into the
land of freeways, fun, cable cars, and movie stars. From Hollywood to the redwoods, from Death
Valley to Napa Valley, this amazing book is your golden gate to the Golden State! You'll discover
obscure history, learn fascinating facts, and meet the unique people who make California a place like
no other on Earth! Read about… * The day Fullerton was invaded by Superballs * Vasquez Rocks and
the scores of movies filmed there * Tahoe Tessie, the Lizard People of L.A., and other California
creatures * Hidden secrets of the world's tallest trees * Playing baseball at San Quentin *
California’s first hippie And much, much more!
  history of motel 6: Fodor's Santa Fe, Taos & Albuquerque Paul Eisenberg, 2007 A travel
guide to Santa Fe, Taos, and Albuquerque that provides information on the cities' restaurants,
hotels, landmarks, activities, and popular attractions.
  history of motel 6: Wyoming Off the Beaten Path® Michael Mccoy, Paul W. Papa, 2020-05
Wyoming Off the Beaten Path features the things travelers and locals want to see and experience––if
only they knew about them. From the best in local dining to quirky cultural tidbits to hidden



attractions, unique finds, and unusual locales.
  history of motel 6: When Growth Stalls Steve McKee, 2009-03-03 One of the toughest lessons
every business leader learns is how hard it is to generate sustained growth. Stalled growth is the
rule, not the exception--even for the best-managed companies. That's especially true in
unpredictable economic environments such as the one we're experiencing today. McKee has a
unique understanding of what happens when growth stalls. His firm commissioned a study of 700
companies that had at one time been among the nation's fastest-growing businesses. Developed in
concert with Decision Analyst, a leading national research and consulting firm, the study probed
areas as diverse as corporate structure, competition, branding, finance, and strategy. The target
respondent profile were CEOs, owners, principals, presidents, managing directors or chairmen of
the board. In-depth follow-up interviews yielded fascinating stories and personal comments from
executives who had been living on the front lines of real-life growth crises. McKee presents
compelling knowledge about how and why companies lose their way, and offers practical advice
about how they can rekindle growth. When Growth Stalls demonstrates that sluggish growth is
generally produced not by mismanagement or strategic blundering but by natural market forces and
management dynamics that are often unrecognized--and widespread. The book presents seven
characteristics that commonly correlate with stalled growth and what to do about them. Some are
external forces to which countless companies have fallen victim: economic upheavals, changing
industry dynamics, and increased competition. What McKee points out, however, is how often they
catch companies off-guard. More surprising are four subtle and highly destructive internal factors
that conspire to keep companies down: lack of consensus among the management team, loss of
nerve, loss of focus, and marketing inconsistency. McKee makes the case that, regardless of what's
going on outside of an enterprise, it's what's inside that counts.
  history of motel 6: Why the Constitution Matters Mark Tushnet, 2010-01-01 A major legal
scholar presents an empowering reassessment of our nation’s most essential document In this
surprising and highly unconventional work, Harvard law professor Mark Tushnet poses a seemingly
simple question that yields a thoroughly unexpected answer. The Constitution matters, he argues,
not because it structures our government but because it structures our politics. He maintains that
politicians and political parties—not Supreme Court decisions—are the true engines of constitutional
change in our system. This message will empower all citizens who use direct political action to
define and protect our rights and liberties as Americans. Unlike legal scholars who consider the
Constitution only as a blueprint for American democracy, Tushnet focuses on the ways it serves as a
framework for political debate. Each branch of government draws substantive inspiration and
procedural structure from the Constitution but can effect change only when there is the political will
to carry it out. Tushnet’s political understanding of the Constitution therefore does not demand that
citizens pore over the specifics of each Supreme Court decision in order to improve our nation.
Instead, by providing key facts about Congress, the president, and the nature of the current
constitutional regime, his book reveals not only why the Constitution matters to each of us but also,
and perhaps more important, how it matters.
  history of motel 6: DK Eyewitness Travel Guide: California , 2012-05-21 The DK Eyewitness
California travel guide will lead you straight to the best attractions the state has to offer. Whether
you're making the most of the illustrious nightlife or discovering California's history in the museums
of San Francisco, this guide provides all the insider tips every visitor needs, with comprehensive
listings of the best hotels, restaurants, shops and nightlife for all budgets. It's fully illustrated, and
covers of all the major areas from LA and San Diego to The Mojave Desert and Wine Country. You'll
find 3D cutaways and floorplans of all the must-see sites - including Long Beach, the Golden Gate
Park and the Transamerica Pyramid - as well as reliable information about getting around this
diverse state. DK Eyewitness California explores the culture, history and architecture, not missing
the best in entertainment, shopping, tours and scenic walks, in this unique and varied state. With all
the sights, beaches and attractions listed area by area, DK Eyewitness California is your essential
companion. DK Eyewitness California - showing you what others only tell you.



  history of motel 6: Doing Theology in the Age of Trump Dr. Jeffrey W. Robbins, Clayton
Crockett, 2018-11-08 This book is a work of theological resistance. It is not so much about the
presidency of Donald Trump as it is about what his popularity and rise to power reveal about the
state of Christianity and the moral character of the evangelical Right in the United States today.
More specifically, it is about the threat of white Christian nationalism, which is the particular form
that the nationalist populist movement of Trumpism has adopted for itself. The contributors are all
fellows from the Westar Institute's academic seminar on God and the Human Future, and include
many of the leading figures in theology and Continental philosophy of religion. This volume provides
a form of theopolitical resistance based on intersectionality. The authors recognize how the various
forms of oppression interrelate to contribute to a vast, dynamic, and seeming impenetrable network
of systemic injustice and marginalization. These essays demonstrate that politics need not be played
as a zero-sum game with a winner-take-all mentality, and that a critical theology is as urgently
needed and as relevant now as ever.
  history of motel 6: Ski , 2004-03
  history of motel 6: Game After Raiford Guins, 2014-01-24 A cultural study of video game
afterlife, whether as emulation or artifact, in an archival box or at the bottom of a landfill. We
purchase video games to play them, not to save them. What happens to video games when they are
out of date, broken, nonfunctional, or obsolete? Should a game be considered an “ex-game” if it
exists only as emulation, as an artifact in museum displays, in an archival box, or at the bottom of a
landfill? In Game After, Raiford Guins focuses on video games not as hermetically sealed within time
capsules of the past but on their material remains: how and where video games persist in the
present. Guins meticulously investigates the complex life cycles of video games, to show how their
meanings, uses, and values shift in an afterlife of disposal, ruins and remains, museums, archives,
and private collections. Guins looks closely at video games as museum objects, discussing the
recontextualization of the Pong and Brown Box prototypes and engaging with curatorial and archival
practices across a range of cultural institutions; aging coin-op arcade cabinets; the documentation
role of game cartridge artwork and packaging; the journey of a game from flawed product to trash to
memorialized relic, as seen in the history of Atari's infamous E.T. The Extra-Terrestrial; and
conservation, restoration, and re-creation stories told by experts including Van Burnham, Gene
Lewin, and Peter Takacs. The afterlife of video games—whether behind glass in display cases or
recreated as an iPad app—offers a new way to explore the diverse topography of game history.
  history of motel 6: The New Financial Capitalists George P. Baker, George David Smith,
1998-10-13 Kohlberg Kravis Roberts's approach to leveraged buyouts was an important aspect of the
corporate restructuring and governance reforms in the American economy from the mid-1970s
through 1990. During that period, KKR crafted a series of progressively more elaborate deals
tailored to specific companies and market conditions. Through its creative debt financing and its
relationships with an evolving cast of investors, companies, and managers, KKR drove the scale and
scope of the buyout phenomenon to unprecedented highs. This book, first published in 1999,
examines KKR's record in detail. Based upon interviews with partners of the firm and on
unprecedented access to KKR's records, George Baker and George Smith have written a balanced
and enlightening account of how KKR has approached LBOs. The book focuses on KKR's founding,
evolution, and innovations as ways to understand issues in modern American business. In examining
KKR as a unique form of enterprise, the book bridges the gap between public perception and
academic knowledge of the leveraged buyout.
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